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Demonstrators 
protest  jailing 
of  Fresno  Four 

Newsday  orders 
i  offset  presses 
for  new  plant 

'  Pre-admission 
tests  started 
by  J-schools 


m  ii^O£iton  <@lok 

Have  you  seen  The  Globe  today? 


There  are  a  lot  of  ways,  a  lot  of  j 
'  yardsticks,  you  can  use  to  judge  I 
i  the  competence  of  a  metropolitan  ; 

I  daily  paper.  Editorial  content, 
j  photography,  classified  ads,  print- 
i  ing,  circulation;  talk  to  the  depart¬ 
ment  head  of  each  of  these  areas 
■  and  he’ll  tell  you  why  the  paper  is 
ionly  as  good  as  his  department 
!  can  make  it.  j 

And  of  course  each  one  is  right,  j 
I  You  simply  can’t  put  out  a  consis¬ 
tently  good  newspaper  unless 
'  every'  department  involved  is 
i  putting  out  consistently  good  work. 

Nowhere  is  this  more  obvious 
ithan  in  the  contribution  made  by 
the  four  people  in  this  picture. 
'Because  Peter  Zakarian,  William 
;  Benoit,  Maurice  Pollack  and  Frank  I 
Young  are  photo-engravers. 

In  an  average  week,  they  and 
i  the  49  other  fulltime  and  30  part- 
j  time  members  of  the  photo¬ 
engraving  staff  process  nearly 
13500  pages  of  photographs,  art- 
'work,  cartoons  and  advertising. 

I  And  no  matter  how  great  the 
*  photography  in  any  edition  of  the 
i  paper  is  or  how  excellent  the  art- 
I  work  or  beautiful  the  design  of  the 
'  individual  pages,  the  paper  can 
ionly  look  as  good  as  the  photo- 
1  engraving  department  can  make  it 
ilook.  Without  the  professionalism 
:  newspapermen  Peter  Zakarian, 

,  William  Benoit,  Maurice  Pollack 
iand  Frank  Young  bring  to  their 
I  job,  we  simply  couldn’t  be  as  gcx)d 
'  as  we  are. 
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Few  of  our  readers  read  the  other  LA  metro  paper. 
So  we  bring  you  a  nearly  exclusive  market  of 
over  1,000,000  loyal,  responsive  prospects.  And... 


the  most  interesting  people 


help  you  sell  in  today’s 


Los  Angeles  Herald-Examiner 


Eiiecnw  Octoder  t 
iheGteralandnaiiDBaiBr 
wiberaprosemed 
nammalyiiy 
Hewhoiise  NiNiBiiapers. 


Contact  Newhouse  Newspapers  at:  m 

350  Madison  Avenue  1100  Spring  Street  NW  221  North  La  Salle  Street 

New  York,  New  York  10017  Atlanta,  Ga.  30309  Chicago,  Illinois  60601 

Tel:  (212)  697-8020  Tel:  (404)  875-2531  Tel:  (312)  641-6242 

26400  Lahser  Road  3921  Wilshire  Boulevard  703  Market  Street 

Southfield,  Mich.  48076  Los  Angeles,  Calif.  90010  San  Francisco,  Calif.  94103 

Tel:  (313)  354-2540  Tel:  (213)  385-9148  Tel:  (415)  362-3367 


All  the  facts 
the  voters  need 
. . .  and  more! 

Americans  have  depended  on  their  newspapers  for 
information  that  has  shaped  political  opinion  for  more 
than  two  centuries. 

On  Florida’s  Suncoast,  St.  Petersburg  Times  and  Evening 
Independent  readers  look  to  these  newspapers  for 
bandwagon  political  coverage  that  delivers  not  only 
campaign  news,  but  also  in-depth  analysis  and  even  the 
opportunity  to  meet  and  talk  with  candidates. 

The  planks  in  our  campaign  platform? 

Penetrating  news  coverage:  A  staff  of  reporters,  editors, 
photographers  and  artists  covering  Democratic  and 
Republican  conventions.  On  top  of  every  campaign,  from 
court  house  to  White  House. 

Recommendations  in  every  contest:  Every  area  candidate 
is  invited  for  an  interview.  Based  on  these  talks  and  other 
available  information,  we  make  a  recommendation  in 
every  race.  We  feel  we  owe  our  readers  a  statement  of 
how  we  stand. 

“Know  Your  Candidates'*  voters*  guides:  Comprehensive 
backgrounds  of  candidates  in  every  contested  race  help 
the  thoughtful  reader  make  a  decision. 

An  Old-Fashioned,  American  as  Apple  Pie  political  fair: 
Sponsored  with  community  groups,  this  two-day  event 
gives  voters  a  chance  to  meet  candidates  face  to  face. 

Everyone  wins  on  election  day  when  informed  voters  go 
to  the  polls.  At  The  St.  Petersburg  Times  and  Evening 
Independent,  we  provide  readers  facts,  analysis  and  first¬ 
hand  knowledge  they  need  in  the  voting  booth. 


Ilftpraburri  ulinipa 

FLORIDA  S  BC$T  NEWSPAPER 


Evening  Independent 

The  PaopI*  Popar 
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SEPTEMBER 

15.ta_American  Association  of  Sunday  and  Feature  Editors,  Hyatt  Re¬ 
gency,  Nashville,  Tenn. 

1 5.1  B— International  Newspaper  Promotion  Association,  European  meet¬ 
ing,  Arles,  France. 

Allied  Publishers,  Big  Sky,  Montana. 

1$.^7 — Hendrix  Users  Group,  Hilton  Inn,  Milwaukee. 
tB.18 — Interstate  Advertising  Managers  Association,  Ramada  Inn,  Indi¬ 
ana,  Pa. 

^$.18— Mid  America  Newspaper  Conference,  Branson,  Mo. 

17- 19— Maryland-Delaware-D.C.  Press  Association,  Carousel  Hotel, 

Ocean  City,  Md. 

18- 21 — Central  States  Circulation  Managers  Association,  Cedar  Rapids, 

Iowa. 

19.20 — Midwest  Newspaper  Advertising  Executives  Association,  Kansas 
City,  Mo. 

19- 22— 11th  ANPA  Conference  for  Young  Newspaper  Men  and  Women, 

Drake  Oakbrook,  Oak  Brook,  III. 

19- 22— Western  Classified  Advertising  Association,  South  Coast  Plaza 

Hotel,  Costa  Mesa.  California. 

20- 24— ANPA  Managerial  Skills  Workshop  (Administrative  Supervisors) 

Executive  House,  Chicago. 

22- 24 — Suburban  Newspap>er  Advertising  Conference,  Sheraton  Chicago 

Hotel.  Chicago.  III. 

23- 26 — Florida  Newspaper  Advertising  Executives,  sales  conference.  Key 

Biscayne  Hotel,  Miami. 

23- 26 — Pacific  Newspaper  Mechanical  Conference,  Town  and  Country 

Hotel,  San  Diego.  Calif. 

24- 25 — National  Board  for  Courses  by  Newspaper,  University  of  Califor¬ 

nia.  San  Diego 

24- 26 — Illinois  Newspaper  Production  Conference,  Ramada  Inn,  Quincy. 

25- 28— New  York  State  Publishers  Association,  Otesaga  Hotel, 

Cooperstown,  N.Y. 

26- 28 — Southern  Circulation  Managers  Association,  Nashville,  Tenn. 
26-29 — International  Newspaper  Promotion  Association,  eastern  region. 

Great  Gorge,  N.J. 

29-Oct.  1 — Pennsylvania  Newspaper  Publishers'  Association,  Hershey 
Motor  Lodge  and  Convention  Center,  Hershey,  Pa. 

29- OcL  2 — National  Conference  of  Editorial  Writers,  Hilton  Head  Island, 

S.C. 

30- Oct.  3 — New  York  Press  Association,  Otesaga,  Coopmrstown,  N.Y. 

OCTOBER 

1-3 — New  England  Press  Association,  Treadway  Samoset  Resort,  Rock- 
port.  Maine. 

3-6 — International  Newspaper  Promotion  Association,  southern  region, 
Louisville.  Ky. 

6- 8 — UPl  Edicon,  Statler  Hilton  Hotel,  Washington,  D.C. 

7- 9— Advertising  Managers  Bureau  of  the  New  York  State  Dailies. 

Ramada  Inn.  Binghamton,  New  York. 

7-10 — Women  in  Communications,  Inc.,  Marc  Plaza  Hotel,  Milwaukee. 
10-12 — Mid-Atlantic  Circulation  Managers  Association,  Sheraton- 
Crabtree  Inn,  Raleigh,  N.C. 

10-12 — Ohio  Circulation  Managers  Association,  Holiday  Inn  Central.  Akron. 
10-12 — Northern  States  Circulation  Managers  Association,  Radisson 
Hotel,  Duluth. 

10-16— National  Newspaper  Week. 

12- 15 — Advertising  Media  Credit  Executives  Association,  Crown  Royal 

Hotel,  Kansas  City,  Mo. 

13- 14 — Inter  American  Press  Association,  Williamsburg,  Va. 

13- 16 — Association  of  National  Advertisers,  The  Broadmoor,  Colorado 

Springs. 

14- 15 — New  England  Newspaper  Advertising  Executives  Association, 

Copley  Plaza,  Boston. 

14-16 — National  Newspaper  Association  convention  and  trade  show. 
Playboy  Hotel,  Lake  Geneva.  Wis. 

17-20 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Houston 
Oaks  Hotel,  Houston,  Texas. 

17-20 — International  Newspaper  Promotion  Association,  Central  Re¬ 
gional,  Omaha,  NE. 
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Eastman  Kodak  Company 

Graphics  Markets  Division 
Dept.  661 -A 

Rochester,  New  York  14650 


I’d  like  to  have  a  Kodak  Graphic  Arts  Technical  Sales  Representative  spell  out 
at  least  one  production  efficiency  for  our  newspaper.  Have  him  call  me  for  an 
appointment;  jH 

I 


Name _ Title — 

Or,  I  suggest  he  contact  this  person  at  our  newspaper; 

Name _ Title — 


Newspaper 


Address 


City _ State _ Zip _ Phone 


To  improve  copy  prep  costs 

and  efficiencies,  write  a  little  copy  here. 

Fill  out  a  coupon.  We  wouldn’t  ask  it  if  we  weren’t  to  work  with  you  (or  whomever  you  suggest)  to  uncover 
pretty  sure  of  being  able  to  offer  you  some  concrete  sug-  one  or  more  ways  for  you  to  make  production  operations 
gestions  on  how  to  improve  such  production  operations  more  efficient. 

as  copy  and  halftone  preparation,  phototypesetting.  You  have  nothing  to  lose,  and  a  lot  to  gain.  And  we’d 

paste-ups,  and  handling  problem  copy  materials.  like  to  prove  it  to  you.  Because  there’s  more  to  us  than 

A  Kodak  Technical  Sales  Representative  will  be  glad  meets  the  eye. 


Converting  To  Dl-Litho^ 

Or  Offsot?...if  So.  wo  urge  you 
To  Read  The  Following 


If  you  are  making  the  “big  switch”  to  Di-Litho  or  offset.  Western  Litho 
Plate  offers  you  a  service  that  guarantees  a  smooth  changeover  and  a 
trouble-free  plateroom  operation. 

Having  been  active  in  the  platertnnn  conversions  of  many  metropolitan 
newspapers  that  have  gone  offset  in  recent  years.  Western  is  in  a  position 
to  offer  the  most  experienced  technical  assistance  in  the  industry. 
And ...  we  want  to  work  with  you  during  your  preliminary  planning  through 
start-up  — until  you  feel  comfortable  in  the  handling  of  your  new  plateroom. 
Timing  is  one  of  the  most  important  elements  of  your  conversion  and 
Western  makes  every  effort  to  conform  to  your  schedule.  We  feel  that 
during  this  critical  period  we  can  eliminate  at  least  one  problem,  the  plate- 
r<M>m.  by  actually  taking  this  responsibility  off  your  hands,  thus  giving 
you  the  op|)ortunity  to  concentrate  on  the  many  other  aspects  of  conversion. 

LET  WESTERN  LAY  OUT  YOUR  PLATEROOM 

Western  Litho  Plate’s  engineering  department  will  lay  out  and  design  your 
platenK>m  for  you.  As  part  of  this  service  we  will  provide  you  with  a  scale 
drauing  shouing  where  each  piece  of  equipment  should  be  placed,  based 
upon  your  specific  requirements  and  your  available  space. 

LET  WESTERN  TRAIN  YOUR  PEOPLE . . . 

IN  OUR  LAB  AND  AT  YOUR  FACILITY 

Western  Litho  Plate’s  facilities  contain  a  laboratory  in  which  your  electri¬ 
cal  and  maintenance  people  can  learn  more  about  Western’s  plate  processing 
equipment  with  a  hands-on  training  program.  Western  will  also  hold 
training  sessions  uithin  your  facilities,  teaching  your  plater(K)m  personnel 
all  about  plates,  chemicals,  and  machinery  and  how  to  spot  potential 
problems. 

HERE  IS  A  BRIEF  DESCRIPTION  OF  WESTERN 
PRODUCTS  ESPECIALLY  DESIGNED  FOR 
YOUR  NEWSPAPER  PLATEROOM  OPERATION 

PUNCH-COATER  MODEL  SP-3.  especially  designed  for  the  newspapei 
industry,  your  solution  to  plate  processing  bottlenecks. 

THE  WESTERN  LITH-X-POZER.  the  leading  automated  plate-exposing 
machine  in  the  newspaper  industry  today. 

THE  WESTERN  LFTHOPLATER.  the  most  versatile  and  advanced  plate 
prtKessor  on  the  market,  available  in  two  newspaper  models. 

THE  WESTERN  LITHOCOATER.  an  economical  roller  coater  which  is 
ideal  for  any  plateroom  operation. 

THE  PLATE  PUNCH,  a  small  punch  used  as  auxiliary  equipment  in  many 
plants  and  as  primary  equipment  in  smaller  operations. 

Whatever  your  needs  in  platerrwm  equipment.  Western  can  assist  you  in 
the  selection  and  provide  you  with  the  right  choice. 

For  your  FREE  Package  of  Information  on 
Plateroom  Conversion  fill  out  and  mail  this  coupon  to 
Western  Litho  Plate,  3433  Tree  Court  Industrial  Blvd., 
St.  Louis,  Mo.  63122— 'Atten:  Don  Holmes 

I  Please  send  me  my  package  of  Plateroom  Conversion  Information.  | 


I  TITLE _ 

•  COMPANY. 


Newsbriefs 


uienern 


THO  PLATE 


3433  TRtE  COURT  INDUSTRIAL  BIVO  ST  lOUlS  MO  63122  •  PMONf  TOIL  FR£C  800  325  3310 


»  ANPA  Reseorch  lnst<tute 


In  order  to  get  at  least  some  action  before  Congress  ad¬ 
journs,  the  National  Parks  and  Recreation  Subcommittee 
of  the  House  Interior  Committee  this  week  (Sept.  8)  dropped 
its  own  plan  for  making  St.  Paul’s  Church  in  Mount  Vernon, 
N.Y..  a  national  monument  to  Freedom  of  the  Press,  to  go 
along  with  a  bill  passed  by  the  Senate  providing  a  one-year 
study  of  feasibility  of  the  project. 

The  agreed-on  House  bill,  like  the  bill  passed  by  the  Senate 
on  August  24,  includes  authorization  for  a  $1(X),()00  appropri¬ 
ation  to  renovate  the  church  and  to  stop  deterioration. 

Also  this  week.  Senator  Buckley  of  New  York,  one  of  the 
sponsors  of  the  Senate  bill,  wrote  the  chairman  of  the 
Interior  Subcommittee  of  the  Senate  Appropriation  Commit¬ 
tee  asking  for  the  $100, (XX)  for  the  renovation. 

Originally,  the  House  bill  called  for  the  National  Park 
Service  to  acquire  and  maintain  St.  Panjl’s  as  a  First  Amend¬ 
ment  Shrine.  It  was  in  the  St.  Paul’s  area  that  a  royal  elec¬ 
tion  was  held  in  1733  that  John  Peter  Zenger  described  in 
his  newspaper  as  a  fraud.  Sued  for  seditious  libel  as  a  result, 
Zenger  won  the  suit,  thereby  establishing  truth  as  a  defense 
for  libel. 

Hearings  were  held  by  the  House  Subcommittee  last  April 
26  but  no  further  action  had  taken  place  on  the  House  side 
till  this  week. 

Meantime,  the  Parks  and  Recreation  Subcommittee  of  the 
Senate  Interior  Committee  held  its  hearing  on  July  27.  Then, 
on  August  4,  the  full  Interior  Committee  reported  S.  139  to 
the  Senate  substituting  the  feasibility  study  with  the  $1(X),()00 
renovation  money  proposed  by  Senator  Buckley  for  a  bill 
that  was  similar  to  that  pending  in  the  House. 

Frank  Nardozzi,  in  the  office  of  Rep.  Richard  L.  Ottinger 
of  New  York,  sponsor  of  the  original  House  bill,  told  E&P 
that,  had  the  House  insisted  on  its  own  legislation,  the  re¬ 
sulting  conflict  between  House  and  Senate  conferees  would 
probably  mean  nothing  at  all  would  be  accomplished  at  this 
session  of  Congress. 

Even  as  it  is,  action  on  Buckley’s  request  for  the  $100,000 
appropriation  can’t  begin  until  January. 

Nardozzi  said  that  the  agreed-on  feasibility  study  is  non- 
controversial  and,  as  part  of  an  omnibus  bill,  stands  a  good 
chance  of  prompt-adoption. 

“If  the  House  Subcommittee  had  held  out  for  its  original 
bill,  it  would  have  had  to  be  handled  separately,  with  far  less 
likelihood  of  favorable  action,’’  Nardozzi  said. 

The  compromise  still  requires  action  by  the  full  House  In¬ 
terior  Committee. 


Morris  (N.J.)  County  Prosecutor  Donald  G.  Collester  con¬ 
firmed  August  24  that  a  no  bill  decision  was  reported  follow¬ 
ing  a  grand  jury  hearing  into  charges  that  a  Morris  County 
detective  interferred  with  a  Boonton  (N.J.)  Times-Bulletin 
photographer,  Anne  Donahue,  on  assignment. 

She  filed  charges  recently  alleging  that  Sergeant  Ed  Lyons 
of  the  prosecutor’s  office  ordered  her  not  to  take  pictures  of 
an  automobile  identified  by  police  as  a  car  used  by  two 
suspects  in  a  rape  case. 

With  a  no  bill  decision.  Deputy  Attorney  General  David 
Baime  said  that  a  "declaratory  judgment’’  could  be  filed  in 
order  to  obtain  guidance  from  the  courts  in  respect  to  law 
enforcement  and  the  press.  He  said  the  civil  action  permits  a 
person  to  seek  judicial  opinion.  Donahue  is  considering  filing 
a  declaratory  judgment. 

A  New  Jersey  law  (2sA:  129-1)  reads:  Any  person  who 
interferes  with,  assaults,  strikes,  beats  or  wounds  a  news 
photographer,  or  news  reporter,  while  such  photographer  or 
reporter  is  engaged  in  the  pursuit  of  his  occupation,  is  guilty 
1  of  a  misdemeanor.’’ 
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Nobody  rides  free 
on  the  Interstate. 
Especially  trucks. 

The  cost  of  building  the  Interstate  Highway 
System  currently  averages  $1.4  Million  per 
mile,  but  it’s  still  a  good  deal  for  the  people 
who  foot  the  bill  and  for  the  nation  as  a  whole. 

As  federal  spending  programs  go,  this  one 
is  unique:  an  outlay  of  over  $40  Billion  so 
far,  without  adding  a  penny  to  the  national 
debt!  This  is  because  highway  users  pay 
special  taxes  levied  to  fund  it  and  other 
road  building  and  maintenance.  The  taxes 
are  fair  to  all  concerned:  the  more  miles  a 
vehicle  travels,  the  more  its  owner  pays. 


And  because  heavier  vehicles  require 
costlier  highways,  more  taxes  are  levied  on 
trucks  than  on  cars.  The  way  it  adds  up, 
trucks,  which  represent  17.7%  of  the  vehicles 
on  the  road  today,  pay  43%  of  the  federal 
highway  taxes.  To  put  it  another  way,  the 
typical  annual  contribution  to  the  Highway 
Trust  Fund  is  $38  for  a  car  owner  and  over 
$1,335  for  a  5-axle  tractor-semitrailer  rig. 

Historically,  special  taxes  collected  from 
vehicle  owners  by  the  several  states  and  the 
federal  government  have  amounted  to  more 
than  the  total  expenditure  for  highways. 
Highway  Trust  Fund  taxes  alone  have  been 
over  $76  Billion  since  the  program  began. 

Highway  users  pay  their  own  way,  and 
then  some. 

And  the  trucking  industry  is  proud  to 
contribute  its  share. 


Presented  by  Dorsey  Trailers,  whose  people  and  facilities  are  de¬ 
voted  100%  to  designing  and  building  efficiently-operating  trailers 
to  help  haulers  keep  transportation  costs  down. 

A  MEMBER  OF 

DORSEY  TRAILERS 
ELBA.  ALABAMA 


A  Subsidiary  ot  The  Dorsey  Corporation 


AMERICAN  TRUCKING  INDUSTRY 
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Ultimate  Responsibility 

Some  comments  by  CBS  correspondent  Daniel  Schorr 
about  the  so-called  “rights”  of  reporters  to  give  information 
to  publications  other  than  their  own  (E&P,  Aug.  21,  page  19) 
raises  interesting  questions:  Should  a  reporter  have  the 
right  to  take  the  fruit  of  his  labors  to  another  publisher  or 
medium — without  his  employer’s  permission — if  for  any 
reason  his  own  editor  or  publisher  decides  not  to  use  it?  Does 
a  reporter  own  the  copyright  to  his  stories,  or  does  his 
employer  who  must  bear  the  ultimate  responsibility  of 
publishing  or  not  publishing  them? 

It  seems  to  us  that  without  a  specific  understanding  or 
agreement  to  the  contrary  between  editor  and  reporter,  the 
grist  of  a  reporter’s  time — gathered  at  the  expense,  the 
permission  and  usually  the  direction  of  his  editor,  and  which 
probably  could  not  have  been  obtained  without  the  cre¬ 
dentials  provided  by  the  employer — must  become  the  prop¬ 
erty  of  those  who  made  it  possible.  Unless,  of  course,  the 
reporter  has  a  contract  or  clear  understanding,  that  permits 
the  placing  of  stories  rejected  by  his  employer  with  other 
media. 


Open-end  sentence 

Four  Fresno  newspapermen  have  been  put  in  jail  for  an 
indeterminate  term — an  open-end  sentence — for  refusing 
to  reveal  their  confidential  source.  They  are  not  being 
punished — a  punitive  sentence  for  contempt  would  be  for  a 
fixed  term.  They  are  being  coerced — the  judge  has  said,  in 
effect,  when  you  decide  to  answer  the  questions  you  can  get 
out  and  not  before.  This  is  a  shocking  perversion  of  the  law. 

The  next  legal  step  is  a  court  hearing  to  determine  wheth¬ 
er  the  four  will  ever  disclose  their  confidential  news  source. 
But,  a  demand  for  a  hearing  cannot  be  made  immediately 
because  the  judge  has  indicated  they  would  have  to  serve 
some  jail  time  before  a  request  for  a  hearing  would  be  en¬ 
tertained.  Again,  an  indefinite  term  at  the  judge’s  discre¬ 
tion  who  is  saying  “I  am  the  law.” 

The  court  has  pursued  this  course  against  the  newsmen 
for  20  months  in  spite  of  the  existence  of  a  California  Shield 
Law  designed  to  prevent  such  action,  and  in  the  absence 
of  any  fair  trial  issue.  The  only  issue  is  the  press’  duty  and 
obligation  to  inform  the  public.  The  newsmen  are  not  in  jail 
because  they  printed  stories,  not  because  they  committed  a 
crime,  only  because  they  refuse  to  tell  the  judge  where 
they  got  their  information. 

This  is  not  justice,  it  is  an  inquisition. 
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Letters 


the  price  of  silence. 


LEADERSHIP 

The  report,  “Attitude,  hangups  of 
DMs”  (E«&P,  July  24)  must  be  of  great 
interest  to  those  of  us  who  started  as 
carriers  and  continued  in  the  distribution 
end  of  this  wonderful  business  to  the 
upper  echelons,  where  responsibilities 
are  greatest. 

From  this  experience,  we  found  that 
the  department  may  be  likened  to  a 
pyramid,  and  the  key  word,  as  in  all  im¬ 
portant  businesses  is  LEADERSHIP. 

LEADERSHIP  is  the  sealant  in  the 
circulation  structure,-  to  the  carrier  by 
the  DM, -to  the  DM  by  the  supervisor, -to 
the  supervisor  by  the  circulation  man¬ 
ager,  and  to  the  circulation  manager  by 
the  circulation  director.  If  the  publisher 
or  general  manager  is  also  a  professional 
in  circulation,  he  provides  LEADER¬ 
SHIP  to  the  entire  department. 

LEADERSHIP  demands  that  a  cir¬ 
culator  be  capable  of  performing  the  job 
better  than  any  individual  under  his 
supervision. 

LEADERSHIP  includes  the  ability  to 
remember  the  heart  aches  as  well  as  the 
successes  in  his  climb  up  the  ladder  and 
to  apply  them  to  contemporary  situa¬ 
tions. 

LEADERSHIP  requires  the  determi¬ 
nation  to  build  in  another  fellow 
employee  under  his  supervision,  the  con¬ 
fidences  which  allow  discussions  on  per¬ 
sonal  problems  as  well  as  business  hur¬ 
dles,  all  designed  to  weld  closer  ties  in  a 
good  organization. 

LEADERSHIP  grows  in  importance 
as  responsibilities  become  greater. 

LEADERSHIP  creates  a  confident 
group  of  workers  dedicated  to  reaching 
greater  heights  in  all  categories  of  the 
circulation  department. 

Aggressive  LEADERSHIP  is  first  dis¬ 
played  in  recruitment  of  both  carriers 
and  adults.  The  alert  interviewer,  im¬ 
bued  with  the  enthusiasm  that  the  career 
of  circulation  work  evolves,  is  able  to 
determine  that  the  candidate  is  blessed 
with  the  basic  qualities  necessary  for 
success. 

If  publishers  would  take  another  look, 
from  time  to  time,  at  the  staff  command¬ 
ing  his  circulation  department,  with  a 
view  to  screening  out  those  whose 
philosophy  is  to  ‘boss’  those  in  the  ranks 
and  not  LEAD  with  patience  and  under¬ 
standing,  hw  would  discover  the  percen¬ 
tage  of  successful  DMs  would  greatly  in¬ 
crease. 

The  best  department  in  a  newspaper 
should  have  the  best  in  LEADERSHIP. 

William  H.  Benjamin 

(Benjamin  was  formerly  circulation  di¬ 
rector,  Montgomery  Newspapers,  Ft. 
Washington,  Pa.) 
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GOOD  OLD  DAYS 

I  found  the  following  article  in  the 
Wednesday,  March  16th  issue  of  the  year 
1825,  New  York  American.  1  thought  it 
might  be  of  interest  to  your  readers: 
Duel-In  consequence  of  a  dispute 
which  existed  between  Mr.  Duhy,  the 
senior  editor  of  the  Mercantile  Daily 
Advertiser  and  Mr.  Cruzat,  the  editor 
of  the  Argus,  the  parties  had  a  meeting 
on  Monday  morning.  Having  first  ex¬ 
changed  shots  without  effect,  they  en¬ 
gaged  with  small  words,  agreeable  to 
previous  arrangements;  and  in  a  few 
minutes  both  were  wounded,  Mr. 
Cruzat  severely,  but  not  dangerously, 
and  Mr.  Duhy  slightly. — An  honoura¬ 
ble  reconciliation  has  succeeded  to 
their  quarrel. — New  Orleans  paper, 
Feb.  9. 

Isn’t  it  nice  to  know  that  in  1976,  one 
hundred  and  fifty  one  years  after  the 
above  incident  took  place,  that  news 
editors  have  a  more  amiable  way  of  settl¬ 
ing  their  differences. 

Ken  Rohan 

Oceanside,  N.Y, 

3(:  * 

WINNERS 

We  enjoyed  reading  your  feature  on 
the  program  of  the  National  Sportscast- 
ers  and  Sportswriters  Association  and 
its  award  procedures.  But  the  writer 
omitted  some  of  the  most  pertinent  facts: 
the  winners.  While  most  of  your  readers 
know  that  Jim  Murray  of  the  Los 
Anf>eles  Times  has  been  named  “Ameri¬ 
ca’s  Best  Sportswriter’’  by  this  organiza¬ 
tion  ten  times  in  the  last  eleven  years 
(including  1976),  it  may  be  news  to  a  few 
of  your  followers.  Also  missing  was  the 
fact  that  Keith  Jackson  of  ABC  was 
named  “America’s  Best  Sportscaster’’, 
and  Keith  was  also  a  previous  winner. 

Gordon  Phillips 
(Phillips  is  director  of  promotion  and  pub¬ 
lic  relations,  Los  Angeles  Times.) 


Corrections 

In  the  report  by  Milton  Rockmore 
(E&P,  Aug.  21),  Art  Spander  is  identified 
as  a  member  of  the  staff  of  the  Oakland 
Tribune  in  two  places.  Spander  has  been 
a  member  of  the  San  Francisco  Chroni¬ 
cle’s  sports  staff  for  the  last  11  years. 

*  *  ♦ 

The  editorial  on  “Sharealong”  (E&P, 
Aug.  28)  incorrectly  identifies  North 
Dakota  as  the  state  where  the  readership 
survey  was  made.  The  correct  state  is 
South  Dakota. 

*  ♦  * 

In  the  last  paragraph  of  the  report  on 
Milwaukee  Journal  Co.’s  employe  own¬ 
ership  plan,  it  is  reported  erroneously 
that  Harry  J.  Grant  succeeded  Nieman 
as  board  chairman  of  the  company.  Ac¬ 
tually,  Lucius  W.  Nieman  was  president. 
Grant  was  the  company’s  first  chairman 
of  the  board. 

Short  Takes 

Susan  F - does  her  belly  danYing  at 

a  fast  clip  .  .  .  Miami  Herald. 

*  *  * 

The  bride  was  gowned  in  white  lace. 
The  bridesmaids’  gowns  were  punk.  The 
whole  color  scheme  of  the  decorations 
was  punk. — West  Virginia  Mountaineer. 
*  ♦  * 

Not  only  can  they  not  be  opened  by 
children,  but  he  himself,  a  big,  husky 
fellow,  gets  awlful  frustrated  trying  to  get 
inside  the  aspirin  bottle. — Daily  Ok¬ 
lahoman. 

♦  ♦  ♦ 

After  the  Governor  watched  the  lion 
perform  he  was  taken  to  Main  Street  and 
fed  twenty-five  pounds  of  raw  meat  in 
front  of  the  Fox  Theater. — Idaho 
Statesman. 


u 


What  Boston  paper  ddivers 
mote  papers  every  morning? 


Sox  bu 


For  years  more  people 
in  New  England  have  read 
the  Herald  American  every 
morning  than  any  other 
paper. 

Today  is  no  different. 
HERALD  ““  Latest  circulation 
figures  show  the  Herald  to  be  the  number 


MORNING 

GLOBE 


one  morning  newspaper  in  New  England: 

All  of  which  goes  to  show  that  if  you 
want  to  get  to  New  England  first  thing  in 
the  morning,  first  you  get  to  the  Herald. 

That’s  right.  The  Herald, 
in  the  morning. 

•Source:  ABC  Publishers'  Statements,  for  6  monthsending  March  31,  1976. 


September  11,  1976 

Every  Saturday  since  1884 

“Free  the  Bee  Four” 


Demonstrators  protest  jailing  of  newsmen 


PROTEST  RALLY — Former  DPI  editor  H.  Roger  Totarion  (second  from  right) 
who  now  teaches  journalism  at  Fresno  State  University,  talks  with  newspaper 
people  protesting  the  jailing  of  four  Bee  newsmen  for  refusing  to  reveal  their 
news  sources.  (UPl) 


By  Carla  Marie  Rupp 


About  150  California  newspaper 
people,  some  armed  with  picket  signs, 
along  with  a  handful  of  newspaper  read¬ 
ers,  marched  peacefully  around  a  park  at 
the  Fresno  County  Courthouse  to  protest 
the  jailing  of  four  of  their  colleagues  on 
Sunday  (September  5). 

Fresno  Bee  managing  editor  George 
Gruner,  former  Bee  city  editor  and  om¬ 
budsman  James  Bort,  and  reporters  Wil¬ 
liam  Patterson  and  Joe  Rosato  went  to 
jail  September  3  for  an  indefinite  period 
for  refusing  to  tell  a  judge  the  source  of 
secret  grand  jury  testimony  used  in  a 
news  story.  The  day  before  they  had  lost 
a  battle,  one  of  many  in  a  20-month 
struggle,  for  a  new  hearing  by  the 
California  Supreme  Court. 

For  the  reporters,  the  September  5 
rally  was  a  turn  around,  most  of  them 
used  to  reporting  on  demonstrations 
rather  than  marching  in  them.  Former 
United  Press  International  editor  Roger 
Tatarian  admitted  it  was  his  first  dem¬ 
onstration.  “Before  this  1  never  felt  1 
should  be  a  participant,”  said  Tatarian. 
professor  of  journalism  at  California 
State  University  at  Fresno. 

Some  of  the  newspeople  wore  tee 
shirts  proclaiming  “Free  the  Bee  Four”; 
others  had  signs.  Bee  reporter  Larry 
Carroll  in  his  account  noticed  the  rau¬ 
cous  shouting  of  most  demonstrations 
was  absent.  But  the  reporters'  protesting 
came  because  of  their  conviction  that 
news  confidentiality  is  being  threatened. 
Joe  Smith,  editor  of  El  Malcraido,  the 
official  newspaper  of  the  United  Farm 
Workers,  addressed  the  crowd  and  con¬ 
vinced  UFW  delegates  meeting  in  con¬ 
vention  in  Fresno  to  pass  a  resolution  the 
protesting  newspeople  had  put  together 
supporting  the  Bee  Four. 

Upon  hearing  of  the  large  turnout  at 
the  rally  for  them,  the  Bee  Four  issued 
this  statement: 

“We  are  not  at  all  surprised  at  the 
tremendous  show  of  support  from 
newsmen  and  newswomen  from  all  over 
the  country  in  reaction  to  our  being 
thrown  in  jail.  We  all  share  the  same 
code  of  ethics  and  the  same  deeply  held 
principles  embodied  in  the  First 
Amendment. 

“Nonetheless,  we  are  appreciative  of 
the  spirit  represented  by  this  demonstra¬ 
tion  of  support  this  afternoon.  Our 

(Continued  on  page  16) 


9 


Bank  ad  guides  Newsday  to  print  offset 
put  limits  on 
‘free’  services 


in  new  Suffoik  piant 


A  code  of  ethics  and  specific 
guidelines  governing  advertising  by  fi¬ 
nancial  institutions  were  released  this 
week  by  the  Financial  Advertising 
Committee  on  Ethics,  established  in  1975 
by  the  Bank  Marketing  Association. 

Both  the  code  and  the  guidelines  will 
be  “purely  self-regulatory  in  nature.” 
BMA  president  Eugene  Callan  said. 

Designed  to  serve  both  consumer  and 
advertiser,  the  code  states  that  a  “finan¬ 
cial  advertisement  is  ethical  when  it  is 
truthful  and  when  it  contains  information 
that  the  intended  audience  can  reasona¬ 
bly  be  expected  to  understand  in  making 
an  intelligent  purchase  decision." 

The  guidelines  define  “free  services" 
and  “free  checking  accounts."  terms 
most  susceptible  to  advertising  misuse. 

The  boards  of  directors  of  the  BMA 
and  Credit  Union  National  Association 
have  already  given  unanimous  approval 
to  the  code  and  guidelines  and  it  is  hoped 
that  similar  organizations  will  follow 
suit. 

Both  documents  will  be  subject  to  fu¬ 
ture  revision,  resulting,  for  example, 
from  consumer  criticism  or  changes  in 
financial  services. 

The  guidelines  state  that  free  services 
may  be  advertised  “only  if  the  service  is 
an  unconditional  gift  without  any  condi¬ 
tions  such  as  a  tie-in  requiring  another 
service  .  .  .  Any  ‘free’  service  with  a  time 
limit  should  have  that  limit  specified 
prominently  .  .  .  References  ...  to  “free' 
also  apply  to  similar  words  which  cus¬ 
tomers  may  interpret  as  synonyms  for 
‘free'  such  as  “gift,'  ‘no-cost,'  and 
“bonus.' 

“When  “free'  checking  accounts  are 
offered."  they  continue,  “(including 
Demand  Deposit.  Share  Draft.  Negoti¬ 
able  Order  of  Withdrawal,  Overdraft 
Checking  or  Loan,  or  Check-Credit), 
there  must  be  no  charge  for  those  aspects 
which  are  integral  parts  of  the  service." 

Other  areas  defined  by  the  guidelines 
include  price  reduction  or  savings 
claims,  packaged  services,  premiums 
and  giveaways,  deposit  insurance,  in¬ 
definite  superlatives  in  connection  with 
rate  comparisons,  and  communication  to 
customers  of  how  interest  rates  are  com¬ 
puted. 

At  a  New  York  press  conference  held 
to  announce  the  code  and  guidelines. 
Vicki  Thomas,  director  of  CUNA's  na¬ 
tional  advertising  program  and  member 
of  FACE,  said,  “We're  trying  to  clean 
up  financial  advertising  before  a  regula¬ 
tory  body  steps  in  to  do  it.  There's  been  a 
delay  in  publishing  the  code  in  an  at¬ 
tempt  to  get  the  mutual  endorsements  of 
all  trade  associations.  But  we  feel  that  if 
10 


Newsday,  the  4th  largest  evening  daily, 
will  construct  a  new  plant  on  approxi¬ 
mately  30  acres  in  Suffolk  County.  Wil¬ 
liam  Attwood,  publisher  of  the  Long  Is¬ 
land  newspaper,  announced. 

The  facility  will  be  located  in  the  area 
of  Route  110  just  east  of  the  Nassau- 
Suffolk  county  line  and  south  of  the 
Long  Island  Expressway. 

Attwood  said  that  Newsday  has  signed 
a  contract  with  the  Goss  Company  for 
the  purchase  of  five  Metro  offset  press¬ 
es.  Each  press  will  have  eight  units  and 
full  color  capabilities. 

“This  decision  culminates  a  two-year 
study  of  Newsday' s  needs  to  expand  and 

One-paper  vending 
device  on  market 

More  than  20  newspapers  have  par¬ 
ticipated  in  the  development  of  News- 
0-Matic.  a  single-copy  newspaper  ven¬ 
dor.  and  on  acceptance  of  newspapers 
such  as  the  Memphis  (Tenn.)  Commer¬ 
cial  Appeal  and  Press-Scimitar  and  the 
Austin  (Tex.)  American  Statesman  mar¬ 
keting  of  the  product  is  underway. 

Azusa  Circulation  Supplies,  Inc.  of 
Hot  Springs.  Ark.,  distributors  of  circu¬ 
lation  materials,  will  display  the 
machines  this  fall  at  regional  circulation 
meetings.  Manufactured  by  Precision 
Eabricators,  of  South  Beloit,  Wis.,  the 
visual  newstand  will  vend  any  size  of 
newspaper.  Bundles  do  not  have  to  be 
jogged  and  it  can  be  loaded  in  15  seconds 
and  made  ready  to  operate  by  one  person 
in  one  minute. 

Designed  and  engineered  to  be  accept¬ 
able  in  any  location,  it  is  constructed  of 
non-rusting  16  and  18  gauge  galvan- 
nealed  steal,  with  reinforced  construc¬ 
tion  that  has  no  rough  edges. 

The  machine  vends  one  paper  at  a 
time,  has  a  non-breakable  display  win¬ 
dow,  coin  mechanism  is  jam  proof  and 

we  show  an  honest  effort  to  take  a  seri¬ 
ous  look  at  financial  advertising,  then  we 
might  be  allowed  to  regulate  it  ourself." 

FACE  chair  Jack  Whittle,  former 
vicepresident-marketing  of  Continental 
Illinois  National  Bank  and  Trust  Co., 
Chicago,  also  said  his  committee  had  re¬ 
ceived  both  “cooperation  and  input" 
from  the  Better  Business  Bureau,  As¬ 
sociation  of  National  Advertisers,  Fed¬ 
eral  Reserve  Board.  FDIC,  the  Comp¬ 
troller  of  the  Currency  and  several 
other  financial  organizations  in  the  for¬ 
mation  of  the  documents. 

They  are  believed  to  be  the  first  na¬ 
tionally  promulgated  advertising  stan¬ 
dards  for  the  financial  industry. 


modernize  its  facilities.  And  it  will  take 
at  least  two  more  years  before  we  can 
move  in  and  start  up,"  Attwood  said. 

At  that  time,  he  added,  Newsday  plans 
to  sell  its  properties  in  Garden  City  and 
Ronkonkoma. 

The  publisher  said  that  the  multi¬ 
million  dollar  expenditure  “reflects  our 
confidence  in  the  future  growth  of  the 
paper  and  of  Long  Island." 

The  press  units  will  cost  approxi¬ 
mately  $15  million  and  have  a  2ivi"  cut¬ 
off.  This  is  the  largest  dollar  sale  made 
by  the  Goss  Company  and  the  largest 
Metro  press  sale. 


converts  easily  to  any  coin  combination 
up  to  $1.50.  Coin  return  is  positive  and 
slug  rejector  is  optional.  Another  feature 
provides  vending  of  the  display  when  the 
machine  is  sold  out. 

No  page  setting  is  necessary  and  the 
vendor  delivers  single  copies  of  any  size 
paper  up  to  H4-inch  thickness.  Outside 
dimensions  without  the  base  are  2514  in¬ 
ches  wide.  19  inches  deep  and  4914  in¬ 
ches  high.  One  to  10  machines  will  sell 
for  $369  each. 

Dallas  reps  elect 

Steve  Sullivan  was  elected  president 
of  the  Dallas  Chapter  of  Newspaper  Ad¬ 
vertising  Sales  Association.  Harry  Dol- 
lahite,  Story  &  Kelly-Smith  Inc.  was 
elected  vicepresident  and  Mike  Huffer, 
Cresmer,  Woodward,  O'Mara  & 
Ormsbee  Inc.,  secretary/treasurer. 
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CB  pages  attracting 
readers  and  ad  linage 


By  Michael  J.  McCormack 

The  CB  industry  is  a  $6  billion  busi¬ 
ness  with  one  company’s  advertising 
budget  as  high  as  $3  million  annually, 
with  most  of  the  money  being  spent  in 
the  print  media. 

The  Detroit  News  has  been  a  trend 
setter  with  its  CB  page.  The  Detroit 
News’  CB  page,  which  sometimes  has 
been  two  pages,  will  be  moving  to  Sun¬ 
day  on  a  regular  basis. 

“It’s  going  to  stay,  it  has  attracted  a 
lot  of  advertising  and  reader’s  interest,’’ 
said  William  Lutza,  feature  editor  for  the 
News. 

He  said  the  page  will  be  expanded  to 
include  other  areas  of  communication. 
“Our  page  is  not  going  to  stop  with  CBs, 
we’ll  be  expanding  into  other  areas  of 
interest  like  amateur  radio.” 

“We  think  there’s  an  interest  out  there 
and  it  also  allows  us  to  cut  into  audiences 
of  magazines,”  Lutza  said. 

The  News  is  not  the  only  newspaper  to 
have  special  CB  pages  that  run  during  a 
special  time  of  the  week.  The  Fort  Worth 
Star  Telegram  has  a  regular  CB  page  that 
runs  every  Saturday. 

Could  it  be  that  many  newspapers  are 
missing  much  of  this  $6  billion  industry, 
especially  the  advertising  dollars?  The 
answer  to  that  question  is  an  obvious 
yes! 

Radio  Shack,  whose  advertising 
budget  is  in  the  millions  of  dollars  has 
more  than  42,000  stores  throughout  the 
country.  The  Hastings  (Nebr.)  Daily 
Trihune  has  found  a  way  to  capitalize  off 
the  CB  ad  dollars,  by  having  the  local 
Radio  Shack  store  sponsor  its  CB  page. 

“We  just  started  it  3  weeks  ago.  Radio 
Shack  bought  the  page  on  a  regular  basis 
and  we  plan  to  run  the  page  on  a  regular 
basis.  Our  page  consists  of  The  Copley 
News  Service,  ‘CB  Sender’  and  their 
cartoon  series  ‘CB  Rider’  ’’,  said  adver¬ 
tising  salesman,  Wayne  Anderson  of  the 
Daily  Tribune. 

Hy-gain,  one  of  the  largest  national 
advertisers  has  purchased  full  pages  in 
the  Detroit  News. 

One  of  the  reasons  why  CB  pages 
might  be  considered  something  of  great 
value  is,  first,  they  allow  the  newspaper 
to  capture  the  local  CB  ad  dollars  as  well 
as  the  national  advertising  dollar. 

CBs  have  passed  the  days  of  what  was 
thought  to  be  a  fad.  It  is  predicted  that  by 
1980  CB  radios  in  cars  will  be  as  common 
as  telephones  in  homes.  The  telephone 
company  is  one  of  the  first  to  recognize 
it.  E.  F.  Johnson  and  Co.,  the  nation’s 

(Michael  J.  McCormack,  publisher  of 
the  CBers’  News,  writes  a  syndicated  CB 
column  for  Copley  News  Service.) 


largest  CB  manufacturer  is  currently 
testing  a  procedure  that  would  allow 
CBers  to  receive  telephone  calls  over 
their  CBs  via  telephone  lines. 

A  rule  of  journalism  is  to  know  your 
audience  and  with  nine  million  licensed 
CBers  now  and  another  five  million  ex¬ 
pected  by  the  end  of  next  year  newspap¬ 
ers  are  going  to  have  to  fill  the  reading 
needs  of  its  CB  audience. 

Not  only  are  the  manufacturers  pre¬ 
paring  to  help  the  newspapers  with  the 
advertising  revenue,  they  are  more  than 
co-operative  to  aid  newspapers  with 
story  material. 

“We  are  currently  considering  the 
newspapers  that  have  CB  pages,  but,  of 
course,  are  annual  budget  is  made.  How¬ 
ever,  we  will  start  working  on  next 
year’s  soon.  We  currently  spend  about 
70%  of  our  budget  in  the  print  media  and 
we  would  be  more  than  happy  to  provide 
any  newspaper  with  information  about 
CBs,’’  said  Ray  Damiano,  account 
executive  for  two  of  the  country’s  largest 
CB  manufacturers,  SBE  and  J.I.L.  radio 
companies.  Damiano  is  with  Albert- 
Frank-Guther  and  Law  advertising  firm 
in  Los  Angeles. 

Larry  Blostein,  national  advertising 
director  for  Radio  Shack,  which  could  be 
the  country’s  largest  electronics  adver¬ 


tiser,  said  the  bulk  of  their  budget  is  in¬ 
vested  in  the  print  media. 

“If  we  were  selling  something  like  CBs 
that  would  go  along  with  a  particular  CB 
page  at  a  specific  time,  it  would  be  ideal 
to  place  the  ad  on  a  CB  page,’’  Blostein 
said. 

Blostein  said  most  of  the  advertising 
programs  for  CBs  today  are  designed  to 
reach  the  general  public  and,  what  better 
way  is  there  to  reach  the  general  public 
than  through  a  newspaper? 

The  Houston  Chronicle,  which  has 
devoted  a  lot  of  coverage  to  CBs  and 
CBing,  is  currently  running  spot  news 
from  the  wire  services. 

Assuming  that  you  have  decided  to 
start  a  CB  page,  the  next  part,  which  is 
probably  the  most  important,  is  the  pre¬ 
paration  of  the  CB  page. 

Currently,  there  are  three  syndication 
services  offering  CB  colun  is  and  car¬ 
toons.  Among  them  is  the  Copley  News 
Service  of  San  Diego,  Calif.  It  is  the  only 
news  service  to  offer  a  CB  column,  “CB 
Sender’’  which  is  written  by  the  pub¬ 
lisher  of  a  national  CB  newspaper. 

Copley  also  offers,  “CB  Rider,’’  the 
CB  cartoon  series.  Copley  also  will  be 
offering  a  CB  feature  service  which 
includes  stories  and  photos  from  the 
CBers’  News  of  Columbia,  Mo. 

The  other  CB  syndication  columns  are 
the  Universal  column  called  “CB 
Break,’’  written  by  an  investigative  re¬ 
porter  of  the  Detroit  News  and  The 
Crown  Service  columns  called,  “Citi¬ 
zens  on  Radio.” 


€B  SEIVDER 

Hastings  Electronics  Distributing 
Radio /haek  Dealer  in  Hastings 


“CB"  RIDER 


CITIZEM'S  BA.MC)/ 


by  Dave  Fiilwiler 

OH/  I  HAD  A  aOYFRlENi 


CB  Sender 

Tempers  Rise  Over  Interference 


By  MICHAEL  J.  McCORMACK 
(KDY-9134) 

Ciiyl«y  Ntwi  S«rvlc« 

So  you're  sitting  at  home  watching 
your  favorite  television  program  or 
listening  to  the  radio  and  all  of  a  sudden 
your  program  is  interrupted  with 
•'Breaker-Breaker  19." 

What  you  are  hearing  is  known  as 
Television  Interference  (TVI).  This 
may  occur  when  a  CBer  is  making  a 
transmission  and  is  close  to  your  house 

But.  before  you  get  mad  and  start 
calling  everyone  from  the  Federal 
Communications  Commission  to  local 
police,  you  should  be  aware  that  this 
interference  is  not  necessarily  the  fault 
of  the  CBer.  providing  he  is  trans¬ 
mitting  at  the  legal  output  watuge 
allow^  by  the  FCC. 


Most  of  the  interference  caused  by 
CBs  can  be  eliminated  by  installing 
filter  devices  on  a  TV  set  or  stereo. 
These  are  available  at  many  local 
electronics  stores. 

Most  people  feel  they  should  not  be 
forced  to  buy  or  make  alterations  on 
home  entertainment  products  to  pre¬ 
vent  this  interference,  but  legally  a 
CBer  is  not  responsible  for  the  in¬ 
terference  if  he  is  operating  his  radio 
within  the  law. 

Many  electronics  companies  that 
produce  televisions  and  stereos 
manufacture  their  products  without 
filters  in  an  effort  to  cut  down  on  costs : 
oddly  enough,  factory  filtering  devices 
are  relatively  inexpensive. 

As  the  number  of  CBers  increases. 


you  can  rest  assured  that  the  number  of 
TV  complaints  also  will  increase.  The 
enforcement  of  TVI  complaints  is  un¬ 
der  the  jurisdiction  of  the  FCC  and  not 
local  authorities. 

The  simplest  way  to  solve  this 
problem  is  for  the  community  to 
educate  itself  on  the  fiHering  devices 
which  are  fairly  cheap 

If  you  have  questions  about  CBs  or 
CBing  send  them  to  Hastings  Elec¬ 
tronics.  in  care  of  The  Hastings  Dally 
Tribune  or  address  them  to:  Hastings 
Electronics.  Radio  Shack  Dealer,  1st 
and  Burlington  Ave.,  Hastings, 
Nebraska. 


Local  Sponsor 
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New  York  papers  alter  column  formats 

The  New  York  Times  and  New  York  News  adopted  new  formats  for  news  and 
advertising  this  week.  The  Times  went  to  6-columns  of  news  and  9-columns  of 
advertising  on  a  page,  replacing  the  8-column  news  and  advertising  format  it  has 
used  since  1913.  The  Daily  News  changed  from  a  5-column  format  to  one  of  4- 
columns  for  news  and  6-columns  for  ads.  Both  papers  continue  to  use  the  same 
page  sizes  and  type  faces  in  its  new  sections. 


Gannett  Foundation 
issues  J-school  grant 

The  Frank  E.  Gannett  Newspaper 
Foundation,  Inc.  has  granted  $60,00()  to 
the  William  Allen  White  School  of  Jour¬ 
nalism  at  the  University  of  Kansas  for 
continuation  of  its  newspaper  pro- 
fessional-in-residence  program. 

The  program  was  started  in  1975  by  a 
Gannett  Newspaper  Foundation  grant  of 
$50,000.  Robert  Giles,  former  executive 
editor  of  the  Akron,  Ohio,  Beacon  Jour¬ 
nal,  was  appointed  this  year  as  the  First 
professional-in-residence.  Dean  Del 
Brinkman  of  the  Kansas  journalism 
school  said  the  new  $60,000  grant  will 
permit  continuation  of  the  program 
through  the  1977-78  academic  year. 

The  Gannett  Newspaper  Foundation, 
established  by  the  late  founder  of  the 
Gannett  Group  of  Newspapers,  has  con¬ 
tributed  more  than  $8  million  for  jour¬ 
nalism  education  and  scholarships.  It 
also  has  granted  more  than  $25  million  to 
local  charitable  and  other  causes  in 
communities  where  the  54  Gannett  daily 
newspapers  are  published. 

Other  journalism-related  grants  an¬ 
nounced  by  the  foundation  were: 

— $10,500  to  finance  three  fellowships 
and  one  award  given  annually  to  four 
students  at  the  Rochester  Institute  of 
Technology  School  of  Printing,  and 
$5,000  to  fund  expenses  of  a  study  of 
European  newspaper  production  by 
Prof.  Robert  Hacker  of  the  RIT  school, 
who  is  a  1976-77  Fulbright  Scholar  at 
Helsinki  University  in  Finland. 

— $3,000  to  American  Press  Institute 
of  Reston,  Va.,  toward  printing  proceed¬ 
ings  of  an  API  seminar  on  “Newspapers 
and  Tomorrow's  Readers.” 


Ford  Jabs  HEW  to  Speed  Flu  Vaccine 


FBI  Prober  Says 
He  PHched  bi  for 
A  Gft  for  Kelley 


Prices  Drof 
h/Ufust 


Whites  in  Cape  Town  Get 
1st  Taste  of  Ratial  Vhlenre 


Lands  Mig  in  Japan,  Asks  U.S.  Asylum 


Eybers  to  Tampa 

Edwin  E.  Eybers  has  been  named  as¬ 
sistant  production  manager  of  The 
Tribune  Company,  publishers  of  the 
Tampa  Tribune  and  Tampa  Times,  it  was 
announced  by  Joe  Porter,  production 
manager.  Eybers,  36,  was  previously  as¬ 
sistant  production  manager  of  the 
Washington  Post,  a  position  he  held 
since  1970. 


Carter  Gves  the  COP  Hell  at  an  FDR  Shrine 


Perry  with  Nicklaus 

Charles  E.  (Chuck)  Perry,  who  was 
publisher  of  Family  Weekly  while  it  was 
under  control  of  the  Charter  Co.,  has 
been  named  president  of  Golden  Bear 
Inc.,  a  giant  business  enterprise  owned 
by  Jack  Nicklaus,  the  golfer.  Perry  is  a 
former  president  of  Florida  International 
University. 

EDITOR  &  PUBLISHER  for  September  11,  1976 


Dole  Denies  Receiving  Funds  From  Gulf 
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Review  of  contempt 
ruling  is  requested 

Florida  Supreme  Court  hasn’t  said  the 
last  word  yet  in  the  case  of  Lucy  Ware 
Morgan,  St.  Petersburg  Times  reporter 
who  was  convicted  of  contempt  of  court 
for  refusing  to  name  a  news  source. 

Attorney  General  Robert  Shevin  has 
asked  the  supreme  court  to  reconsider  its 
5-1  decision  in  July  that  freed  Morgan  of 
the  contempt  citation  because  she  didn’t 
divulge  secret  grand  jury  testimony  in  a 
specific  case.  Ironically,  Shevin  has  sup¬ 
ported  her  appeal  argument.  But  he  was 
required  to  file  the  petition  for  rehearing 
as  the  state’s  chief  law  officer  when  State 
Attorney  James  Russell  in  Pinellas 
County  urged  him  to  “protect  the  future 
ability  of  grand  Juries  to  function.’’ 

The  Supreme  Court  decision,  from 
which  the  Chief  Justice  dissented,  would 
have  an  adverse  impact  on  grand  jury 
proceedings,  Russell  contends,  because 
it  would  be  difficult  to  protect  the  sec¬ 
recy  of  proceedings. 


Vic  Contone  (center).  Editor  &  Publisher  editorial  cartoonist,  received  the 
Fourth  Estate  Award  during  the  58th  annual  national  convention  of  the  Ameri¬ 
can  Legion  in  Seattle.  Contone  is  shown  with  James  C.  Watkins,  Legion  public 
relations  director,  left,  and  National  Commander  Harry  G.  Wiles  during  the 
presentation  ceremony. 


Ramsaur  takes  leave  Shareholders  form  coalition 
for  medical  reasons  ^  force  sale  Of  newspapers 


Edmund  A.  Ramsaur,  president  of 
Multimedia,  Inc.,  has  taken  a  temporary, 
medical  leave  of  absence. 

Ramsaur  also  is  co-publisher  of  the 
Greenville  News-Piedmont  Company 
and  a  member  of  the  board  of  directors  of 
the  Asheville  (N.C.)  Citizen-Times, 
Montgomery  (Ala.)  Advertiser  and 
Alabama  Journal,  Clarksville  (Tenn.) 
Leaf-Chronicle,  Multimedia  Broadcast¬ 
ing  Company  and  Multimedia  of  Ohio, 
Inc.  He  also  relinquished  these  duties  for 
the  time  being. 

No  changes  in  the  executive  staffs  of 
Multimedia,  Inc.  or  any  of  its  divisions 
and  subsidiaries  are  contemplated  be¬ 
cause  of  Ramsaur’s  temporary  absence. 

J.  Kelly  Sisk  Chairman  of  the  board 
and  chief  executive  officer  of  Mul¬ 
timedia,  continues  in  that  capacity. 


Bulletin  wins  award 

“The  Revolutionary  Bulletin,’’  a  spe-  vi 
cial  Bicentennial  supplement  to  The  ol 
Philadelphia  Sunday  Bulletin,  has  won  D 
the  Golden  Press  Award  of  the  American  N 
Legion  Auxiliary  for  1976. 

The  prize,  awarded  for  the  best  news-  N 
paper  feature  of  the  year,  was  won  by  m 
James  Smart,  Arthur  Griffiths  and  Rudy  di 
DiFelice,  who  prepared  the  historic  sup¬ 
plement  for  The  Bulletin.  e: 

The  auxiliary  announced  the  award  at  ol 
the  58th  annual  American  Legion  Na-  Ti 
tional  Convention  in  Seattle,  Washing-  si 
ton. 
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Shareholders  representing  20  percent 
of  Booth  Newspaper  Inc.’s  common 
stock  have  formed  a  coalition  which  the 
Detroit  Free  Press  reported  is  “appa¬ 
rently  designed  to  force  a  sale  or  liquida¬ 
tion  of  the  company.” 

They  include  more  than  30  members  of 
the  Booth  family,  among  them  company 
director  Ralph  B.  Vogel.  The  group, 
which  has  filed  documents  in  Washing¬ 
ton,  is  an  outgrowth  of  the  struggle  pit¬ 
ting  Booth,  in  a  sense,  against  New  York 
publisher  Samuel  1.  Newhouse,  who 
owns  25  percent  of  Booth  and  who  is 
assumed  to  be  seeking  control. 

The  Free  Press  reported  that  the  goal 
of  the  new  stockholder  group  is  appa¬ 
rently  to  assemble  51  percent  of  Booth’s 

Ad  director  for 
Denver  weekly  group 


stock,  allowing  the  group  to  offer  the 
company  to  a  buyer.  The  Times  Mirror 
Co.  of  Los  Angeles,  it  was  reported,  has 
expressed  an  interest. 

The  group’s  filings  indicate  it  controls 
1.48  million  of  Booth’s  7.37  million 
shares. 

James  Sauter,  Booth  Newspapers 
president,  said  the  shareholders  had  to 
file  forms  with  the  Securities  and  Ex¬ 
change  Commission  so  they  could  meet 
as  a  group  with  management  to  discuss 
the  sale  or  merger  of  the  company.  Sau¬ 
ter  said  it’s  his  “personal  judgment’’ 
Booth  Newspapers  should  continue  as 
an  independent  operation.  But  I  recog¬ 
nize  that  I’m  not  the  owner  and  so  I’m 
going  to  be  responsive  to  what  the  own¬ 
ers  want,”  he  said. 

subsidiary  of  the  Cowles-owned  Min¬ 
neapolis  Star  and  Tribune  Company. 


Michael  J.  Molloy  has  been  appointed 
vicepresident  and  director  of  advertising 
of  Community  Publications  Company, 
Denver,  it  was  announced  by  Thomas  F. 
Noonan,  president. 

Community  publishes  the  15  Sentinel 
Newspapers,  Colorado  Guestiguide 
magazine  and  has  an  extensive  printing 
division,  Colorado  Graphics. 

Molloy  comes  to  Denver  with  17  years 
experience  in  the  advertising  department 
of  the  Minneapolis  Star  and  Minneapolis 
Tribune.  Most  recently  he  was  divisional 
sales  manager  of  the  Minneapolis  dailies. 

Community  Publications  Company  is  a 


San  Diego  papers 
create  food  ad  division 

The  San  Diego  (Cal.)  Union-Tribune 
Publishing  Co.,  to  improve  marketing, 
research  and  advertising  services  to  the 
food  industry  has  created  a  new  food 
advertising  division. 

Will  Fannon,  national  food  sales  rep¬ 
resentative  for  the  newspapers,  was  ap¬ 
pointed  manager  of  food  advertising  in 
the  new  division  and  will  be  responsible 
both  for  major  retail  grocery  chain  and 
grocery  manufacturer  advertising. 
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Pre-admission  test  to  J-schooi 
(Sampie  questions) 


A  B  Answer 

1.  The  fifth  day  of  the  drought  which/started  on  a 

C  D 

Sunday,  was/overcast,  raising  the  hope/that  rain  would 
fall.  A 

A  B  C 

2.  When  the  President/arrived  their,  he/gave  his 
D 

first/speech  of  the  campaign.  B 

A  B 

3.  Undaunted  by  the  defeat,  plans/were  made  by  the 

C  D 

liberal  senators/to  re-introduce  their  proposal/in  the 
next  session.  A 


4.  The  idea  behind  the  congressional  investigations 

B  C  D 

is/to  learn  what/affect  reduced  unemploymentA?enefits 
have  on  people.  C 

A  B 

5.  The  person  who/knows  more  than  anyone  else 

C 

about  farming  is/Secretary  of  Agriculture.  Thomas  F. 

D 

Williams,  who/has  been  in  office  five  years.  C 

A  B  C 

6.  I  like  their/proposals:  they  will/be  as  popular  with 

D 

the  public/as  they  are  with  us.  B 

A  B 

7.  The  five-member  panel/of  students  were  chosen/ 

C  D 

because  of  their  interest/in  grade  inflation.  B 

A  B  CD 

8.  What  this/country  really  needs/is  a  good/five  cent 

cigar.  D 

A  B 

9.  55  of  those/who  registered  for  the  conference/ 

C  D 

said  it  was  worth  attending;  the  rest/said  it  wasn’t.  A 

A  B 

10.  The  home  rule  charter  will/supercede  the  laws 

C  D 

put/on  the  books  by  the  state/legislature  a  century  ago.  B 
A  B 

1 1 .  Neither  the  senators/nor  the  President  were/ 

C  D 

able  to  explain  why  the  proposal/was  defeated  in  the 
House.  B 

A  B  •“  C 

12.  Macy's  will  display  their/new  fall  fashions/at  a 
D 

special  preview  for/fashion  critics  tomorrow.  A 

A  B 

13.  Before  the  principle  would  allow/the  students  to 

C 

go  home,  they/had  to  write  down  the  correct  spelling/ 

D 

of  “all  right”. 
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A  B  C 

14.  The  candidate  was/convinced  to  change/his 

D 

position  after  he  surveyed/the  voters  in  his  district.  B 

A  B 

15.  No  matter  how  much  money/is  paid-out,  a 

C  D 

blackmailer  is  never/satisfied.  B 

A  B  C 

16.  It  is/a  clean,  well  lighted  place,  which/reminds 

D 

me  of  a  story/Hemingway  wrote.  B 

A  B  C 

17.  “This  sentence  is/gramatically/flawless,  the 

D 

teacher/said  to  the  students.  C 

A  B  C 

18.  Continuing/her  presentation,  the  teacher/said: 

D 

“And  here  is  another  sentence/that  contains  no  error’  ’ .  D 

ABC 

19.  When  council  meets/only  once  a  month. /their 

D 

agenda  is/longer  than  usual.  C 

A  B 

20.  Thomas  F.  Wiliams,  who  came  to  this/country 

C 

from  Wales/whtn  he  was  a  little  boy  worked  in  the 
D 

mines/shortly  after  arriving  here.  C 

A  B  C 

21.  Its  going  to  be/the  biggest  building/in  the  entire 

D 

region  when/completed  five  months  from  now.  A 

A  B 

22.  The  Bush  House  Hotel  has/the  finest  accomo- 

C  D 

dations/of  any  hotel/in  town. 

A  B 

23.  Tightly  written  sentences/in  the  active  voice  are/ 

C  D 

preferred  by  editors/of  all  magazines  and  newspapers.  C 

A  B 

24.  What  the  loyal  opposition  does/in  some  coun- 

C  D 

tries  is/what  the  news/media  does  in  the  United  States.  D 

A  B 

25.  The  cub  reporter  was  cautioned/by  the  editor/ 

C  D 

not  to  imply  anything/from  the  speaker’s  remarks.  C 

The  above  are  sample  questions  based  on  the  test  that 
Penn  State  is  giving  to  journalism  students  in  all  but  one  of 
the  professional  course.  The  questions  deal  only  with 
comma,  faults,  dangling  modifiers,  spelling  punctuation,  and 
usage.  There  are  no  errors  in  capitalization  and  there  is 
supposed  to  be  only  one  error  per  a  sentence.  Students  are 
cautioned  that  the  error  must  be  viewed  in  the  context  of  the 
entire  sentence  and  that  rewriting  a  sentence  is  not  the 
answer. 
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J-schools  administer 
pre-admission  tests 


By  R.  Thomas  Berner 

Tests  are  becoming  more  com¬ 
monplace  in  journalism  schools  as 
educators  react  to  editors  who  are  un¬ 
happy  with  the  schools'  graduates  and  to 
what  appears  to  be  a  grammatically 
under-par  generation  of  college  students. 
Entrance  exams  or  other  restrictions,  in¬ 
cluding  grade  point  average,  are  in  use  at 
about  half  of  the  70  accredited  journalism 
schools  in  the  country. 

The  practice  became  general  know¬ 
ledge  last  year  when  three  professors 
from  the  University  of  North  Calolina 
wrote  about  that  school’s  proficiency 
examination  (E&P,  Aug.  30,  1975).  In 
turn,  that  spawned  a  few  articles  from 
other  schools  boasting  that  they  had 
been  testing  right  along.  No  matter,  pro¬ 
ficiency  tests  are  becoming  more  popular 
and  many  of  the  nation’s  journalism 
schools  that  don’t  have  one  are  develop¬ 
ing  one.  Penn  State  is  no  exception. 

A  three-man  committee  at  Penn  State 
has  examined  six  tests  and  tentatively 
decided  to  develop  its  own  rather  than 
borrow  another  school’s.  The  committee 
favors  its  own  test  because  it  is  based  on 
mistakes  the  faculty  had  uncovered  in 
reporting  courses. 

Guess  factor  removed 

Earlier,  the  committee  examined  other 
tests  and  discarded  them  for  various 
reasons.  The  committee  rejected  the 
University  of  North  Carolina’s  test  be¬ 
cause  of  the  “guess  factor.’’  What 
bothered  the  committee  was  the  fact  that 
a  student  doesn’t  have  to  identify  an  er¬ 
ror,  just  answer  whether  the  sentence  is 
correct  or  incorrect.  (The  spelling  test  is 
different;  it  requires  identifying  the  mis¬ 
spelled  word.)  The  committee  was  afraid 
a  student  could  “guess’’  his  way  into  the 
school  of  journalism. 

A  test  closer  to  the  committee’s  vision 
came  from  West  Virginia  University 
which  underlines  four  possible  grammar, 
punctuation  or  spelling  errors  in  a  sen¬ 
tence  and  asks  the  student  to  identify  the 
incorrect  (if  any)  answer.  A  similar  test 
was  developed  by  Wayne  Danielson, 
now  of  the  University  of  Texas,  and 
Harold  Nelson  of  the  University  of  Wis¬ 
consin,  but  it  has  a  different  answer 
scheme  that  shows  the  student’s  ability 
to  recognize  the  correct  answer  as  well 
as  the  wrong  one. 

Penn  State’s  tentative  test  is  similar  to 
West  Virginia’s  except  that  it  separates 
all  sentences  into  four  segments  instead 


(R.  Thomas  Berner  is  an  assistant 
professor  of  journalism  at  Penn  State  Uni¬ 
versity.) 


of  words  or  phrases  and  the  student’s  job 
is  to  mark  which  segment  (if  any)  is  in 
error.  In  that  way,  more  flexibility  is 
possible  in  developing  a  test  that  covers 
the  problems  most  Penn  State  journalism 
students  have. 

Lack  of  such  flexibility  is  one  reason  a 
professional  testing  service’s  test  wasn’t 
first  on  the  committee’s  list.  Its  sample 
spelling  test  did  not  test  those  words  that 
have  been  a  problem  at  Penn  State  and 
the  University  of  North  Carolina  (and 
probably  everywhere  else).  And  it  is  the 
kind  of  test  most  college  students  have 
already  passed  to  get  into  college;  it  is 
not  geared  to  those  who  profess  (or 
should  have)  a  solid  background  in 
grammar.  (It  also  could  be  expensive  be¬ 
cause  of  the  potential  number  of  students 
who  might  take  it.) 

Developing  the  test  was  probably  the 
easier  part  of  the  committee’s  still- 
incompleted  mission.  Some  sticky  deci¬ 
sions  remain  to  be  made. 

What  purpose  a  test? 

For  one,  the  committee  must  decide 
what  purpose  the  test  will  serve.  Should 
it  deny  a  student  admission  to  the 
school?  Or  should  it  be  advisory,  telling 
the  student  he  should  consider  a  college 
grammar  course  (for  example)  before  he 
tries  journalism  as  his  major?  If  the  test 
is  used  to  restrict  admissions,  should  a 
student  who  fails  it  be  allowed  to  take  it 
more  than  once?  Some  schools  give  a 
student  more  than  one  testing  opportun¬ 
ity,  and  others  send  their  failures  to  re¬ 
medial  classes  for  instruction  before  they 
are  allowed  to  retake  the  test. 

Penn  State’s  committee  leans  toward 
an  advisory  test,  one  that  will  tell  the 
failing  student  it  might  be  better  if  he 
didn’t  major  in  journalism.  The  feeling  is 
that  most  students  who  fail  the  test  will 
take  the  advice  because  the  test  should 
make  it  apparent  journalism  is  not  for 
them.  Of  course,  there  will  be  some  stu¬ 
dents  who  won’t  accept  our  advice  be¬ 
cause  they’ll  believe  the  test  is  not  a  true 
indication  of  their  ability.  We  could  give 
them  an  essay  test  which  a  member  of 
the  faculty  would  judge  for  organization, 
grammar,  spelling,  clarity  and  usage. 

The  University  of  Kansas  is  consider¬ 
ing,  among  other  tests,  such  an  examina¬ 
tion.  The  Penn  State  committee  rejected 
an  essay  test  as  the  first  hurdle  for  poten¬ 
tial  majors  because  of  the  possible  large 
number  of  students  taking  the  test  versus 
the  time  it  would  take  to  judge  the  re¬ 
sults.  Hence,  the  basic  grammar  and 
spelling  test,  if  finally  instituted,  will  be 
machine  graded. 

Some  determined  student  might  try  to 
improve  his  grammar  instead  of  trying 


the  essay  test.  Do  we  then  allow  him  to 
retake  the  initial  examination?  Is  it  fair  to 
deny  a  student  admission  to  the  school  if 
he  is  capable  of  overcoming  his  grammat¬ 
ical  problems?  That’s  a  big  question  the 
committee  must  answer;  it  will  probably 
recommend  to  allow  a  second  testing, 
perhaps  if  the  student  first  takes  some 
remedial  instruction  in  between  the  first 
and  second  test. 

Given  all  of  that,  the  student  must  still 
pass  the  required  professional  courses  in 
the  major.  Even  if  a  student  manages  to 
slip  through  all  forms  of  pre-admission 
testing,  it  is  believed  the  first  reporting 
course  will  be  his  downfall.  The  stan¬ 
dards  for  grading  are  tough — an  unac¬ 
ceptable  lead,  major  fact  errors  or  mis¬ 
spelled  names,  unacceptable  structure, 
the  omission  of  important  information, 
numerous  errors  in  style,  spelling  and 
grammar,  and  missed  deadlines  are  all 
reasons  for  an  F  grade.  One  instructor 
calls  Penn  State’s  beginning  newswriting 
course  a  “boot  camp.’’  Some  students 
who  get  through  it  with  a  satisfactory  (C) 
grade  are  so  shaken  by  the  experience 
that  they  change  their  major. 

Need  stricter  grading 

That  squares  with  the  feelings  of  David 
H.  Weaver,  an  assistant  professor  of 
journalism  at  Indiana  University  (a  no¬ 
test  school).  He  told  the  Penn  State 
committee:  “In  the  final  analysis,  1  sup¬ 
pose  stricter  grading  is  the  only  fair  way 
to  weed  out  those  who  don’t  have  the 
talents  and  skills  necessary  for  the  prac¬ 
tice  of  journalism.’’  Such  an  attitude  puts 
a  strain  on  beginning  newswriting 
courses.  But  if  they  are  being  taught  with 
high  professional  standards,  they  may 
still  be  the  best  test  we  have. 

Written  entrance  exams  on  use  of  the 
English  language,  punctuation  and  spel¬ 
ling  for  prospective  journalism  students 
will  be  required  by  Northern  Illinois 
University  starting  with  classes  next  fall. 

Purpose  of  the  test  is  to  weed  out  stu¬ 
dents  who  are  poorly  prepared  for  the 
NIU  journalism  program,  according  to 
journalism  department  chairman  Don 
Grubb.  He  said  the  journalism  program 
has  been  “bombarded  by  a  record 
number  of  students.’’ 

At  Northern  in  the  city  of  DeKalb, 
there  are  a  record  600  undergraduate 
majors  and  more  than  100  graduate  stu¬ 
dents  in  the  journalism  program.  A  total 
of  1,500  students,  including  non-majors, 
take  journalism  courses  at  NIU. 

The  new  entrance  exam,  which  has 
been  in  the  planning  and  testing  stages 
for  the  past  3  years  at  NIU,  will  act  as  a 
lid  on  enrollment,  according  to  Abraham 
Bass,  NIU  journalism  associate  profes¬ 
sor.  He  estimates  that  up  to  20%  of  the 
students  who  take  the  test  will  flunk. 

Students,  who  fail,  can  take  the  test 
over  later.  So  that  no  one  will  be 
excluded  from  NIU  journalism  courses 
for  all  time. 
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JAILED  NEWSMEN — Four  Fresno  Bee  newsmen  speak  to  reporters  outside 
county  jail  in  Fresno  before  beginning  open-ended  sentences.  Left  to  right:  Joe 
Rosato,  George  Gruner,  Bill  Patterson,  and  James  Bort.  (AP) 


Newsmen  in  jail 

(Continued  from  page  9) 


thanks  to  you  and  all.  and  we  wish  we 
could  be  with  you.” 

At  the  rally,  U.S.  Senator  Alan 
Cranston  (D-Calif.)  addressed  the  dem¬ 
onstrators.  pledging  his  support  for  the 
Bee  Four.  Earlier  in  the  day  he  visited 
the  men  at  the  farm  jail.  A  former  foreign 
correspondent,  Cranston  said  the  jailing 
of  the  newsmen  is  the  beginning  of  “an 
erosion"  of  the  First  Amendment  rights 
“similar  to  what  happened  in  Nazi  Ger¬ 
many  in  World  War  11." 

“It  is  an  outrage  that  four  newsmen 
have  to  go  to  jail  to  protect  the  First 
Amendment  rights  of  the  rest  of  us,"  he 
said. 

A  Nixon  legacy 

Cranston  said  the  action  is  “yet 
another  legacy  of  Richard  Nixon.  The 
Supreme  Court  appointees."  he  said, 
“are  responsible  for  the  restriction  of 
protection  of  confidentiality."  He  said 
he  has  been  trying  to  get  in  legislation, 
which  thus  far  has  been  stalled. 

Lanny  Larson,  Bee  newsman  who  also 
spoke  to  the  demonstrators,  had  gotten 
the  word  out  in  Fresno  about  the  rally. 
“I  was  just  pleased  as  hell"  at  the  sup¬ 
port,  he  said.  George  Laine.  a  copy 
editor  at  the  Long  Beach  Independent 
Press  &  Telegram,  was  responsible  for 
seven  driving  up  from  Los  Angeles,  and 
three  carloads  came  from  Sacramento 
and  seven  reporters  from  the  Hanford 
Seminal,  40  miles  away. 

Each  of  the  four  civil  prisoners  are  to 
remain  in  jail  until  he  agrees  to  tell  the 
source  of  testimony  excerpts  published 
in  January  1975  by  the  Bee.  While  in  jail 
five  hours  they  learned  that  U.S.  Su¬ 
preme  Court  Justice  William  Rehnquist 
rejected  their  request  for  a  stay. 

Before  surrendering  to  deputies, 
Gruner  read  a  statement  that  the  four 
were  “being  held  hostage  under  a  court 
rule  which  seems  a  relic  from  the  days  of 
medieval  justice. 

“I  hope  that  when  all  this  is  through 
we  will  have  firmly  created  the  impres¬ 
sion  in  the  minds  of  the  public  and  the 
judges  throughout  the  country  that  jour¬ 
nalists  are  going  to  stick  to  their  princi¬ 
ples,  come  hell  or  high  water.” 

Philip  C.  Fullerton,  the  Fresno  attor¬ 
ney  who  is  representing  the  Bee  news¬ 
men,  told  Editor  &  Publisher  that  he  will 
have  filed  a  motion  in  Superior  Court  in 
Fresno  by  September  10  asking  for  a 
court  hearing  to  determine  whether  it 
would  be  productive  to  continue  to 
coerce  the  newsmen  to  reveal  their  news 
source.  He  said  he  would  anticipate  a 
hearing  within  15  days.  “We’re  asking 
for  no  more  than  five  days  each  of  puni¬ 
tive  time,"  he  said. 

The  Bee  had  printed  portions  of  a  sealed 


transcript  in  a  case  involving  alleged 
bribery  by  a  city  councilman,  and  now 
retired  Judge  Denver  C.  Peckinpah  de¬ 
manded  to  know  where  they  got  the  in¬ 
formation  he  had  ordered  sealed.  The 
four  claimed  protection  under  the 
California  Shield  Law.  The  judge  had 
ruled  the  law  did  not  apply  to  withhold¬ 
ing  sources  when  asked  to  reveal  them 
by  a  judge. 

Top  court  refuses  to  act 

In  turning  down  the  newsmen's  bid  for 
freedom.  Justice  Rehnquist  noted  the 
Supreme  Court  had  twice  before  refused 
to  review  their  case.  He  said  there  had 
not  been  four  members  of  the  Court — the 
minimum  needed — to  grant  review  of  the 
case  previously.  “There  is  no  reason  to 
think  there  are  four  so  disposed  now.” 
He  also  said  nothing  in  any  prior  Su¬ 
preme  Court  would  support  the  new  chal¬ 
lenge  to  the  contempt  sentences.  Rehn¬ 
quist  spoke  for  himself;  the  Bee  law¬ 
yer  turned  to  Justice  Williams  J. 
Brennan.  Jr.,  who  said  he  agreed  there 
probably  were  not  four  votes  to  grant 
review.  The  full  Supreme  Court  cannot 
consider  any  new  legal  challenge  by  the 
reporters  until  after  the  new  Court  term 
begins  October  4.  So  if  the  California 
courts  do  not  allow  the  newsmen  out  of 
jail,  the  newsmen  will  remain  in  jail  at 
least  a  month.  The  lawyers  are  arguing 
that  “no  one  is  supposed  to  serve  more 
than  five  days  in  jail  for  contempt.” 

“This  is  a  terrible  waste  of  the  court's 
time  and  our  time  when  it’s  clear  we  are 
not  going  to  answer  the  questions.”  said 
Gruner.  “The  courts  must  recognize  that 
newspeople  are  going  to  hold  confi¬ 
dentiality  no  matter  what  .  .  . 

“It  is  apparent  the  courts  intend  to 
punish  us  for  our  dedication  to  the  pub¬ 
lic’s  right  to  know  and  for  protecting  our 
confidential  sources.” 

Jail  for  the  newsmen  is  the  500-acre 
Fresno  County  Industrial  Farm,  where 


they  were  taken  after  being  booked, 
photographed  and  fingerprinted  at  the 
Fresno  County  Jail.  “Nobody  wants  to 
go  to  jail.  It  is  an  experience  we  would 
just  as  soon  do  without.  But  like  the 
other  107  inmates  ...  we  have  no 
choice,’’  wrote  reporters  Rosato  and 
Patterson  in  a  story  which  appeared  in 
the  Bee  Sunday,  September  5. 

“The  inmates  are  curious  about  us  and 
we.  in  turn,  are  curious  about  them.  But 
the  law  says  that  because  we  are  civil 
prisoners,  we  must  be  kept  separated 
from  those  convicted  of  a  crime." 

Segregated  cells 

The  newsmen  learned  that  some  of  the 
other  prisoners  feel  they  are  getting  VIP 
treatment,  but  this  reaction  is  due 
primarily  because  the  Bee  Four,  as  they 
are  called,  eat  in  a  separate  room.  They 
are  required  to  wear  their  street  clothes 
rather  than  the  green  tee  shirts  with  the 
initials  “FCIF"  on  the  back  and  blue 
jeans  other  inmates  wear.  The  barracks 
in  which  the  other  inmates  are  housed 
are  cooled  by  evaporated  coolers,  but 
the  newsmen  only  get  an  “antiquated  os¬ 
cillating  fan.” 

E&P  interviewed  the  incarcerated 
newsmen  September  8  by  telephone  and 
had  no  trouble  getting  through  to  them  at 
the  “resort,”  as  the  honor  farm  is  called, 
after  dialing  209-864-3221.  Jim  Bort  said. 
“We’re  really  getting  along  well;  sleep  in 
bunk  beds  in  the  same  room — about  12 
by  12  feet."  He  said  a  typical  day  con¬ 
sists  of  getting  up  at  6  a.m.  to  the  sound 
of  a  buzzer  and  of  country  and  western 
music  on  the  loud  speaker. 

“We  haven’t  found  we’ve  had  a  lot  of 
dead  time.  The  people  who  run  the  farm 
have  all  been  pretty  good.  No  hassles. 
We’re  treated  extremely  well,"  said 
Bort.  who  says  it’s  his  guess  they’ll  be  at 
the  farm  for  “at  least  a  month,  perhaps 
two  or  three  months.  We  don’t  know 
how  long  it’ll  be,  which  is  kind  of  sad." 
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Classified  customer  service 
upgraded  with  computer 


The  Poughkeepsie  {N.Y .)  Journal  has 
developed  a  computerized  classified  ad¬ 
vertising  system  which  captures  an  ad¬ 
visor’s  initial  keystroke  and  generates 
type,  bills  and  reports. 

Four  ad-visors  in  the  Journal’s  classi¬ 
fied  department  receive  calls  from  cus¬ 
tomers  while  working  on  IBM  visual  dis¬ 
play  terminals.  The  terminals,  3277 
Model  1 ,  are  attached  to  a  System/3  with 
64  K  storage. 

Programs  written  for  the  System/3 
generate  formatted  screens  in  a  logical 
order  which  ad-visors  fill  in  while  the 
customer  is  still  on  the  line. 

The  ad-visor  types  in  the  name  and 
address  of  the  caller  and  receives  credit 
information  back  from  the  computer  and 
displays  it  on  the  screen.  The  ad  is  then 
taken  by  the  ad-visor.  Start  dates,  stop 
dates,  skip  dates  and  classifications  are 
filled  in  and  the  ad  can  be  read  back  and 
changed  around  easily  on  the  screen. 

An  average  ad-visor  can  handle  150 
transactions  a  day  on  the  system.  “We 
are  accomplishing  much  more  work  with 
this  one  transaction,  have  eliminated  all 
filing  and  searches  through  files  for  ad 
copy,  and  most  importantly  have  been 
able  to  give  our  customers  accurate  and 
fast  service  to  an  extent  never  before 
possible,’’  says  Ad  Manager  Richard 
Ruscitti. 

Under  the  Journal’s  system,  the  in¬ 
formation  in  the  System/3  goes  to  a 
System/7  computer  which  feeds  it  out  to 
a  high  speed  paper  tape  punch.  This  tape 
is  used  to  drive  a  Video-setter.  | 

“We  plan  to  go  on-line  to  the  Video¬ 
setter  at  a  future  date,”  Journal  control¬ 
ler  and  EDP  coordinator,  Paul  A. 
Makowski,  said. 

He  outlined  these  benefits  from  the 
system; 

•  The  customer  receives  cleaner  ads, 
with  far  fewer  errors  and  more  accurate 
bills  than  in  the  past. 

•  The  classified  department  has  im¬ 
mediate  access  to  credit  information, 
produces  ads  with  fewer  errors,  can 
check  the  ads  while  still  on  the  phone 
with  the  customer  and  has  found  the  time 
to  do  more  call  backs  to  generate  more 
business. 

•  The  composing  room  has  reduced 
the  running  time  on  typesetters  from  2 
and  %  hours  to  20  minutes.  No  proofs 
are  necessary,  punching  of  line  ads  has 
been  eliminated  and  the  paste  up  of  the 
neatly  categorized  ads  is  a  simple  proc¬ 
ess. 

•  The  business  office  has  fewer  credit 
problems,  bills  are  better,  no  key  punch¬ 
ing  is  necessary  to  produce  bills  and  the 
system  generates,  automatically,  the 
needed  invoices. 


•  Management  has  readily  available 
reports.  The  system  produces  reports 
which  show  how  many  ads  each  ad-visor 
takes  each  day  and  pinpoints  which  cate¬ 
gories  are  showing  business  gains  or  los¬ 
ses.  Total  ad  count  is  generated  by  the 
system. 

The  Journal’s  classified  system  was 
written  in  RPG  (Report  Program 
Generator)  11  under  the  supervision  of 
Emily  Snuttjer,  EDP  manager. 


The  changeover  to  the  computerized 
system  for  the  Journal,  a  Speidel  news¬ 
paper,  took  a  month.  This  entailed  con¬ 
tinuing  to  take  the  ads  on  manual  type¬ 
writers  and  sending  the  copy  to  the  com¬ 
posing  room  to  be  set.  At  the  end  of  the 
day,  the  ads  taken  were  processed  by 
ad- visors  and  others  into  the  system.  The 
decision  could  have  been  made  to  go  exc¬ 
lusively  to  the  computerized  system 
sooner  but  Journal  personnel  insisted  on 
the  prolonged  test. 

The  System/3  is  used  for  more  than 
just  classified  processing  and  bill  produc¬ 
tion.  All  of  the  newspaper’s  accounts  re¬ 
ceivables  and  sales  reports  are  also  on 
the  system. 


A  Most 

Promotable  Feature 
For  Your  Newspaper 
ASK 

DR.  BROTHERS 


Dr.  Joyce  Brothers  is  not  a  stranger  to  your  readers. 
They’ve  seen  her  on  every  major  TV  talk  show,  heard 
her  on  radio,  read  her  best-selling  books  and  her  col¬ 
umn  in  Good  Housekeeping. 

That’s  why  her  seven-times-a-week  column  can  be  a 
circulation  builder  for  your  newspaper. 

When  readers  have  problems— a  husband  who  drinks, 
a  wife  who  is  having  an  affair,  a  teenager  hooked  on 
drugs,  a  tyrannical  mother-in-law— who  are  they  most 
likely  to  turn  to?  They’ll  ASK  DR.  BROTHERS  be¬ 
cause  she’s  someone  they  know,  and  they  know  they 
can  count  on  her  sound  judgment  and  wise  counseling. 

And  she  offers  readers  even  more— a  DR.  BROTHERS 
IN  THE  NEWS  column  each  week  that  provides 
psychological  insights  on  the  stories  making  headlines. 

To  learn  if  ASK  DR.  BROTHERS  is  still 
available  in  your  territory,  write  or  eall 
Lewis  A.  Little,  National  Sales  Director 


Fea’Ivres  Svncli< 

235  East  45th  Street,  New  York,  N.Y.  10017  Area  Code  212  682-5600 
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A  Publisher  Comments  On  The  Harris  2500 


"There  is  no  such 
thing  as  owertime 
anymore.The 
benefits  can  be 
seen  in  every 

department  ■  -DeWitt  Smith 

Vice  President 
Wilkes-Barre  Times  Leader- 
Evening  News-Record 


As  an  independent  newspaper,  the 
75,000  combined  circulation  Wilkes-Barre 
Times  Leader-Evening  News-Record  has 
to  be  concerned  with  productivity 
improvement. 

Following  two  strikes  and  a  crippling 
flood  four  years  ago,  the  newspaper  in¬ 
stalled  Harris  2500  copy  processing  sys¬ 
tems  linked  to  Harris  2200  video  layout 
systems  and  Fototronic  typesetters.  Not 
only  has  overtime  been  reduced  to  zero, 
but  a  host  of  other  benefits  have  been 
achieved,  according  to  DeWitt  Smith,  vice 
president  and  associate  publisher  of  the 
Wilkes-Barre  papers. 

In  the  newsroom  reporters  and  editors 
produce  better  copy  and  get  more  of  it  into 
late  editions.  Directories  store  copy  for 
quick  recall,  resulting  in  better  editorial 
balance.  Over  200  special  formats  —  for 
routine  copy  such  as  headers,  datelines, 
and  even  race  results  tables  —  enable 
deskmen  to  control  copy  with  as  few  as 
two  or  three  keystrokes. 

In  its  display  advertising,  the  Wilkes- 
Barre  daily  has  sped  up  production  sub¬ 
stantially,  according  to  Tom  Norton, 
composing  room  foreman.  Grocery  ads 
that  used  to  take  six  hours  and  four  or  five 
passes  through  the  system  are  now  pro¬ 
duced  in  less  than  90  minutes  with  a  single 


pass.  Errors  are  fewer,  advertisers'  changes 
made  faster,  and  deadlines  close  later. 

Harris  is  the  most 
experienced  supplier 
of  newspaper  in|^  systems. 

With  Harris  equipment  and  know-how, 
your  newspaper  —  like  dozens  around  the 
world  —  can  begin  very  quickly  to  enjoy 
similar  productivity  and  quality  im¬ 
provements. 

The  Harris  2500  series  is  a  compatible 
family  of  controllers,  terminals,  periph¬ 
eral  equipment,  and  software  that  can  be 
fitted  to  the  exact  editorial,  classified  and 
display  copy  processing  requirements  of 
your  newspaper.  Supporting  this  central 
system  are  unique  Harris  2200  video  lay¬ 
out  systems  and  our  well-known  line  of 
Fototronic  typesetters. 

Add  to  this  equipment  capability  the 
in-depth  Harris  support  program  —  which 
guarantees  good  performance  by  our 
equipment  and  your  personnel  —  and 
you'll  understand  why  Harris  is  the 
newspaper  industry's  most  experienced 
supplier  of  input  systems. 

Harris:  when  cutting  overtime  to 
zero  is  only  one  of  many  benefits  you  want 
to  achieve  with  pre-press  automation. 


h-LAJRRIS 


COMMUNICATIONS  AND 
INFORMATION  HANDLING 


Harris  Corporation,  Composition  Systems  Division, 

2140  Troutman  Boulevard,  Melbourne,  Florida  32901  (305)  727-4790 


Editorial  Workshop  By  Roy  H.  Copperud 


Feet  of  Clay? — No.  510 

More  than  once  I  have  mentioned  my 
reverence  for  The  New  Yorker  as  prob¬ 
ably  the  best-edited  periodical  in  the 
country,  or  perhaps  even  in  the  English 
language.  This  high  regard  has  been  sec¬ 
onded  in  print  elsewhere,  for  example 
The  Saturday  Review,  bolstering  my 
confidence  in  my  own  judgment. 

Imagine  my  dismay,  then,  upon  dis¬ 
covering  a  full-blown  false  title,  the 
plague  of  the  daily  press  and  many 
another  journalistic  publication,  in  The 
New  Yorker's  issue  of  Aug.  23.  It  was 
like  an  electric  shock. 

Here  it  was:  “Lovely  soprano  and 
irregular-verb  expert  Else  Blaubelt. 
whose  album  ‘Songs  of  the  Subjunctive' 
has  been  so  popular,  fared  somewhat 
better  .  .  ."  The  question  is  inescapa¬ 
ble:  was  it  set  down  purposely,  as  a  bit  of 
satire?  Although  the  piece  in  which  the 
sentence  occurred  was  a  satire,  scrutiny 
of  the  context  gave  no  indication  that 
“Lovely  soprano  and  irregular-verb  ex¬ 
pert  Else  Blaubelt"  was  intended  satiri¬ 
cally. 

The  false  title  has  been  the  object  of 
unremitting  discouragement  by  press  cri¬ 
tics.  including  some  in  the  wire  services. 


but  that  has  not  hindered  its  wild  spread. 

I  speculated  earlier  that  the  mania  for 
false  titles  grew  out  of  the  jargon 
employed  by  Time  magazine  in  its  early 
days.  “Backwards  run  sentences  until 
reeled  the  mind.”  as  Wolcott  Gibbs  put 
it.  Or  “Where  it  all  will  end.  knows 
God!" 

At  any  rate,  a  kind  of  competition, 
conscious  or  unconscious,  seems  to  have 
developed  among  reporters  to  see  who 
can  pile  up  the  most  descriptives  before  a 
name.  The  national,  and  for  all  I  know 
the  world,  record  is  held  by  a  newspaper 
that  referred  to  “former  assistant  secret¬ 
ary  of  commerce  for  international  affairs 
and  Occidental  College  graduate  H.  C. 
McClellan.” 

Does  the  appearance  of  a  falsie  in  The 
New'  Yorker  mean  that  the  coup  de  grace 
has  been  administered  to  those  who  de¬ 
plore  them?  1  hope  not;  after  all.  one 
swallow  does  not  make  a  spring,  or  even 
a  drunk.  Still,  it  is  disquieting.  Criticisms 
or  no.  the  battle  has  long  been  lost  in  the 
press.  But  if  any  more  falsies  find  their 
way  into  The  New  Yorker,  we  may  as 
well  give  up  altogether. 


Wayward  Words 

The  use  of  person  where  formerly  the 
asexual  man  (e.g..  chairperson  vs. 
chairman)  was  unquestioningly  accepted 
is  one  of  the  less  welcome  products  of 
women's  liberation,  together  with  Ms., 
by  now  almost  universally  rejected. 

The  variations  that  have  been  run  on 
person  vs.  man  are  endless,  and  have 
been  justly  scorned.  If  the  person  oc¬ 
cupying  the  chair  is  a  woman,  what’s 
wrong  with  chairwoman,  a  term  that  had 
naturally  come  into  use  long  ago?  I  can 
hardly  wait  for  some  pretentious  ass  to 
suggest  that  personkind  replace  man¬ 
kind,  or  that  conntryperson  replace 
countryman.  Need  it  be  said  once  again 
that  man,  used  as  either  prefix  or  suffix, 
and  sometimes  by  itself  (“Man  is  a  mar¬ 
velous  creation”)  means  human  being 
“without  (as  Webster  puts  it)  regard  to 
sex  when  the  sex  of  the  individual  is  not 
significant  to  the  relation  indicated?” 

The  most  obnoxious  of  these  obsequi¬ 
ous  terms,  in  my  opinion,  is  newsperson 
for  reporter.  Newsperson,  which  1  saw 
lately  in  one  of  our  great  journals,  is  ob¬ 
jectionable  not  only  because  it  is  one  of 
those  obtrusive  person-words,  but  also 
because  it  is  utterly  unnecessary,  since 
reporter  is  as  asexual  as  it  can  be.  We 
always  know,  anyway,  whether  there  is 
any  other  indication  or  not.  that  whoever 
is  designated  as  some  variety  of  person  is 
a  woman,  and  so  the  thing  is  self- 
defeating  as  a  means  of  camouflaging 
sex. 


For  help  on  insurance  stories, 
call  State  Farm. 


When  you  need  facts  or 
opinions  on  auto,  home- 
owners,  life  or  boat  insurance, 
try  State  Farm.  Our  public 
relations  staff  of  former  newsmen 
understands  news  deadlines.  If  we 
have  the  facts  at  hand,  we’ll  give 
them  to  you  right  away.  If  we  don’t,  we’ll 
talk  to  an  expert  and  call  you  back.  When 
you  need  opinion  or  comment,  we’ll  find 
a  corporate  executive  for  you  to  interview. 

If  you  need  detailed  written  material 
and  you  don’t  have  time  to  wait  for  the 
mail,  we  can  send  it  to  you  immediately 
by  telephone  facsimile  transmission. 

More  and  more  news  people  are 
calling  State  Farm  for  facts  on  insurance- 
related  topics.  Call  our  public 
relations  department  at 
309-662-2521  or  662-2063. 

STATE  FARM  INSURANCE  COMPANIES 
Home  Offices;  Bloomington.  Illinois 
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This  was  the 
newsman  who  made 

headlines  on  TV. 


Few  journalists  have  influenced  the  worker.  You’ll  see  him  interview  Truman, 
development  of  broadcasting  as  much  as  Jack  and  Jackie  Kennedy,  Satchmo, 

Edward  R.  Murrow.  And  when  you  watch  Sandburg  and  Rickover.  You’ll  hear 
this  BBC-TV  documentary,  you’ll  see  why.  Murrow’s  boss  talking  about  Murrow.  And 
You’ll  hear  Murrow’s  vivid  broadcasts  Murrow  talking  about  Murrow. 
from  London.  You’ll  see  him  confront  the  And  after  the  show  is  over,  you’ll 

McCarthy  issue,  investigate  lung  cancer  probably  miss  him  all  the  more,  ^j| 

and  smoking  and  the  plight  of  the  migrant  Presented  by  Western  Union.  luestern  union 

"Goodnight  and  Good  Luck:  The  Story  of  Edward  R.Murrow." 

Boston:  Wednesday,  September  15.  at  9  pm.  WCVB-TV  Channel  5. 

Chicago:  Thursday.  September  16,  at  7  pm.  WGN-TV  Channel  9. 

Los  Angeles:  Sunday,  September  12,  at  6  pm.  KTTV-TV  Channel  11. 

New  York:  Sunday,  September  12,  at  9  pm.  WNEW-TV  Channel  5. 

San  Francisco:  Wednesday,  September  15,  at  9  pm.  KTVU-TV  Channel  2. 

Washington,  D.C.:  Sunday,  September  12,  at  8  pm.  WTOP-TV  Channel  9. 


Knaus  Daly 

Thomas  Daly  has  been  named 
editor  of  the  Duluth  (Minn.)  News- 
Tribune  and  Herald,  following  the 
early  retirement  of  executive  editor 
Orville  E.  Lomoe.  Assistant  managing 
editor  Robert  Knaus  moves  to  manag¬ 
ing  editor,  and  the  position  of  execu¬ 
tive  editor  has  been  abolished.  Lomoe 
will  do  some  consulting  work  for  the 
newspapers. 

Daly  began  his  journalism  career 
when  he  joined  the  Duluth  newspapers 
in  1955.  From  1958  to  1968  he  was 
with  the  Pasadena  (Calif.)  Indepen¬ 
dent  and  Star-News  and  then  returned 
to  Duluth  as  assistant  managing 
editor.  Knaus  went  to  Duluth  from  the 
Green  Bay  (Wis.)  Press-Gazette  in 
1970. 


Roger  Wetherington,  former  assistant 
city  editor  of  the  New  York  Daily 
yV^H’s— joins  the  faculty  of  the  Depart¬ 
ment  of  Journalism,  California  State 
University,  Long  Beach,  this  Fall.  He 
will  be  editorial  director  of  the  Forty- 
Niner,  a  five-day  laboratory  newspaper 
produced  by  the  department. 
Wetherington  also  will  teach  one  report¬ 
ing  class. 

*  ♦  * 

J.  Millard  Cain,  vicepresident  and 
circulation  director  of  Gore  Newspapers 
Company — promoted  to  newly-created 
post  of  vicepresident  of  community  rela¬ 
tions.  He  will  be  succeeded  as  circula¬ 
tion  director  by  Fred  W.  Hubbard.  Gore 
publishes  the  Fort  Lauderdale  News  and 
Snn-Sentinel. 

Cain  has  41  years  with  the  company 
and  Hubbard  is  an  1 1-year  employe. 

:)(  :fc  % 

Larry  Higgins — named  assistant  ad¬ 
vertising  manager  for  the  Palo  Alto 
(Calif.)  Times  and  Valley  Journal.  Hig¬ 
gins  has  been  an  advertising  salesman 
with  the  Times  since  1968  and  before  that 
was  with  the  Seattle  Times  and  the  Hon¬ 
olulu  Star  Bulletin. 


David  K.  Willis — appointed  Moscow 
correspondent  for  the  Christian  Science 
Monitor.  He  moves  there  following  5'/i 
years  as  the  Monitor's  American  news 
editor.  A  native  Australian,  Willis  came 
to  the  United  States  in  1961;  joined  the 
Monitor  in  1964  and  for  five  years  co¬ 
vered  the  State  Department  in 
Washington.  He  also  had  a  two-year  tour 
of  duty  as  a  Tokyo  correspondent. 

Willis  succeeds  Elizabeth  Pond  in 
Moscow.  She  has  been  awarded  a  year's 
fellowship  by  the  National  Endowment 
for  the  Humanities  to  study  American 
and  British  history. 


NO.l 

IN  COVERAGE 
OF  CENTRAL 
MASSACHUSEHS 

WORCESTER 
TELEGRAM 
&  GAZEHE 

BUY  WORCESTER 

Now  3  3  billion  dollars  in  EBI  18  billion 
dollars  retail  sales  Place  your  advertising 
in  the  Worcester  Telegram  &  Gazette  and 
cover  70%  of  the  200,000  households  in 
Worcester  County 

The  NEW  WORCESTER  means  more  business 


WORCESTER  TELEGRAM  &  GAZEHE 

Daily  149,548  Sunday  107,122 
Represented  by  CWO  &  0 


Robin  Reibel,  formerly  with  As¬ 
sociated  Press — named  press/promotion 
coordinator  of  “Good  Day!,”  nationally 
syndicated  show  produced  by 
WCVB-TV,  a  Boston  ABC  affiliate. 

*  *  ♦ 

*"Ed  Otte,  former  wire  editor  of  the 
Junction  (Colo.)  Daily  Sentinel — named 
editor  of  the  Bellevue  (Ohio)  Gazette. 

*  *  * 

Frank  Kappel,  32-year  veteran  of  the 
Cincinnati  Enquirer's  editorial  division 
— transferred  to  the  systems  division  as 
the  editorial  systems  coordinator.  His 
new  duties  include  design  and  imple¬ 
mentation  of  editorial  copy  systems  and 
monitoring  performance  of  the  video 
display  terminals. 

*  *  * 

Mike  McCusker,  veteran  West  Coast 
sportswriter — to  Football  Forecasting 
Associates  in  Baltimore  as  editor  of 
FFA's  weekly  newsletter. 

*  ♦  ♦ 

Harold  Pumford,  former  Oklahoma 
City  Times  and  Daily  Oklahoman 
reporter — named  city  manager  of  Union 
City,  Tennessee. 


SERVICE 


150  Broadway.  New  York.  N  Y. 10036 


Newspeople 

From  post-Vichy  France  to  post- 
Watergate  New  York  City,  Israel 
Shenker  has  covered  a  lot  of  territory  in 
almost  thirty  years  as  a  journalist. 

His  career  has  been  most  peripatetic. 
It  began  in  1947,  when  “theoretically  en¬ 
rolled  at  the  Sorbonne"  but  “unable  to 
find  any  classes  to  enjoy,”  he  became  a 
typist  for  Time  magazine  in  Paris. 

Twenty-one  years  and  seven  foreign 
Time  bureaus  later  (including  Nice, 
Brussels,  the  Hague,  Moscow  and 
Rome)  Shenker  joined  the  New  York 
Times. 

229  West  43rd  Street  has  been  where 
he  has  hung  his  hat  (or  pounded  the 
proverbial  typewriter)  ever  since.  Here 
he  has  written  some  of  the  wittiest  and 
most  literate  stories  that  venerable  paper 
finds  fit  to  print,  stories  outstanding 
enough  to  merit  him  this  year's  Mike 
Berger  Award,  presented  by  the  Colum¬ 
bia  Journalism  School  to  memorialize 
the  late  Pulitzer  Prize  winner's  human 
interest  tradition. 

In  an  interview  with  E&P,  Shenker 
explained  why  his  style  (epitomized  by  a 
recent  lead  reading,  “The  Museum  of 
American  Jewish  History  opened  (in 
Philadelphia)  this  week,  with  thanks  to 
the  Almighty  for  his  favor  and  to  the 
banks  for  their  mortgage.”)  veers  to¬ 
wards  the  amusing.  “The  fundamental 
problem  with  writing  a  story,”  he  said, 
“is  whether  the  reader  will  stay  with  it.  I 


Charleston  (W.  Va.)  Newspapers  have 
announced  three  managerial  changes. 
Howard  G.  Salisbury — named  to  the 
newly-created  post  of  director  of  sales, 
heading  both  advertising  and  circulation 
departments. 

Promoted  to  advertising  manager  is 
Albert  E.  Starr,  who  will  be  responsible 
for  retail,  national  and  classified  adver¬ 
tising  departments.  John  S.  Kuhn — 
appointed  manager  of  the  circulation  de¬ 
partment. 

*  *  * 

James  A.  Margedant,  editor  of  the 
Evansville  (Ind.)  Sunday  Courier  and 
Press — retired  September  1  after  48 
years  as  a  newspaperman  in  the  city.  He 
is  succeeded  by  Bill  B.  Jackson,  manag¬ 
ing  editor  of  the  Evansville  Courier. 
Jackson  joined  the  Courier  as  city  editor 
in  1963  and  was  named  managing  editor 
in  l%5. 

*  ♦  * 

D.  Ray  Wilson — elected  chairman  of 
the  board.  The  77  Corporation,  Inc., 
Wheaton,  III.  He  is  publisher  of  the 
Wheaton  Daily  Journal  and  Elftin  (111.) 
Daily  Courier-News.  He  is  also  founder 
of  the  VIP  Council  of  Illinois,  an  organi¬ 
zation  serving  30,000  senior  citizens  in 
northern  Illinois. 
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in  the  news 


can't  think  of  anything  better  to  attract 
him,  to  keep  him.  to  allow  him  to  enjoy 
it,  than  humor." 

Leaving  most  of  the  so-called  "hard 
news"  reporting  to  the  others,  Shenker, 
5 1 ,  tries  to  cover  subjects  which  interest 
him:  words  (an  area  where  he  has  dis¬ 
coursed  on  such  diverse  sub-topics  as 
Watergate  language — "the  different 
meanings  of  the  different  ways  of  saying 
‘I  don’t  remember’  ’’ — and  newly- 
readable  insurance  policies),  Jewish  sub¬ 
jects  and  "anything  that  can  be  humor¬ 
ous." 

Shenker’s  stylistic  arrows  must  hit 
their  target,  for  he  often  receives  letters 
from  his  readers.  Reaction,  according  to 
the  Shenker  classification,  inevitably 
comes  from  "nudniks,  scholars  who 
have  found  an  obscure  error  in  your 
obscure  reference,  those  who’ve  enjoyed 
something  you’ve  written,  and  those 
who  confuse  you  with  somebody  else. 

When  not  providing  leaven  for  his  pa¬ 
per’s  copy,  Shenker  makes  merry  else¬ 
where.  Author  of  one  book,  he  has  writ¬ 
ten  another,  to  be  published  this  fall. 
Prepared  with  comedian  Zero  Mostel,  it 
is  a  book  of  “villains,"  in  which  Mostel 
will  portray  some  of  history’s  greatest, 
Cain,  Jezebel,  the  Loch  Ness  Monster, 
and  Boss  Tweed,  among  others. 

By  Jane  Levere 


Harry  McDonnell,  who  began  work 
for  the  Mobile  (Ala.)  Press  nearly  50 
years  ago  and  in  recent  years  became  ceL 
ebrated  as  maritime  reporter  for  the  Mo¬ 
bile  Press-Register — retired.  He  recalls 
that,  in  his  early  days,  he  used  to  enter¬ 
tain  his  girl  by  reading  out  loud  the  stories 
he’d  written  in  that  day’s  newspaper. 

♦  *  * 

John  A.  Colgan,  a  veteran  of  advertis¬ 
ing  sales  with  the  Wall  Street  Journal 
and  U.S.  News  di  World  Report — to 
owner  and  manager  of  radio  station 
KCLM,  Redding,  Calif.  Colgan  has 
spent  virtually  his  entire  lifetime  in  sales, 
beginning  as  a  boy  selling  magazine  sub¬ 
scriptions  in  Wayne,  Pa.,  and  rising  to 
advertising  management  at  U.S.  News  in 
New  York,  a  post  he  left  on  July  30. 

♦  *  * 

Dr.  Wayne  A.  Danielson,  dean  of  the 
School  of  Communications  at  the  Uni¬ 
versity  of  Texas,  Austin,  will  be  a  visit¬ 
ing  distinguished  professor  of  journalism 
at  the  University  of  South  Carolina  Col¬ 
lege  of  Journalism  for  the  1977  Spring 
semester.  Danielson,  a  former  dean  of 
the  University  of  North  Carolina  School 
of  Journalism,  is  past  president  of  both 
the  Association  for  Education  in  Jour¬ 
nalism  and  the  American  Association  of 
Schools  and  Departments  of  Journalism. 


Thomas  Heuterman  of  Washington 
State  University — named  book  review 
editor  of yo///7m//.s7H  History.  Last  month 
Heuterman  became  head  of  the  History 
Division,  a  unit  of  the  Association  for 
Education  in  Journalism.  Co-editors  of 
Journalism  History  Mike  Emery  and  Tom 
Reilly,  both  of  the  California  State  Uni¬ 
versity,  Northridge. 

*  ♦  ♦ 

As  part  of  the  Youngstown  (Ohio)  Vin¬ 
dicator's  transition  to  computerized  edit¬ 
ing,  Catesby  B.  Cannon  Jr.,  assistant 
managing  editor,  assumes  additional 
duties  involving  news  technology.  He 
will  continue  his  supervision  of  the  edit¬ 
ing  and  layout  of  the  newspaper. 

Paul  C.  Jagnow — to  assistant  city 
editor  from  rewrite.  He  has  been  assis¬ 
tant  state  editor  for  four  years. 

*  ♦  * 


Barbara  Reynolds,  Chicago  Tribune 
reporter — awarded  an  honorary  doctor¬ 
ate  from  Daniel  Hale  Williams  Univer¬ 
sity  at  its  first  commencement.  Earlier 
this  year.  Miss  Reynolds  was  one  of  13 
U.S.  journalists  to  receive  a  Nieman 
Fellowship  for  study  at  Harvard  Univer¬ 
sity  beginning  with  the  new  academic 
year. 

*  *  * 

D.  G.  Schumacher — appointed  execu¬ 
tive  editor  and  Rodney  G.  Hannis,  circu¬ 
lation  manager,  of  the  Alton  (111.)  Even¬ 
ing  Telegraph.  C.  Fred  Norton,  former 
circulation  manager — to  insurance  coor¬ 
dinator. 

Schumacher  has  been  editor  of  the 
Champaign-Urbana  (III.)  Courier  since 
August  1969,  and  was  managing  editor 
the  year  before.  Previously  he  held 
editorships  with  the  Southern  Illinoisan, 
Carbondale,  and  was  with  the  As¬ 
sociated  Press  in  Chicago. 

♦  *  * 

Two  newspapermen  have  been  ap¬ 
pointed  to  the  Wayne  State  University 
(Detroit)  long-range  planning  commis¬ 
sion.  They  are  Peter  B.  Clark,  president 
and  publisher  of  the  Detroit  News  and 
Joe  Stroud,  Detroit  Free  Press  editor. 


*  ♦  ♦ 

In  Canada.  Barry  Craig — appointed 
chief  of  public  affairs  for  the  Northwest 
Territories  department  of  information. 
Craig  has  been  with  the  Edmonton  Jour¬ 
nal  for  eight  years  and  has  worked  for 
the  Winnipeg  Tribune  and  Toronto 
Globe  and  Mail. 
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Goodman 

Does  your 
editorial  page 
have  the  blahs? 


Cheers  for  Ellen  Goodman 

These  days  when  my  Post  arrives  in 
the  morning,  the  first  thing  I  do  is  turn 
to  the  editorial  page  and  look  for  an  ar¬ 
ticle  by  Ellen  Goodman. 

How  refreshing  to  have  someone 
writing  a  column  who  seems  to  be  con¬ 
sistently  addressing  herself  to  issues 
that  relate  to  me  and  my  interests.  I 
certainly  am  no  particular  fan  of  Pat 
Nixon  or  Martha  Mitchell,  and  yet  I 
found  her  eloquent  wordis  on  them 
both  moved  me.  Since  then  I  have 
looked  for  her  and  not  been  disap¬ 
pointed  by  what  she  covers. 

Thank  you  for  running  her  column. 

DUSKY  RHODES 

Washington 

Washington  Post 
letter  to  the  editor. 

July  24,  1976 

For  rates  and  availability  on  Ellen 
Goodman  please  call  collect  or 
write  William  B.  Dickinson,  Jr., 
(202)  223-5177,  The  Washington 
Post  Writers  Group,  Washington, 
D.C.  20071. 


The 

Washington  Post 
Writers  Group 
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CAPITAL  CITIES 


TELEVISION  PRODUCTIONS 

MADE  IT  POSSIBLE 


* 


V 


FOR  OVER  10  MILLHMII PEOTLE  TO  BE 
PRESENT  JET  THE  CLOSmC  CEREMONIES 
OF  THE  «ST  INTERNSnONAL 
EUCHARISTIC  (XmCRESS  HELD  IN 
PHILRDELPHIA,  AUGUST  8TH. 


As  a  public  service,  the  program  was  carried  by  152  stations. 

This  incredible  clearance  of  stations  reached  over  90  per  cent  of  U.S. 
television  homes.  Most  stations  aired  the  program  live. 

We,  at  Capital  Cities  Communications,  are  proud  of  our  Television 
Productions  unit  and  thank  the  stations  for  participating  in  this  event. 
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WOMEN'S  WEAR  DAILY 
HOME  FURNISHINGS  DAILY 
DAILY  NEWS  RECORD 
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MAGAZINES 
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METAL/CENTER  NEWS 
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FAIRCHILD  NEWS  SERVICE 
FORT  WORTH  STAR-TELEGRAM 

(Fort  Worth.  Texas) 

THE  OAKLAND  PRESS  (Porltiac,  Michigan) 

NEWS-DEMOCRAT  (Belleville.  Illinois) 

CITIZEN-IOURNAL  (Arlington,  Texas) 
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FRESNO 
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We  talk  to  people. 


See  wny  these  newspapers 
have  chosen  the 
Royal  zenith  Misomatic  Plateline 


EXPRESSEN, 

JOENKOEPING,  SWEDEN 
2  machines 

EXPRESS  AND  STAR, 

WOLVERHAMPTON, 
UNITED  KINGDOM 


NICE  MATIN, 

NICE,  FRANCE-2  machines 

AFTENPOSTEN, 

OSLO,  NORWAY 

UPPSALA  NYA  TIDNING, 

UPPSALA,  SWEDEN 


STUTTGARTER  ZEITUNG, 

STUTTGART,  GERMANY 

KANSAS  CITY  STAR, 

KANSAS  CITY,  MISSOURI 
2  machines 


The  two  plate  a  minute 
newspaper  plate  maker 


Here’s  important  news  for  newspaper  printers 
running  offset  or  who  want  to  go  offset.  Until  now, 
offset  plate  production  has  been  expensive  and 
time  consuming.  Now  Royal  Zenith,  a  leader  in 
the  Graphic  Arts  Industry,  introduces  the  Miso¬ 
matic  Plateline— the  result  of  modern  plate  pro¬ 
duction  technology. 

It’s  a  unique  plate  processing  system  that  can 
cut  your  production  time  to  60  seconds— from  neg¬ 
ative  to  first  developed  plate.  Total  plate  produc¬ 
tion  is  120  accurate,  high  quality  plates  per  hour. 

And  that’s  not  all.  You  can  insert  additional  neg¬ 
atives  while  the  production  cycle  is  in  progress. 
You  can  preset  the  desired  number  of  plates  ob¬ 
tained  from  the  same  negative.  You  can  even  copy 
in  page  marks  and  color  marks  on  the  plate. 

The  Plateline  is  simple  to  operate.  Just  load  the 
machine  with  pre-punched  films  and  plates.  Press 
the  START  button.  And  the  Plateline  takes  care 
of  the  copying  sequence.  The  entire  print-down 
cycle  takes  place  automatically  in  one  minute: 


plate  and  negative  feed,  exposure,  plate  and  film 
changing.  Each  step  is  carried  out  under  perfect 
register  control  so  the  sources  of  error  are  min¬ 
imized  and  you’re  sure  of  getting  top  results. 

talk  to  the  innovators 


Royal  Zenith  Corp. 

a  growth  company  with  your  growth  in  mind 

2101  Jericho  Turnpike, 

New  Hyde  Park,  N.Y.  11040 
516/488-3200 


Equipment _ 

Remote  press  console 
curbs  newsprint  waste 


By  Edward  H.  Owen 

Man  has  long  wanted  to  operate  his 
machines  from  points  other  than  next  to 
them.  As  individual  machines  became 
larger  and  required  more  men  the  need 
for  remote  control  took  on  even  greater 
importance. 

This  is  particularly  true  of  newspaper 
presses  since  many  advantages  accrue 
when  all  controls  are  concentrated  in  one 
place.  Here’s  what  is  being  ac¬ 
complished  through  one  such  remote 
control: 

•  Newsprint  waste  is  held  at  one  of  the 
lowest  recordable  levels  known  for 
offset. 

•  Response  time  for  making  an  ink,  wa¬ 
ter,  or  register  adjustment  on  any 
press  unit  is  immediate. 

•  Start-up  time  for  an  edition  may  be  one 
of  the  fastest  on  record. 

•  Noise  levels  for  the  press  crew  are 
well  within  tolerable  limits. 

•  Danger  of  injury  from  moving  machin¬ 
ery  is  virtually  eliminated. 

These  feats  are  among  the  technical 
attractions  of  the  new  Orlando,  Florida, 
plant  of  the  Wall  Street  Journal  whose 
biggest  claim  to  fame  is  that  it’s  the  first 
in  the  world  to  be  operated  through  a 
communications  satellite  system. 

But  to  publishing  managements  more 
concerned  with  their  own  plant 
economies  and  production  efficiencies, 
there  is  intense  interest  in  the  benefits 
proven  out  by  this  press  console. 

Developed  by  the  engineering  depart¬ 
ment  of  Dow  Jones  &  Company,  Inc., 
publishers  of  the  Journal,  the  console  al¬ 
lows  operation  of  Orlando’s  six-unit 
Goss  Metro  offset  press  from  a 
specially-designed  "quiet”  room.  The 
same  control  units,  which  are  available 
to  the  industry,  can  be  used  also  for  mak¬ 
ing  remote  ink  adjustments  on  letterpres¬ 
ses. 

Newsprint  wa.ste 

The  philosophies  behind  creation  of 
the  console  by  a  newspaper  organization 
are  manifold.  Mostly,  they  come  down  to 
the  fact  there  is  no  control  system  avail¬ 
able  on  the  market  that  will  do  every¬ 
thing  WSJ  management  wanted.  Cogniz¬ 
ant  of  industry  problems  (waste,  noise, 
time,  injury),  engineering  entered  the 
picture  to  seek  solutions. 

Ow'en  is  a  free  lance  writer  and 
specialist  in  graphic  arts  writing  and 
counseling. 


With  tonnage  costs  continuing  to  rise, 
production  management  has  kept  tabs  of 
its  track  record  on  newsprint  waste  in  the 
Florida  plant.  Bill  Harmer,  production 
manager,  states.  ".  .  .  waste  figures  av¬ 
erage  out  at  about  2%,’’  and  believes 
they  could  be  even  lower  if  press  runs 
were  longer. 

Nor  does  Harmer  and  his  staff  shade 
their  figures.  They  count  all  white  and 
printed  waste — from  start-up  until  end  of 
run,  including  mailroom  spoilage  and 
copies  leftover.  It’s  a  complete  account¬ 
ing  of  the  precious  commodity  and  a 
realistic  test  of  the  remote  control  con¬ 
cept. 

Length  of  run  at  Orlando  fluctuates 
because  of  Florida’s  tourist  business, 
from  a  high  of  109,000  copies  in  the 
winter  to  a  low  of  85,000  in  the  summer. 
The  production  staff  noted  a  lower  spoil¬ 
age  record  on  the  longer  runs  than  the 
shorter  ones.  This  is  the  basis  for  their 
contention  that  sizeable  print  orders 
would  yield  an  even  lower  figure  than  the 
present  1%  average. 

Familiarity  with  the  press  is  another 
factor  in  waste  control,  says  the  produc¬ 
tion  manager.  The  WSJ  satellite  plant 


came  on-stream  in  November  1975,  but 
he  noted  that  it  required  a  few  weeks  to 
get  the  crew  to  feel  “comfortable"  with 
the  press  and  its  console  before  achiev¬ 
ing  the  remarkably  low  waste  record. 

“The  size  and  compactness  of  each 
console  allows  fast  response  by 
pressmen,”  explains  Harmer.  Offset  ad¬ 
vocates  acknowledge  that  frequent  fine 
tuning  of  ink  and  water  is  one  of  the 
shortcomings  of  the  process.  The  condi¬ 
tion  becomes  even  more  troublesome 
when  the  length  of  the  press  requires  a 
score  or  more  of  steps  to  reach  an  ad¬ 
justment  for  these  two  critical  ingre¬ 
dients. 

Ink  and  water  controls 

Now,  each  pressman  is  responsible  for 
the  printing  quality  of  a  given  number  of 
press  units.  As  the  delivery  stream  flows 
through  the  quiet  room,  frequent  checks 
are  made  by  the  crew  to  keep  printing 
standards  at  a  high  level. 

Any  regulation  of  the  ink  and  water 
requires  but  a  step  or  two  to  reach  the 
console’s  appropriate  control.  Experi¬ 
enced  pressmen,  who  had  never  before 
operated  a  press  in  this  manner,  claim 
the  controls  are  very  accurate  and  re¬ 
sponsive.  They  also  are  convinced  that 
fast  corrections  of  ink  have  a  strong  bear¬ 
ing  on  amount  of  printed  waste  as  well  as 
on  maintaining  good  reproduction. 

Two  separate  sets  of  controls  are  in¬ 
corporated  into  one  cabinet,  each  set 
controlling  a  single  press  unit.  Thirty- 
five  contact  switches  on  each  front  panel 
provide  access  to  the  necessary  control 
( Continued  on  page  34) 


Interior  view  of  the  quiet  room  at  the  Wall  Street  Journal's  Orlando,  Florida, 
plant  which  houses  the  remote  press  consoles  responsible  for  low  printed 
waste  and  instant  ink-water  balance  corrections. 
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System  produces  i 
savings  per  year 

Installation  of  an  electronic  editing 
system  allowed  the  23.500-circulation 
Mason  City  (la.)  Globe-Gazette  to  re¬ 
duce  its  composing  force  by  nearly  40 
per  cent. 

Globe-Gazette  publisher  Steven  Sturm 
explained  that  in  January,  1975,  the 
paper  installed  a  Harris  2520  copy  proc¬ 
essing  system,  including  II  Model  15(K) 
editorial  terminals,  plus  two  stand-alone 
Harris  11(K)  terminals. 

“We  installed  the  system  because  we 
wanted  to  eliminate  redundant  key¬ 
boarding.”  said  Sturm. 

As  a  result  of  the  copy  processing  sys¬ 
tem  installation,  the  Globe-Gazette  has 
lowered  its  composing  force  from  16 
people  to  ten.  Man-hours-per-page  have 
dropped  to  an  average  of  two-and-one- 
half  from  four  over  that  time,  with  labor 
costs  reduced  from  approximately  $20  to 
nearer  $10. 

Noting  that  labor  costs-per-page  four 
years  ago.  when  the  Globe-Gazette  used 
hot  metal  production  methods,  were 
close  to  $30,  Sturm  estimated  that  the 
switch  to  cold  type  coupled  with  elec¬ 
tronic  editing  is  saving  the  paper  nearly 
$200,000  per  year  in  wages  and  benefits. 
He  estimated  the  editing  system  is  al¬ 
ready  producing  net  savings  to  the  paper 
of  more  than  $30,000  per  year. 

“The  system  has  been  instrumental  in 
taking  us  out  of  the  manufacturing  busi¬ 
ness,  so  that  we  can  spend  more  time 
marketing  our  product.  Also,  the  system 
gives  the  newsroom  much  more  direct 
control."  he  continued.  “There  isn't 
anybody  between  them  and  what  comes 
out  of  the  phototypesetter.” 

“The  electronic  capability  has  enabled 
us  to  eliminate  a  lot  of  steps.”  agreed 
Globe-Gazette  wire  editor  Webb  Cole, 
“like  the  need  to  make  corrections  a  line 
at  a  time,  with  each  line  to  be  corrected 
being  keyboarded  three  times,  at  least. 

Staff  more  creatbe 

“Now  .  the  last  editor  to  look  at  a  story 
on  the  terminal  makes  sure  that  all  of  the 
type  is  the  way  he  or  she  wants  it.  free  of 
errors,  then  sets  that  copy  with  a  com¬ 
mand  from  the  1500  keyboard.  That 
command  produces  a  tape  which  runs 
the  phototypesetter,  and  from  there,  the 
copy  is  ready  for  paste-up  as  soon  as  it 
comes  out  of  the  developer.” 

Cole  said  some  reporters  and  editors 
had  feared  that  the  advent  of  electronic 
terminals  would  force  them  to  become 
computer  technicians.  Instead,  he  ob¬ 
served,  the  terminals  have  allowed  edito¬ 
rial  staff  members  to  be  more  creative. 

“Take  the  case  of  wire  copy,  for  in¬ 
stance.  We  receive  copy  from  the  New 
York  Times,  APand  Washington  Star.  In 
order  to  change  a  word  in  any  of  that 


1,000  net 


wire  copy,  we  would  have  had  to  rekey 
an  entire  paragraph.  Now .  we  can  make 
major  changes  without  any  problem. 

“And  combining  parts  of  two  different 
wire  stories,  or  adding  some  IcKal  copy 
to  a  wire  story  used  to  be  a  mess — a  real 
hassle,  with  paste  pots  and  copy  strung 
all  over.  Now.  the  Job  is  easier. 

Cole  said  another  major  benefit  from 
the  2520  has  been  a  reduction  in  errors. 
“Perhaps  we’re  more  conscientious 
now.  because  we  know  we  have  a  hand 
in  production,  and  a  lot  more  control 
than  we  had  before.  But  errors  are  much 
easier  to  spot,  now,  because  we  can  read 
copy  the  way  it's  going  to  look,  as  com¬ 
pared  with  the  hot  metal  days,  when  we 
used  to  have  to  read  backward  and  up¬ 
side  down.” 

In  addition  to  helping  improve  creativ¬ 
ity  and  hold  down  the  error  rate  at  the 
Globe-Gazette,  the  system  also  helps  the 
paper  handle  late  breaking  stories,  ac¬ 
cording  to  Cole. 

“We  were  able  to  carry  the  story  on 
the  assassination  of  the  U.S.  ambassador 
to  Lebanon,  and  1  did  not  see  the  story  in 

What’s  new: 
products  and  systems 

Autologic,  Inc.,  of  Newbury  Park, 
Calif.,  has  signed  a  contract  with  the 
Daily  Oklahoman  and  Oklahoma  City 
Times,  for  a  composition  and  editorial 
front-end  system.  The  system  will  per¬ 
form  all  typesetting  functions  for  the 
newspapers,  including  classified  adver¬ 
tising.  The  system  is  configured  to  pro¬ 
vide  input  and  editing  terminals  for  the 
editorial  and  classified  advertising  de¬ 
partments.  The  newspapers  are  currently 
using  two  APS-5  CRT  phototypesetters. 
♦  * 

Automix  Keyboards  Inc.,  has  an¬ 
nounced  a  floppy  disc  file  management 
system  for  new  and  existing  UL- 
TRAseries  terminals. 

ULTRAbank  utilizes  dual-density 
floppy  discs  for  mass  storage  and  ran¬ 
dom  access  of  data  processed  on  the  new 
ULTRAsystem  H  (counting  or  non¬ 
counting)  and  ULTRAcomp  200  and 
ULTRAcount  200. 

One  ULTRAbank  unit  can  support  up 
to  three  ULTRAseries  terminals  and  can 
store  up  to  1.2  million  characters  and 
typesetting  commands.  Existing 
ULTRAseries  terminals  already  in  the 
field  can  be  upgraded  to  take  advantage 
of  the  new  file  management  system. 

♦  ♦  ♦ 

Addressograph-Multigraph  Corpora¬ 
tion  has  developed  a  series  of  new  table- 
top  folders.  The  A-M  330  folder  (porta- 


any  other  Iowa  paper.  In  fact,  I  think  we 
were  one  of  the  few  Midwestern  after¬ 
noon  papers  able  to  get  it  in. 

“Perhaps  we  might  have  been  able  to 
run  that  story  if  we  still  had  to  go  through 
all  the  old  steps  of  rekeyboarding  and 
proofreading,  but  each  of  those  steps 
takes  time.  Now,  as  fast  as  the  typesetter 
can  read  the  tape,  the  type  can  be  proc¬ 
essed  and  cut  up.” 

“There's  no  question  the  2520  has 
been  a  benefit  to  us,”  added  Steven 
Sturm,  “more  than  simply  in  cost  sav¬ 
ings,  although  in  that  regard,  we  figured 
on  a  payback  within  four  years,  and 
we're  well  within  that  schedule. 

The  total  composing  operation,  now, 
represents  a  lower  percentage  of  our 
total  revenues — six  per  cent,  compared 
to  12  to  13  per  cent  in  the  hot  metal 
days.” 

Sturm  said  the  Globe-Gazette  is  plan¬ 
ning  to  eliminate  paper  tape  from  its 
pre-press  system  by  putting  the  proc¬ 
essor  on-line  with  the  phototypesetter. 
The  paper  is  also  planning  to  add  clas¬ 
sified  advertising  to  its  system,  with  ads 
input  on  1500  terminals.  Sturm  predicted 
both  enhancements  would  be  made  early 
in  1977. 


ble)  can  handle  paper  sizes  from  2*4"  by 
4*4"  to  9Va"  by  16". 

The  A-M  582  and  584  folders  are  high¬ 
speed  and  capable  of  folding  paper  in 
sizes  from  1%"  by  2'/i"  to  15"  by  42". 

*  *  * 

Berkey  Technical  has  developed  a  dual 
range  timer  for  enlargers  drawing  up  to 
6(K)  watts  and  safelights  up  to  100  watts. 
The  unit  is  of  solid  state  design  utilizing 
an  integrated  circuit  with  automatic  vol¬ 
tage  stabilization  for  the  timing  opera¬ 
tion. 

Berkey  Technical  has  also  developed  a 
solid  state  digital  timer  for  color  and 
black  and  white  printing.  The  unit  has 
been  designed  for  enlargers  drawing  up 
to  650  watts  and  safelights  up  to  150 
watts. 

Product  literature  available,  send  let¬ 
terhead  request  to  Publications  Dept., 
Berkey  Technical  Co..  25-15  5()th  Street. 
Woodside,  New  York  11377. 

*  *  sk 

LogEtronics  has  made  improvements 
on  the  Robertson  5(K)  series  of  cameras 
by  extending  the  camera  track  and  bel¬ 
lows. 

The  improved  units  will  have  an  im¬ 
proved  reproduction  range  of  5x  reduc¬ 
tion  and  3x  enlargement  when  used  with 
the  standard  19"  lens.  An  accessory  14" 
lens  is  also  available  which  provides  a 
reproduction  range  of  4.5x  enlargement 
and  7x  reduction  when  installed  on  the 
5(K)  camera. 

%  %  *1: 

(Continued  on  page  34) 
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This 

entire  new  facility 
stands  behind 
your  mailroom. 


FERAG,  INC.  KEYSTONE  INDUSTRIAL  PARK  190  RITTENHOUSE  CIRCLE  BRISTOL,  PA.  19007  (215)  788-0892  TELEX  834743 


Our  new  ultra  modern  facility  in 
Bristol,  Pa.  includes  large  engineer¬ 
ing  and  assembly  areas,  a  machine 
shop,  electrical  shop,  sheet  metal  shop  and  a 
complete  inventory  of  all  parts  for  FERAG  Mailroom 
Equipment. 


Long  known  for  the  finest  mailroom  equipment  in 
the  world  and  as  the  leading  supplier  of  mailrooms 
throughout  Europe,  FERAG  has  now  made  a  total 


commitment  to  back  up  its  grow¬ 
ing  sales  in  the  U.S.  and  Canadian 
markets. 


No  other  mailroom  equipment  compares  with 
FERAG  in  speed,  efficiency,  durability  and  economy 
. . .  conveyors,  counter  stackers,  totalizing  systems, 
diverters,  programming  units ...  in  fact,  everything  to 
fill  the  mailroom  needs  of  small  circulation  weeklies 
to  giant  metropolitan  dailies,  tabloid  or  broadsheet. 


Canadian  paper  paginates 
classified  section 


Total  pagination — if  the  mushrooming 
developments  in  computer  technology 
over  the  past  few  years  have  made  any 
sense  (and  they  have) — is  the  goal  of  the 
newspaper  industry  . 

Optical  scanners,  video  display  termi¬ 
nals,  and  typewriters  cable-connected  to 
computer  systems  have  blasted  apart 
input  logjams;  interactive  VDT  devices 
provide  instantaneous  editing 
capabilities;  the  computer  itself  has. 
among  other  things,  given  control  of 
newspaper  production  to  the  depart¬ 
ments  originating  copy;  and  such 
software  applications  as  reverse  leading 
and  vertical  justification  have  stream¬ 
lined  make-up  procedures.  Area  compos¬ 
ition  is  not  pagination — but  while  major 
time  crunches  and  some  cost  factors 
have  been  reduced,  it  is  to  the  make-up 
bank  and  the  advantages  of  a  completely 
paginated  newspaper  that  the  industry 
has  directed  its  attention. 

The  Winnipefi  (Canada)  Free  Press,  a 
139.000  circulation  daily,  has  taken 
major  steps  toward  complete  pagination. 
They’ve  already  paginated  their  clas¬ 
sified  section  via  Composition  Systems. 
Inc.,  PDP8E-based  computer  systems 
and  have  ordered  a  new  CSI  11/70 
system — based  around  PDP  11/70 
computers — for  the  editorial  department . 

There  are  presently  two  CSI  PDP  8E 
systems  in  use  at  the  paper.  Each  inter¬ 
faces  two  32K  computers  with  eight 
disks  each  providing  up  to  2.3  million 
characters  of  storage.  Input  is  via  paper 
tape  from  a  battery  of  AKI  keyboards, 
but  the  rest  of  the  system  is  on-line — two 
MOD  Metroset  CRT  typesetters;  three 
CSI-video  display  terminals  in  the  com¬ 
posing  room  for  classified  corrections 
and  a  line  printer. 

H8  million  character  disks 

The  new'  System  11/70.  however,  is 
geared  for  high  speed  interaction  be¬ 
tween  VDTs  and  the  computer.  It's  con¬ 
figured  to  handle  %  on-line  VDTs.  the 
new  CSI-103  terminals.  In  full  operation, 
it  will  employ  22  VDTs  for  classitled  in¬ 
put,  36  in  editorial,  and  30  for  reporter 
input.  There’ll  be  eight  on-line  wire  ser¬ 
vices. 

The  complete  configuration  will  inter¬ 
face  the  VDTs  with  two  PDP  1 1/70  com¬ 
puters  dual  ported  to  two  88  million 
character  disks.  This  provides  1009^  re¬ 
dundancy  in  hardware.  Special  CSI  au¬ 
tomatic  back-up  software  will  switch  the 
VDTs  instantly  from  one  computer  to  the 
other  in  case  of  failure. 

The  model  103  VDTs  will  also  be  dual 
ported  to  both  computers.  The  103  is  a 
software  controlled  VDT.  The  keyboard 


functions  performed,  as  well  as  the 
character  set  displayed,  are  controlled 
by  a  program  which  is  down-stream 
loaded  for  the  host  PDP  11/70  comput¬ 
ers.  The  VDT’s  can  display  240  different 
characters;  Roman,  Italic,  both  light  and 
bold.  It’s  possible  to  scroll  in  both  direc¬ 
tions  as  well  as  split  the  screen. 

System  1 1/70  will  not  directly  drive  the 
Metrosets.  Once  stories  are  cleared  and 
have  final  approval,  they’ll  be  processed 
through  the  PDP-8E  system  for  the  inser¬ 
tion  of  typographic  commands.  The  Met¬ 
rosets  do  not  now  handle  editorial  mat¬ 
ter.  It’s  still  on  line-caster  processed 
through  the  PDP  8Es  via  Metal-Set 
software. 

The  CRT  typesetters  now  handle  clas¬ 
sified  and  display  advertising.  Once  Sys¬ 
tem  1 1/70  is  live,  they’ll  handle  editorial, 
as  well.  According  to  CSI.  installation  of 
the  new  system  will  be  the  key  to  total 
pagination.  There’s  enough  disk  storage 
expansion  capability,  they  say,  to  handle 
graphics  so  that  when  the  wire  services 
transmit  photos,  for  example,  they’ll  be 
digitized  and  stored  on  disk  ready  for 
output  on  the  Metrosets.  While  the  CRTs 
do  not  now  have  either  100-pica  or 
graphics  generation  capabilities,  it  is  ex¬ 
pected  that  they’ll  be  added. 

MACRO-8  language 

These  machine  limitations  are  felt 
now,  but  the  paper  has  compensated  for 
them  with  extremely  powerful 
capabilities.  With  software  (PDP  8  pro¬ 
grams  are  written  in  an  assembly  lan¬ 
guage  called  MACRO-8),  they  can  spec¬ 
ify  for  the  classified  section  the  needed 
photos  by  page,  column,  width,  and 
depth,  just  laying  the  photo  in  on  the 
page  in  the  precisely  calculated  hole. 
And,  while  the  Metrosets  aren’t  l(K)-pica 
machines,  they  paginate  in  two.  four- 
column  sections.  When  they  switch  to  a 
nine-column  format,  they’ll  paginate  in 
sections  of  four  and  five  columns. 

The  Free  Press  averages  between  20 
and  32  pages  of  set-solid  classified  a  day. 
They  publish  six  days — Monday  through 
Saturday — and  the  workload  can  vary 
from  between  approximately  38.000  lines 
on  Monday  through  48,(X)()  lines  on  Fri¬ 
day  and  some  68,(K)0  lines  for  Saturday’s 
classified. 

The  ads  are  entered  randomly  into  the 
system  and  sorted  by  category  and  size 
of  ad — largest  first  and  so  on  in  descend¬ 
ing  order.  Some  of  the  major  software 
elements  for  current  pagination  proce¬ 
dures,  e.g..  reverse  leading  and  vertical 
justification,  were  incorporated  in  the 
system  when  it  was  installed  in  early 
1975  (it  replaced  a  smaller.  4K  PDP  8-1 


system  installed  in  1970  to  drive  linecas- 
ters  and  Photon  532  phototypesetters). 
Output  was  then  in  galleys,  although  in 
area  composition  form.  With  the  pagina¬ 
tion  software,  though,  the  system  now 
automatically  sorts  the  ads  within 
categories  by  size,  breaking  them  into 
columns  with  the  heads  on  top.  and 
draws  in  the  rules.  There’s  also  automa¬ 
tic  capability  for  generating  the  datelines 
at  the  top  of  the  pages,  but  this  is  done 
manually — the  information  is  in  standing 
forms.  The  computer  automatically 
scans  each  ad  to  make  sure  it  will  fit  in 
the  column.  There  are  also  rules  to  in¬ 
sure  that  a  small  ad  won’t  be  placed  in 
the  same  column  as  a  series  of  relatively 
large  ads.  There’s  a  current  minimum  of 
five  lines  per  ad  in  a  column  of  fairly 
large  ads — two  inches  or  so. 

The  program  breaks  the  ads  at  the  bot¬ 
tom  of  a  column,  continuing  it  at  the  top 
of  the  next  column.  It’s  configured  so  the 
paper  can  specify  a  break  at  any  place 
desired.  If  there’s  extra  space  left  at  the 
bottom  of  the  column,  the  system  will 
automatically  stretch  the  white  space  be¬ 
tween  the  ads  above  or  put  in  fillers 
which  have  been  stored  in  the  system  in 
a  specialized  category  dedicated  for  this 
purpose. 

A  key  point  here  is  that  the  pagination 
routines  don’t  take  up  disk  storage 
space.  The  ads  are  already  stored  in  the 
system.  It’s  just  a  matter  of  processing. 

In  addition,  there’s  not  a  lot  of  wasted 
white  space.  Copy  is  fit  within  pagination 
rules  to  keep  extraneous  white  space  to  a 
minimum.  This  has  already  resulted  in  a 
crisp,  compacted  classified  section 
t  which,  when  the  complete  pagination 
r  conversion  has  been  achieved,  is  ex¬ 
pected  to  save  printing  and  paper  costs. 

.4/oplate  has  released  a  new  brochure 
which  describes  the  Enco  System  for 
Positive-Working  Presensitized  Plates. 
Four  groups  of  products  are  featured; 
Paps  pre-plate  color  proofing  film;  Enco 
positive  working  presensitized  plates; 
Encomatic  plate  processors;  and  En- 
codur  ovens  for  baking  Enco  presen- 
sitized  plates.  Write  to  Azoplate,  Div.,  of 
American  Hoechst  Corp.,  558  Central 
Avenue.  Murray  Hill.  New  Jersey  07974. 

*  ♦  * 

1  Kastman  Kodak  has  announced  a  new 
/  minature  three-point  guide.  Q-6M,  for 
s  use  in  the  reproduction  of  color  trans- 

-  pat  encies  for  35mm  or  other  small  format 
s  transparencies.  The  guide  can  be  ordered 

directly  from  Eastman  Kodak  Co.,  Dept. 
^  454.  343  State  St..  Rochester,  N.Y. 
g  14650.  Cost  per  guide  is  $4. 

I-  *  *  * 

e  S.  I).  Warren  has  introduced  a  new 

-  diazo  coating  for  Eotoplate  8  and  Eoto- 
il  plate  1 2,  water-start  offset  plates.  The 
e  plates  are  presensitized,  negative- 
y  working  paper-base  plates  with  a  pig- 
I  mented  plastic  printing  surface. 
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You  have  to  see  it  in  action  to  fully  realize 
the  savings  in  money  per  plate  and  the  savings  in 
minutes  per  deadline.  Ask  your  Chemcoman, 
or  send  the  coupon  today. 


The  new  Chemco  News-Plater  produces  two 
electrophotographic  plates  per  minute  directly 
from  paste-up  without  the  use  of  film. 

It’s  a  camera/platemaker  that  produces 
18"  X  24"  long-run  aluminum  plates  auto-  A 
matically.  Even  the  copyboard  is  raised  at  -JB 
the  push  of  a  button.  The  plate  is 
positioned,  punched,  exposed, 
processed  and  delivered — ready 
for  press — in  half  a  minute. 

The  Chemco  News-Plater 
handles  line  and  up  to  100-line  |\ 

pre-screened  copy  direct  from 
paste-up.  It  eliminates  all  the 
steps  in  between :  negative 
making  and  processing, 
opaquing,  stripping, 
plate  burning  and 
developing. 


News-Plater 

Two  plates  a  minute. 
Directly  from  pasteup 


Chemco 

photoproducts  co. 


Division  of  Pov«rs  Chemco.Inc 

(Attach  to  your  letterhead  or  business  card  and  mail.) 
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Remote  press 

(Continued  from  page  29) 


and  are  illuminated  when  energized. 
Provisions  are  included  for  adjustments 
in  specific  columns  as  well  as  for  entire 
pages. 

For  example,  eight  pushbuttons  are 
available  for  page  selection,  ten  for  col¬ 
umn  selection,  one  for  X2  ink  increase, 
one  for  XI  ink  decrease,  one  for  XI 
water  increase,  one  for  X2  water  de¬ 
crease,  one  for  ink  preset,  etc.  There  is 
enough  built-in  flexibility  to  anticipate 
nearly  every  need. 

At  Orlando,  a  X2  ink  increase  corres¬ 
ponds  to  0.6  revolutions  of  the  flicker 
blade  control  knob.  A  XI  water  decrease 
would  be  0.3  revolutions  of  the  same 
control  on  the  water  fountain.  A  digital 
display  on  the  panel  provides  a  visual 
indication  of  the  amount  of  adjustment. 
The  readout  corresponds  to  handwheel 
revolutions  on  standard  Colortrol  and  to 
meter  deflection  on  the  motorized  Color¬ 
trol. 

One  of  the  interesting  features  of  the 
console  is  a  preset  function  which  au¬ 
tomatically  adjusts  ink  and  water  to  a 
predetermined  standard  setting.  This 
provides  probably  one  of  the  fastest 
offset  press  start-ups  known  because  ink 
and  water  requirements  are  immediately 
in  balance. 

The  preset  operation  takes  place  be¬ 
fore  the  run  starts  and  eliminates 
guesswork  on  the  part  of  pressmen.  In 
presetting  the  press  the  system  starts 
with  zero  and  quickly  adjusts  to  the  pre¬ 
set  value  desired. 

To  complete  the  total  remote  opera¬ 
tion  of  the  press,  Dow  Jones  engineers 
also  brought  into  the  quiet  room  the  fol¬ 
lowing  controls:  compensators, 
motorized  angle  bars,  margin  controls, 
folder  roller  adjustments,  trolley  adjust¬ 
ments.  and  nip  roller  adjustments. 

Quiet  room 

The  quiet  room  is  an  innovative  idea 
unto  itself.  Specially  designed  and  con¬ 
structed  to  provide  an  operating  envi¬ 
ronment  in  which  noise  does  not  impede 
normal  work  conducted  in  a  pressroom, 
the  I0x3()-foot  capsule  is  located  at  a 
midway  point  in  the  room  and  on  the 
operating  side  of  the  press. 

Large  glass  windows  command  a  full 
view  of  the  press  in  three  directions.  Ac¬ 
cess  can  he  quickly  gained  to  the  room  at 
either  end  by  means  of  automatic  sliding 
doors. 

The  entire  facility  is  structurally  sepa¬ 
rated  from  the  building  to  reduce  noise 
vibration.  Window  s  consist  of  acoustical 
glass  on  the  outside  and  regular  glass  on 
the  inside,  and  frames  are  separated  by 
rubber  insulation.  Walls  and  ceiling  in¬ 
clude  a  thin  sheet  of  lead  to  accomplish 
the  sound  isolation  required. 
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Dow  Jones  engineers  have  closely 
tracked  the  overall  effectiveness  of  the 
quiet  room.  Their  findings,  taken  on  two 
separate  occasions  while  the  press  was 
running  at  55,000  copies  per  hour,  show 
the  following: 

•  Quiet  room,  generally  84-86  dBA 

•  Doors  and  conveyor  entry  86  dBA 

•  Console  operating  positions  84  dBA 

•  Press  folder  (outside)  107  dBA 

The  room  was  designed  to  include  four 

DJ  press  consoles,  Goss  register  con¬ 
sole,  conveyor  line,  and  work  space  for  a 
minimum  of  four  men.  The  conveyor  was 
brought  through  the  quiet  room  so  that 
pressmen  could  continually  monitor 
printing  results  on  their  assigned  pages 
and  be  in  a  position  to  make  any  neces¬ 
sary  corrections.  Sample  copies  are  re¬ 
moved  from  the  stream  much  like  they 
would  be  when  the  workers  are  alongside 
the  press. 

This  Orlando  success  story  demon¬ 
strates  what  can  be  accomplished 
through  teaming  of  engineering  and  pro¬ 
duction  minds.  Their  collective  work  has 
netted  improvements  in  several  areas 
and  indicates  this  is  the  way  to  approach 
other  problems. 


WhaVs  new: 

(Continued  from  page  30) 


Dymo  Graphic  Systems  announces  the 
installation  of  Pacesetters  in  two  Otta- 
way  newspapers.  The  Sunherry  (Pa.) 
Item  and  the  Stroudsburg  (Pa.)  Pocono 
Record  have  both  put  the  units  on-line  to 
a  central  computer  system  and  the  Item 
has  purchased  Dymo's  new  Phase  2 
software. 

*  ♦  * 

VariTyper  division  of  A-M  Corp..  is 
offering  a  brochure  (form  622)  on  the 
new  type  available  for  the  A-M  744/748 
phototypesetters.  List  details  1 14  discs 
with  a  total  of  134  different  fonts.  Write 
to:  VariTyper  division  A-M  Corp..  II 
Mt.  Pleasant  Ave.,  East  Hanover,  New 
Jersey  07936. 

*  ♦  sk 

Samuel  Bingham  Company  has  an¬ 
nounced  a  hydrophilic  roller  that  helps 
maintain  ink/water  balance.  The  unit  is 
called  Aqua-More  and  provides  a  posi¬ 
tive  moisture  control  with  a  bareback 
dampener.  For  brochure  write  to:  Indus¬ 
trial  Div..  Samuel  Bingham  Co..  201 
North  Wells  St.,  Chicago.  111.  60606. 

*  ^  * 

Berkey  Technical  has  released  a  de¬ 
nsitometer  called  Digimatic  that  mea¬ 
sures  both  transmission  and  reflection 
density.  The  density  scale  range,  reflec¬ 
tion  0  to  2.5  density,  and  transmission  0 
to  4.0  density,  assures  reading  accuracy. 

The  unit  features  voltage-regulated  all 
solid  state  design. 


City  Lithoplate  of  Brooklyn,  N.Y.,  has 
acquired  the  assets,  manufacturing 
facilities  and  plate  product  lines  of 
Sumner  Williams  of  Boston,  Mass.  City 
Lithoplate  manufacturers  a  line  of 
wipe-on,  anodized  offset  plates. 

♦  3k  ♦ 

Beach  Manufacturing  has  announced 
an  automatic,  single-pass-through  unit 
which  coats,  punches,  exposes,  develops 
and  gums  the  plate  (offset  and/or  Di- 
Litho),  producing  two  plates  per  minute. 

Other  new  products  are  a  punch  coater 
for  single  or  double-wide  plates  and  a 
developer  that  produces  eight  plates  per 
minute.  This  unit  will  handle  double¬ 
wide  plates  or  two  single  plates  simul¬ 
taneously. 

3k  3k  3k 

Varisystems  Corp.,  has  announced  a 
new  software  package  for  use  with  the 
Compugraphic  Unisetter  photo¬ 
typesetter.  New  software  includes  fea¬ 
tures  such  as:  format  storage;  auto¬ 
hyphenation:  and  automatic  line 
rejustification. 

3k  3k  3k 

Caprock  Developments  has  produced  a 
guide  for  selecting  contact  screens  with 
specific  information  on  a  variety  of 
applications.  An  explanation  is  given  for 
the  numerous  processes  which  require  a 
contact  screen.  For  free  brochure  write 
to:  Caprock  Developments.  Inc..  475 
Speedwell  Ave.,  P.().  Box  95.  Morris 
Plains,  N.J.  07950 

3k  *  ^ 

Dymo  (>raphic  Systems  has  announced 
the  sale  of  a  Dymo/ Xy logics  Copy  Pro¬ 
cessing  System  (CPS-730)  to  the  New 
Straits  Times  Press  in  Kuala  Lumpur, 
Malaysia. 

The  system  will  interface  three  32K 
computers  with  20  million  characters  of 
moving  head  disc  storage;  14  DGS  video 
display  terminals  and  three  Dymo 
Pacesetters.  Input  is  achieved  using  26 
on-line  typewriters  and  with  6  press 
wires. 

♦  +  * 

Hercules  Inc.,  has  announced  Herclor 
rubber  for  rubber-covered  newspaper 
rolls.  The  properties  of  Herclor  rubber 
provide  more  dependable  service  for 
longer  periods  of  time  with  stable  hard¬ 
ness  and  constant  nip  pressures-even 
under  severe  operating  conditions. 

Some  advantages  offered  by  Herclor- 
covered  newspaper  rolls  include:  con¬ 
stant  hardness  over  a  wide  temperature 
range,  —30  to  300  degrees  F:  resistance 
to  newsprint  oils  and  solvents:  perfor¬ 
mance  with  40  to  90  durometer  roll  cov¬ 
ers;  and  reduced  regrind  requirements. 

3k  3k  3k 

Tcleram  Communications  has  sold  a 
number  of  P-18(K)  portable  VDT  termi¬ 
nals  to  the  following  newspapers:  The 
Gainesville  (Fla.)  Sun:  The  Wilmington 
(Del.)  Morning  News  and  the  Evening 
Journal:  and  the  Detroit  News. 
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All  electronic  newsrooms 
planned  for  Pa.  papers 

One  of  the  largest  newspaper  electronic  editing  systems  to 
date  will  be  installed  at  The  Philadelphia  (Pa.)  Inquirer  and 
Daily  News  beginning  later  this  year. 

The  two  newspapers  have  signed  a  contract  with  System 
Development  Corporation  (SDC)  of  Santa  Monica,  Califor¬ 
nia  for  a  system  with  140  video  display  terminals. 

Another  24  terminals  will  be  added  later  to  serve  news 
bureaus  operated  by  the  two  newspapers.  A  number  of  port¬ 
able  terminals  have  been  purchased  so  reporters  can  cover 
out-of-town  sports  and  news  events. 

SDC's  TEXT  II  editing  system  was  altered  significantly  to 
fulfill  the  needs  of  The  Inquirer  and  Daily  News,  which  are 
published  by  Philadelphia  Newspapers,  Inc.  (PNl),  a  divi¬ 
sion  of  Knight-Ridder  Newspapers.  Inc.  The  system,  to  be 
used  to  produce  only  editorial  material,  was  designed  to  keep 
changes  in  current  newsroom  procedures  to  a  minimum. 

David  Gelsanliter.  general  manager  of  PNl,  said:  *‘SDC 
was  chosen  because  its  system  was  the  most  flexible  system 
we  found  after  a  year-long  search. 

“We  think  the  system  is  ideally  suited  for  use  in  our  large 
newsrooms,  where  speed  and  accuracy  are  imperative.” 

F.  Gilman  Spencer,  editor  of  the  Daily  News,  said:  “We 
have  full  expectation  that  the  system  will  enhance  the  quality 
of  our  news  operation." 

“For  a  long  time,  newspaper  editors  have  bemoaned  the 
fact  that  they  have  had  little  control  of  the  product  once  it 
left  the  hands  of  the  reporters  and  editors.  Now,  for  the  first 
time,  we  will  have  that  control  and  we  fully  expect  that  the 
end  result  will  be  greater  accuracy,  greater  copy  control,  and 
better  deadlines.”  said  Gene  Roberts,  executive  editor  of 
The  Inquirer. 

The  first  of  three  phases  of  installation  will  begin  in  late 
1976,  when  approximately  .^0  terminals  will  be  installed  in 
the  Daily  News,  an  afternoon  paper  with  a  circulation  of 
24().00().  The  Daily  News  is  expected  to  be  totally  edited 
electronically  and  printed  in  cold  type  by  early  1977. 

The  Inquirer,  a  morning  newspaper  with  a  daily  circulation 
of  42(),()0()  and  a  Sunday  circulation  of  85().0(M),  will  be  con¬ 
verted  in  two  subsequent  phases.  The  Inquirer's  system  of 
110  terminals  is  expected  to  be  completed  by  early  1978. 

The  two  newspapers  have  separate  news-editorial  depart¬ 
ments  in  their  building  at  4(K)  North  Broad  Street.  Philadel¬ 
phia,  but  they  share  production  facilities.  Together,  the  two 
papers  publish  approximately  2, 100  columns  of  editorial  mat¬ 
ter  a  week. 

Conversion  from  hot  type  to  cold  type  by  both  newspapers 
was  begun  in  1974  when  a  photocomposition  system  for 
classified  advertising  was  installed.  Early  this  year,  six  Ray- 
Comp- 100  VDT  layout  terminals  were  added  to  compose 
display  ads. 

The  new  editorial  system,  when  completed,  will  have  six 
64K  Hewlett  Packard  mini-computers,  35  microprocessors 
and  140  Compiitek  terminals.  The  terminals  will  be  “intelli¬ 
gent,”  permitting  most  editing  and  writing  functions  to  be 
performed  virtually  instantaneously  and  with  no  support 
from  the  central  processing  units.  When  the  central  proc¬ 
essors  are  called  upon  to  complete  a  task,  the  average  time 
the  task  will  take  will  be  no  more  than  2.7  seconds. 

The  six  mini-computers  and  their  associated  terminal; 
interact  with  a  central  data  base  storage  facility  with  a  capac¬ 
ity  of  30  million  characters.  A  second,  redundant  central  daU 
base  also  will  have  a  30  million  character  capacity. 

The  entire  SDC  system  will  be  connected  to  two  APS/4 
CRT  phototypesetters,  which  will  be  used  to  set  all  stories 
headlines,  and  captions. 


IT'S  TIME  TO  EXPLAIN  MYSELF! 

MR.  ROTO-SCREEN -THE  DAMPENER  FOR 
DILITHO®  -THE  SPOTLIGHT  IS  ON! 


105th  Street  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  66215  -  Telephone  (913)  492-9050 


My  teammates  at  Inland  tell  me  I'm  their 
"star"!  They  tell  me  I'm: 

Rugged  and  compact  and  can  be  placed  with¬ 
in  the  existing  ink  mist  guards 

Easy  to  install-and  do  not  require  daily  ad¬ 
justments 

Equipped  with  page  cutoff  doors  which  pre¬ 
vent  contamination  of  solution  and  prevents 
excessive  water  in  ink  train  when  running 
half  or  three-quarter  rolls. 

Not  in  direct  contact  with  the  ink  system- 
further  lessening  contamination 

An  economical  and  practical  system 

Aside  from  these  characteristics.  I'm  told  I 
have  a  very  special  feature-which  I'll  tell  you 
next  time.  See  you  soon. 


Registered  trademark  ANPA/RI 


NEWSPAPER  MACHINERY  CORP. 


When  you  have  more 
business  than  printing 
equipment,  press  on 
withlrans  Union. 


If  you  want  to  expand  your  business 
but  cannot  afford  to  buy  the  equip¬ 
ment  you  need,  lease  it  from  Trans 
Union. 

Leasing  frees  up  your  working 
capital  for  more  productive  and 
more  profitable  purposes.  And  leas¬ 
ing  can  help  smooth  out  cash  flow 
problems,  too. 

Lease  the  equipment  that’s 
right  for  you. 

We  can  lease  you  printing  presses, 
cameras,  composition  equipment,  or 
bindery  equipment.  One  press  or  an 
entire  printing  operation.  And  Trans 
Union  will  custom-tailor  a  lease  to 
meet  the  unancial  realities  of  your 
business. 


We  know  how  to  make  a 
good  impression. 

We  earned  our  apron  with  over  80 
years  of  leasing  experience.  We’ve 
served  small  newspapers  and  the 
large  dailies,  commercial  printers 
and  typesetters.  And  since  Trans 
Union  helped  pioneer  leasing  in  the 
printing  industry,  you  know  you’ll 
get  sound  advice  and  more  flexible 
terms. 

For  more  information  and  a 
booklet  explaining  how  Trans  Union 
can  write  a  lease  to  meet  your  finan¬ 
cial  and  equipment  needs,  write  us. 
Or  call  (312)  431-3367. 


M  Trans  Union  Leasing 

An  Affiliate  of  Trans  Union  Corporation 

1 1 1  West  Jackson  Boulevard.  Chicago.  Illinois  60604 


Please  send 

more  information  on 

Trans  Union  Leasing 

111  West  Jackson  Boulevard 

Chicago,  Illinois  60604 


Name 


Position 


Company 


Address 


City 


State 


Phone 


L 


In  Canada  contact  Metrocan  Leasing  Limited. 


Zip 


J 


Equipment  people 
in  the  news 

Paul  S.  Chisholm,  vicepresident  of 
marketing  for  Mergenthaler  Linotype 
Company,  has  accepted  an  invitation  to 
serve  on  the  Graphic  Arts  Advisory 
Committee  of  the  Rochester  Institute  of 
Technology. 

9(e  9k  ♦ 

Royce  A.  Adair  has  been  appointed 
production  manager  of  the  Garfield. 
N.J..  mill  of  Garden  State  Paper  Com¬ 
pany.  Adair  was  previously  production 
manager  of  Boise  Cascade's  paper  mill  in 
West  Tacoma.  Washington. 

Joseph  A.  Ciaralli  has  been  appointed 
office  manager  of  Garden  State's  Gar¬ 
field  mill.  Ciaralli  was  formerly  the 
budget  manager  of  the  First  National 
Bank  of  New  Jersey,  at  Totowa. 

♦  4c  ♦ 

Fred  Hemingston  has  been  appointed 
director  of  planning  services  at  Midwest 
Publishers  Supply  Company. 
Hemingston  was  formerly  the  composing 
room  superintendent  at  the  Chicago 
Tribune. 

4«  4t  3k 

William  H.  Lynch  has  been  appointed 
technical  sales  representative  for  Lith- 
Kem-Ko  in  the  New  England  area. 
Lynch  was  previously  with  Howson- 
Algraphy  in  the  same  area. 

John  Tonkin  has  joined  Lith-Kem-Ko 
as  technical  sales  representative  for 
Ohio,  Kentucky,  Michigan  and  Indiana. 
He  was  formerly  with  a  division  of  Bor¬ 
den  Chemical. 

3k  3k  >k 

James  Williams  has  been  named  na¬ 
tional  service  manager  for  MGD  Infor¬ 
mation  Prcxlucts  division.  Graphic  Sys¬ 
tems  Group,  Rockwell  International 
Corp.  Williams  was  formerly  with  Four 
Phase  Systems  of  California. 

3k  3k  4c 

Nicholas  Bachynski  and  A.  Paul  Priddy 
have  been  elected  to  the  board  of  direc¬ 
tors  of  Chas.  T.  Main.  Inc. 

Warren  B.  Dannenberg  and  Earle  C. 
•Miller  have  been  named  vicepresidents 
of  the  corporation. 

Charles  C.  Noble  was  elected  a  direc¬ 
tor  of  Chas.  T.  Main  International,  Inc. 


Graphic  Arts  Laboratories  has  an¬ 
nounced  the  Box.  Users  of  photo¬ 
typesetting  can  effect  savings  by  buying 
photo  paper  in  bulk  quantities  and  using 
the  newly-designed  polypropylene  con¬ 
tainer.  The  Box  accommodates  3".  4",  6", 
8",  and  the  new  7()mm  rolls. 

4c  4c  4c 

Flint  Ink  has  opened  a  50  million 
pound  per  year  ink  facility  at  South 
Brunswick,  N.J.  This  is  the  21st  plant  in 
the  coast-to-coast  network  and  the  third 
totally  automated  plant  for  the  exclusive 
manufacture  of  publication  black  inks. 
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Aisle  ^ 

NOLAN-JAMPOL'S  NEW  CONVEYOR 
THAT  DOES  A  DISAPPEARING  ACT! 


Here’s  a  remedy  for  congestion  in  the  mailroom: 

A  telescoping  roller-feeder  conveyor  that 
puts  your  aisle  space  to  work-conveniently, 
effectively,  quickly. 

Simple  one-hand  operation  extends  or  retracts 
the  conveyor  in  seconds.  Rugged,  performance- 
proved  design -with  automatic  safety  shut-off. 

And  because  the  conveyor  moves  in  and  out-not 
up  and  down-low  ceilings  are  no  problem. 

Maybe  a  conveyor  with  instant  aisle  space  is 
just  what  your  mailroom  needs.  Let’s  talk  it  over. 

NOLAN-JAMPOL 

INC. 

Rome,  New  York  13440 
315/336-3110 

aQQjUv 

^ *  FIRStJiN  the  MAILROOM! 


Ad  scene 


By  Dan  Lionel 


Groups  evaluate  rep  decisions 


Can  newspapers  do  a  more  effective 
selling  job  on  the  national  level  with  their 
own  sales  organization  than  via  an  out¬ 
side  national  representative? 

That  the  long  debated  question  has 
strong  adherents  on  both  sides  was  given 
marked  evidence  by  the  unusual  game  of 
musical  chairs  that  occurred  on  July  1 
when  Allied  Newspapers,  Inc.,  the  na¬ 
tional  marketing  arm  of  the  Scripps- 
Howard  newspapers,  moved  into  the 
Story  &  Kelly-Smith  fold  and  the  Gan¬ 
nett  group,  on  the  same  day,  moved  out 
to  form  its  own  national  sales  organiza¬ 
tion.  While  only  two  months  have 
elapsed  since  the  switch  was  made,  there 
is  already  ample  proof  that  both  parties 
are  happy  with  the  new  set  up. 

“.Although  the  move  became  effective 
on  July  1,”  Jacques  A.  Caldwell, 
Scripps-Howard’s  assistant  to  the  gen¬ 
eral  business  manager  told  E&P,  “the 
same  day  that  the  Gannett  paper  switch 
was  made,  the  matter  had  been  under 
consideration  here  for  almost  two  years. 
It  was,  in  fact,  a  decision  of  high  enough 
importance  that  it  required  approval  of 
our  board  of  directors.” 

Ad  gains  reported 


Caldwell  said  the  best  way  to  evaluate 
the  rightness  of  the  move  was  to  look  at 
the  basics.  “All  our  papers  are  showing 
gains;  our  costs  are  down  and  while  it’s 
early  in  the  game  there  is  bright  promise 
for  the  balance  of  the  year.” 

At  the  new  Gannett  sales  organization, 
which  also  co-incidentally  is  in  the  same 
200  Park  Ave.,  New  York  skyscraper 
that  houses  Scripps-Howard,  O.  T.  Wat¬ 
kins,  former  Story  &  Kelly-Smith  vice- 
president  for  research  &  sales  develop¬ 
ment  and  manager  of  the  key  New  York 
operation  said,  “The  reception  has  been 
rewarding  by  both  advertisers  and  agen¬ 
cies  with  the  linage  showing  good  in¬ 
creases.  The  fall  looks  very  bright.” 

In  analyzing  the  Scripps  reasons  for 
dropping  its  own  national  sales  organiza¬ 
tion,  Caldwell  pointed  out  that  with  4  of 
its  newspapers,  Cincinnati,  Cleveland, 
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Pittsburgh  and  Memphis,  in  the  top  50 
markets  as  against  only  one  of  Gannett’ s 
in  this  category,  the  Scripps  considera¬ 
tions  were  somewhat  different  from 
those  of  the  other  chain. 

“Over  the  years,  shrinking  national 
revenue  with  higher  costs  associated 
with  maintaining  a  full  fledged  national 
staff  required  increased  income  from 
each  of  our  properties.  We  felt  that  we 
would  be  better  off  with  a  flat  percentage 
charged  by  a  rep  than  with  varying  costs 
that  we  were  experiencing  on  our  own. 
There  were  other  advantages  too. 

“With  our  new  rep  we  have  increased 
our  sales  force  by  60%.  They  have  a  Bos¬ 
ton  office  which  we  didn’t  and  because 
we  had  a  Dallas  office,  they  packed  up 
theirs. 


Continuity  assured 

“They  took  over  many  of  our  sales 
people  and  executives  including  the  key 
man  in  our  research  operation,  Buell 
Brooks,  our  former  advertising  research 
and  promotion  director,  so  that  we’re  as¬ 
sured  that  the  continuity  of  the 
Scripps-Howard  sales  story  will  be 
maintained. 

In  answer  to  the  question  often  raised 
by  publications  who  contemplate  moving 
from  direct  sales  to  a  rep,  “Don’t  you 
feel  that  you  lose  control?”  Caldwell 
said,  “Not  the  way  we’re  handling  it. 
Each  of  our  publications  still  has  its  own 
general  advertising  manager  and,  de¬ 
pending  upon  the  size  of  the  paper,  from 
1  to  8  sales  people.  For  example,  the 
auto  man  for  one  of  our  papers  will  go  to 
Detroit,  the  national  manager  will  come 
to  New  York,  etc.  to  follow  up,  with 
SKS  people,  on  prospects  that  are  right 
for  their  particular  market.  Also,  each 
paper  continues  to  do  its  own  individual 
market  research.  The  blending  of  our  ef¬ 
forts  with  those  of  SKS  provides  us  with 
a  broader  perspective  and,  of  course, 
greater  sales  impact.” 

On  the  day  we  chatted,  the  Borden 
Company  purchase  of  a  couponing  spec¬ 
tacular  in  3  women’s  service  magazines 
with  a  $2  million  tab  had  just  been  an¬ 
nounced.  How  did  Caldwell  view  this 
couponing  effort  in  magazines — 
normally  the  province  of  newspaper  in¬ 
serts  or  food  pages?  “Magazines,”  he 
noted,  “are  having  a  resurgence  and  as 
advertisers  get  away  from  tv,  as  Borden 
has  done  in  this  instance,  and  back  into 
the  basics  of  print,  newspapers  will  be¬ 
nefit.  As  print  dollars  increase,  we  are 
going  to  get  our  share.  In  the  case  of  the 
Borden  magazine  buy,  the  three  service 
books  combined  won’t  equal  the  news¬ 
paper  circulation  in  any  city.” 


Sampling  service 
starts  operation 

The  Nation’s  Press  is  now  in  opera¬ 
tion,  mailing  once  each  month  to  sub¬ 
scribers  a  Sunday  edition  of  a  major  U.S. 
newspaper. 

The  service  was  formed  by  Charles  S. 
Connett  and  Richard  J.  Williams  of  Kan¬ 
sas  City,  Mo. 

The  participating  newspapers  in  the 
service  and  the  month  that  each  paper 
will  be  distributed  are  as  follows:  Miami 
Herald  (January);  Minneapolis  Tribune 
(February);  Rocky  Mountain  News 
(March);  Washington  Post  (April);  Mil¬ 
waukee  Journal  (May);  Boston  Globe 
(June);  Los  Angeles  Times  (July);  Des 
Moines  Register  (August);  Seattle  Post 
Intelligencer  (September);  Chicago 
Tribune  (October);  Arizona  Republic 
(November);  and  New  York  Times  (De¬ 
cember). 

Connett  said  his  firm  will  do  the  adver¬ 
tising,  prepare  mailing  labels  and  take 
care  of  all  customer  correspondence  and 
complaints.  The  participating  papers 
affix  the  prepared  mailing  labels  to  their 
newspapers  and  mail  in  the  regular  man¬ 
ner. 

The  subscription  rate  is  $18  a  year. 

Old  Reagan  movies 
shown  by  newspaper 

The  Ridgewood  (N.J.)  Newspapers  led 
off  their  annual  August  Film  Festival 
with  Ronald  Reagan.  Movies  of  the  GOP 
presidential  candidate  were  prohibited 
on  television  because  of  an  election  rul¬ 
ing  and  the  Festival  opener  was  an  op¬ 
portunity  to  see  Reagan  as  an  actor. 

The  vehicle  was  “Knute  Rockne,”  in 
which  Reagan  plays  the  part  of  George 
Gipp,  the  fullback  who  died  after  playing 
a  game  when  he  was  ill. 

The  Ridgewood  promotion  attracts  at 
least  2000  nightly  for  the  three-film, 
three-week  festival.  It  is  sponsored 
jointly  by  United  Jersey  Bank  of 
Ridgewood. 

• 

Burger  King  switch 

Burger  King  Corp.  of  Miami  has  an¬ 
nounced  switch  of  its  advertising  ac¬ 
count  from  BBDO  to  J.  Walter 
Thompson  Co.  Billings  have  run  to  as 
much  as  $25  million  a  year.  Burger  King 
officers  said  the  change  doesn’t  neces¬ 
sarily  mean  that  the  “Have  it  your  way” 
theme  wiill  be  scrapped. 

Converts  to  cold  type 

The  Pittsburgh  (Pa.)  Press,  with 
276,070  evening  circulation,  converted 
on  August  30  to  100%  cold  type  produc¬ 
tion. 
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VP-Finance  named 
by  Scripps  League 

Harold  H.  Trefethen,  has  been  named 
vicepresident-finance,  for  Scripps 
League  Newspapers  by  E.  W.  Scripps, 
president  and  chairman  of  the  board  of 
the  newspaper  group  which  operates  25 
daily  and  weekly  newspapers. 

Trefethen  was  graduated  from 
Dartmouth  in  1963  with  a  degree  in 
economics  and  earned  a  master’s  degree 
in  business  administration  from  Rutgers 
in  1964.  He  spent  12  years  with  the  ac¬ 
counting  firm  of  Arthur  Young  and 
Company  in  San  Francisco  and  Seattle 
and  has  been  a  member  of  the  faculty  of 
the  Golden  Gate  University,  San  Fran¬ 
cisco,  for  its  taxation  program. 

Joining  Trefethen’s  staff  in  Seattle 
from  Scripps-Hagadone  newspapers  ac¬ 
counting  staff  in  Coeur  d’Alene,  Idaho 
are: 

Reinald  L.  Kaiser,  who  has  been 
named  controller  for  the  group  of  former 
Scripps-Hagadone  affiliates.  He  first 
joined  Scripps  League  in  1961  as  a 
member  of  its  Seattle  auditing  staff. 
Kaiser  was  named  business  manager  of 
the  Sioux  City  (Iowa)  Journal  in  1973, 
and  a  year  later  became  training  officer 
for  office  managers  at  the  Scripps- 
Hagadone  Newspapers  Training  Center 
in  Coeur  d’Alene.  Kaiser  has  a  degree  in 
business  education  from  Hastings  Col¬ 
lege  in  Nebraska. 

David  P.  Sonnichsen,  formerly  data 
processing  manager  for  the  Scripps- 
Hagadone  group — named  director  of  in¬ 
formation  services  for  Scripps  League. 
He  had  been  with  the  Scripps-Hagadone 
group  since  1966. 

Steve  Johnson,  on  the  auditing  staff  of 
Scripps-Hagadone  Newspapers — to  a 
similar  position  with  Scripps  League. 

James  Tucker  also  moves  from  the 
Scripps-Hagadone  auditing  staff  to  a 
similar  position  with  Scripps. 

*  ♦  ♦ 

J.  R.  Paulos  has  been  named  execu¬ 
tive  assistant  to  Scripps  League  News¬ 
papers  by  Barry  H.  Scripps,  executive 
vicepresident  of  the  newspaper  group 
which  operates  25  daily  and  weekly 
newspapers.  Paulos  will  have  direct  re¬ 
sponsibility  for  the  operation  of  10  of  the 
newspapers  in  the  group  and  will  assist 
Scripps  with  the  remainder  of  the  group. 
He  has  been  vicepresident  for  news  and 
advertising  for  Scripps-Hagadone 
Newspapers  from  1%6,  until  separation 
of  Scripps  League  and  Hagadone  owner¬ 
ship  in  May. 

Newspapers  which  Paulos  will  operate 
for  Scripps  are  the  Haverhill  (Mass.) 
Gazette,  Manchester  (Conn.)  Evening 
Herald,  the  Dalles  (Ore.)  Chronicle, 
Oregon  City  (Ore.)  Enterprise-Courier, 
Arizona  Daily  Sun,  Flagstaff,  Hawaii 
Press  Newspapers,  Honolulu,  and  The 


Garden  Island,  Kauai,  Hawaii.  He  will 
also  assist  Scripps  in  the  company’s  con¬ 
tinuing  program  of  newspaper  acquisi¬ 
tion,  an  area  in  which  he  had  been  active 
with  the  Hagadone  group. 

Sachs  on  Askew  staff 

Ron  Sachs  is  leaving  the  Miami  (Fla.) 
Herald  staff  to  be  deputy  press  secretary 
for  Gov.  Reuben  Askew,  replacing  Jim 
Bacchus  who  is  going  to  law  school. 
Sachs,  former  editor  of  the  Florida  Al¬ 
ligator  at  the  University  of  Florida,  will 
assist  Paul  Schnitt,  a  former  St. 
Petersburg  Times  reporter. 


Williams  to  direct 
ads  in  Charlotte 

Eugene  Williams,  advertising  director 
of  the  Philadelphia  Daily  News,  is  leav¬ 
ing  to  take  a  similar  position  with  the 
Charlotte  Observer  and  Charlotte  News. 

Williams,  who  assumes  his  new  post  in 
October,  will  direct  the  advertising  and 
marketing  sales  of  both  Charlotte  news¬ 
papers.  He  also  will  be  responsible  for 
other  sales-related  activities. 

He  will  succeed  Richard  Trowbridge, 
who  left  the  two  newspapers  recently. 
Trowbridge  was  advertising  director  of 
the  Philadelphia  Inquirer  from  1971  to 
1973. 


Q 

A 


What  political  event  happens  just  three 
times  during  a  student’s  elementary 
through  high  school  years? 

The  Presidential  Election 


This  fall,  students  in  your  area  will  have  the  chance  to  learn 
firsthand  about  America’s  election  process.  But  they  won’t 
be  able  to  turn  to  textbooks  for  their  lesson  in  democracy. 
Instead,  they  will  be  turning  to  you  and  your  daily 
newspaper  for  information  about  the  day-to-day  events 
that  will  lead  to  the  election  of  our  next  president. 

Now,  you  can  provide  educators  with  the  tools  needed  to 
teach  students  about  the  U.S.  election  and  to  help  them  use 
your  newspaper  effectively. 

CHOOSING  THE  PRESIDENT  is  an  election  resource  kit 
designed  and  produced  by  VEC,  Inc.,  publishers  of  the 
VEC  News  Filmstrip  Program. 

Your  customized  CHOOSING  THE  PRESIDENT  Election  Kit 
includes: 

•  your  newspaper's  logo  in  eight  different  places 

•  a  resource  guide  that  includes  newspaper  assignments,  a 
glossary,  100  questions  and  answers  about  the  election, 
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“Newspaper  in  Education” 
a  top  ANPA  priority 


A  “Newspaper  in  Education”  pro¬ 
gram  "big  and  sophisticated  enough  to 
win  both  regional  and  state  support” 
stands  currently  as  a  top  priority  goal  of 
the  American  Newspaper  Publishers  As¬ 
sociation  Foundation. 

Formerly  called  the  “Newspaper  in 
the  Classroom"  program,  the  name  was 
changed  by  the  Foundation’s  trustees  in 
June  to  “Newspaper  in  Education",  thus 
reflecting  the  scope  of  many  projects 
conducted  outside  school  classrooms. 

Administrator  Stephen  E.  Palmedo 
and  Judith  D.  Hines,  manager  of  educa¬ 
tional  services,  described  burgeoning  ac¬ 
tivity  to  E&P  last  week.  Under  the  new 
NIE  title,  a  pilot  project  is  being 
launched  this  month  in  cooperation  with 
the  Southern  Newspaper  Publishers  As¬ 
sociation.  Representatives  from  each 
southern  state  will  meet  in  Atlanta  to 
share  the  most  effective  methods  and  re¬ 
sources  to  develop  in  young  people  “a 
continuing  desire  and  ability  to  read  a 
newspaper  critically  and  reflectively,  to 
give  them  a  concern  for  public  issues  and 
a  motivation  to  involve  themselves  in  our 
self-governing  process,  and  to  give  them 
an  understanding  of  the  role  of  a  free 
press  in  our  society".  The  pilot  project  is 
designed  to  lead  up  to  a  national  confer¬ 
ence  next  spring,  also  in  Atlanta. 

As  time  goes  by,  it  is  planned  to  push 
the  NIE  program  in  regions  throughout 
the  country. 

“Already  there  are  between  300  and 
500  aggressive  programs  in  the  United 
States,”  Ms.  Hines  said,  “and  the 
number  is  increasing  all  the  time”. 

Ms.  Hines  cited  two  NIE  projects  to 
illustrate  the  practicality  of  the  program. 
One  of  these  featured  in  a  two-week 
workshop  by  Sallie  Whelan,  educational 
coordinator  for  the  Peoria  (III.)  Journal 
Star,  130  students  were  taught  how  to 
use  the  newspaper  to  find  a  job  and  living 
place,  how  to  budget,  pay  bills,  plan 
meals,  save  and  invest  money,  handle 
financial  emergencies  and  schedule 
leisure  outings. 

After  a  general  introduction  to  the 
newspaper,  20  “families”  of  six  or  seven 
students  each  were  formed.  These  com¬ 
peted  to  see  who  could  finish  the  course 
with  the  most  money  and  assets.  The 
students  worked  together  two  hours  each 
day,  keeping  logs  of  their  decisions,  as¬ 
sets,  expenditures  and  food  purchased. 

They  started  with  these  instructions: 
“Your  group  represents  a  family  consist¬ 
ing  of  mother,  father,  son  and  daughter. 
The  father  has  lost  his  job  and  the  family 
must  move  to  Peoria.  You  arrive  with 
furniture  for  a  kitchen,  living  room  and 
three  bedrooms.  You  also  have  a  car  that 
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is  three  years  old,  your  clothing,  a  dog 
and  $50()0  in  your  checking  account." 

Students  were  told  they  had  to  stay  in 
a  motel  for  at  least  a  week  and  would 
spend  $100  while  they  looked  for  a  place 
to  live.  To  find  a  job  for  the  father,  stu¬ 
dents  used  classified  ads.  Each  day  of 
the  project  represented  a  week  and  the 
weekly  paychecks  were  credited  to  the 
family  account.  Each  family  could  invest 
$4000  or  use  a  part  of  it  as  down  payment 
for  a  house  and  invest  the  remainder. 

Each  day  brought  a  new  “fate"  card 
for  the  family.  A  billfold  containing  $98 
was  lost.  The  arrival  of  three  unexpected 
guests  or  the  need  for  a  car  meant  a  nick 
in  the  checkbook  balance.  Students  paid 
bills  by  check,  shopped  the  grocery  ads 
for  meals,  and  planned — with  the  help  of 
the  newspaper,  where  the  family  might 
go  for  outings. 

While  trying  to  balance  the  family 
checkbook,  one  eighth  grade  student  was 
heard  to  remark:  “Living  just  can't  be 
this  hard!" 

Another  project  cited  by  Ms.  Hines 
was  the  “Classroom  Guide"  published 
daily  by  the  Rocky  Mountain  News  in 
Denver  for  the  benefit  of  teachers  and 
students.  Here  is  a  sample: 

•  Assuming  officials  in  your  commun¬ 
ity  aren’t  as  nasty  as  the  one  described  in 
the  story  on  Page  43,  do  as  the  students 
in  that  Ohio  village  did.  Find  a  way  you 
think  your  city  or  town  could  be  im¬ 
proved  and  write  letters  to  the  officials 
you  think  could  help. 

•  Over  the  next  few  days,  watch  for 
typographical  errors  in  the  newspaper. 
Discuss  them  in  class,  correcting  them. 
Do  you  expect  to  find  any  grammatical 
errors?  Will  some  errors  make  you 
laugh?  Are  you  surprised  that  newspap¬ 
ers  have  so  many  errors — or  so  few? 

•  The  classified  ad  section  includes  a 
listing  of  garage  sales  by  geographical 
area.  Pick  out  some  that  you  think  would 
offer  items  you’d  be  interested  in  and 
plot  their  locations  on  a  map.  Choose  the 
most  efficient  way  of  going  between 
them-. 

•  On  Page  6  is  an  article  about  argu¬ 
ment  in  the  Legislature  about  a  bill  on 
obscene  literature.  Can  you  define 
obscene  literature?  Do  you  think  its  regu¬ 
lation  belongs  in  the  home  or  with  public 
authorities? 

•  Little  people’s  puzzle  is  on  Page  66. 
Make  one  of  your  own  similar  to  it.  Pass 
them  around  to  see  if  you  can  solve  each 
other’s. 


William  E.  Giles 


Detroit  News  names 
Giles  exec  editor 

William  E.  Giles,  founding  editor  of 
The  National  Observer,  has  been  ap¬ 
pointed  executive  editor  of  The  Detroit 
News. 

Giles.  49.  recently  completed  25  years 
as  a  reporter,  editor  and  executive  with 
Dow  Jones  &  Co..  Inc.,  publisher  of  the 
Wall  Street  Journal,  Barron's.  The  Na¬ 
tional  Observer  and  12  community 
newspapers.  He  is  currently  Distin¬ 
guished  Editor  in  Residence  at  Baylor 
University  in  Waco,  Tex.,  and  will  for¬ 
mally  assume  his  post  with  The  Detroit 
News  at  year’s  end. 

In  the  newly  created  Executive  Editor 
position,  Giles  will  have  supervisory  au¬ 
thority  under  editor  Martin  Hayden’s  di¬ 
rection  of  all  branches  of  the  editorial 
department. 


New  ANPA  booklet 

What  the  American  Newspaper  Pub¬ 
lishers  Association  does  for  its  member¬ 
ship,  for  the  newspaper  business  and  for 
all  journalists  is  spelled  out  in  an  ANPA 
booklet  just  off  the  press. 

Besides  up-to-date  listings  of  ANPA 
officers,  directors,  staff  and  ANPA 
Foundation  trustees,  the  booklet 
supplies  a  complete  rundown  of  all  pub¬ 
lications  and  bulletins. 

Among  ANPA  functions  in  its  efforts 
“to  advance  the  cause  of  a  free  press", 
the  bulletin  describes  research,  training, 
government  relations,  labor  relations, 
professional  meetings.  In-plant  consulta¬ 
tion,  inquiry  service,  credit  data,  news¬ 
print  and  traffic  information,  special 
studies,  educational  programs,  libel  in¬ 
surance,  strike  insurance,  and  manage¬ 
ment  tips  and  tools. 

Copies  of  the  booklet  are  available 
from  the  ANPA  Public  Affairs  Depart¬ 
ment,  managed  by  William  Schabacker, 
assisted  by  Martin  Casey. 
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Gert  Andersson,  (right)  circulation  in¬ 
spector  from  the  120,000  circulation 
newspaper  Sydsvenska  Dagbladef 
Snallposten,  Malmo,  Sweden  looks  over 
a  circulation  print-out  with  Leo  Mar- 
tineau  of  the  Burlington  (Vt.)  Free  Press. 
Andersson  is  one  of  the  first  people  to 
visit  America  under  the  auspices  of  the 
International  Circulation  Managers  As¬ 
sociation  exchange  program.  An¬ 
dersson  will  also  visit  the  Boston  Globe, 
the  New  York  Times,  and  the 
Washington  Post. 


Mock  trial  may  help 
get  television  okay 

An  experiment  with  televised  trials  in 
Florida  courts  has  bogged  down  because 
of  the  reluctance  of  attorneys  to  consent 
to  the  arrangements. 

Judge  Ben  Willis  in  Tallahassee  was 
asked  to  select  a  trial — either  criminal  or 
civil — that  could  be  conducted  with 
broadcast  equipment  in  the  courtroom. 
The  Florida  Supreme  Court  had  au¬ 
thorized  the  experiment  almost  a  year 
ago. 

Judge  Willis  said,  “The  public  defend¬ 
er  feels  he  can't  agree  to  it,  and  other 
attorneys  don't  think  they  have  any¬ 
thing  to  gain  by  it." 

So  the  Central  Florida  Chapter  of  the 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  has  been  recording  a 
mock  trial  on  video  tape  and  audio  tape 
in  cooperation  with  the  Orlando  Country 
Bar  Association.  The  results  are  to  be 
shown  at  joint  press-bar  meetings. 

Still  photographers  also  are  permitted 
to  work  in  the  courtroom  in  the  experi¬ 
ment. 


$17  ton  increase 

Riviere  du  Loup  Newsprint  Ltd.,  has 
announced  a  $17  a  ton  increase  for  30 
pound  newsprint  effective  November  1. 
The  new  U.S.  price  per  ton  will  be  $302. 


Murphy  kidnaper 
convicted  again 

William  A.  H.  Williams,  36-year-old 
Atlanta  construction  contractor,  has 
been  convicted  the  second  time  of  the 
kidnaping  of  Reg  Murphy  when  he  was 
editor  of  the  Atlanta  Constitution.  An 
appellate  court  ruled  the  first  trial  in  At¬ 
lanta  was  prejudiced  by  pretrial  publici¬ 
ty- 

Williams  said  he  abducted  Murphy, 
who  is  now  publisher  of  the  San  Fran¬ 
cisco  Examiner,  to  persuade  him  to  pub¬ 


lish  scandalous  information  about  gov¬ 
ernment  officials  in  the  Constitution. 
Williams  said  he  was  a  colonel  in  the 
American  Revolutionary  Armies. 

During  testimony  in  the  trial  at  Key 
West,  Williams  declared  it  was  Murphy’s 
idea  to  demand  ransom.  No  one  would 
believe  he  had  been  kidnaped  unless 
there  is  a  ransom,  Williams  quoted  Mur¬ 
phy  as  telling  him.  The  $700,000  ransom 
demand  “messed  everything  up,”  Wil¬ 
liams  said.  He  faces  a  maximum  sen¬ 
tence  of  50  years  in  prison  on  charges  of 
extortion,  use  of  a  firearm  and  the  mail  in 
carrying  out  the  kidnaping  in  February 
1974. 


America’s 
Sea  Fever 
Explored 
in 

FREE 

Series 


The  Tall  Ships  proved  it:  Americans  everywhere  are  still  fas¬ 
cinated  by  the  sea. 

Now  your  newspaper  can  take  its  land-bound  readers  on  an  arm¬ 
chair  voyage  of  this  last  vast  frontier— a  tour  open  to  newspapers 
large  and  small  from  Courses  by  Newspaper.  In  this  16-part  series, 
entitled  “Oceans:  Our  Continuing  Frontier”  13  marine  experts  ex¬ 
plore  the  oceans’  potential  and  perils  and  show  how  their  influence 
on  America  will  multiply  in  the  future.  And  when  offered  with  a  co¬ 
operating  local  college,  this  series  is  the  basis  of  a  course  your 
readers  can  take  for  valuable  credit. 

So  if  you’ve  always  yearned  to  go  to  sea,  join  newspapers  like 
the  Kansas  City  Star,  Chicago  Tribune,  Washington  Post,  San 
Francisco  Examiner,  Baltimore  Sun,  Cincinnati  Enquirer,  Houston 
Post,  Albuquerque  Journal,  and  the  San  Diego  Union  and  come 
aboard. 


COURSES  BY  NEWSPAPER 
University  of  California.  San  Diego,  Q-056 

La  Jolla,  Calif.  92093  Phone  714-452-3405 

YES,  I  want  to  participate  in  “Oceans:  Our  Continuing  Frontier.” 

NAME  OF  NEWSPAPER  .  ...  _ 

ADDRESS . .  . .  . 

CITY  .  STATE  .  .  ZIP 

EDITORIAL  CONTACT  .  ..  _  _ _  _ _  - 

TITLE  .  .  ..  .  -  _  .  .  -  _ 

Q  Please  send  me  more  information. 

Courses  by  Newspaper  is  a  project  of  University  Extension.  University  of  California.  San  Diego 
and  funded  by  the  National  Endowment  for  the  Humanities 
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Eisenpreis  to  fill  new 
retail  post  at  ad  bureau 


Alfred  Eisenpreis.  formerly  New  York 
City’s  Administrator  of  Economic  De¬ 
velopment,  will  become  vicepresident  of 
Retail  Marketing  for  the  Newspaper  Ad¬ 
vertising  Bureau,  Inc.,  effective  January 
1,  according  to  Jack  Kauffman,  Bureau 
president.  This  is  a  new  position  at  the 
Bureau. 

Eisenpreis  has  an  extensive 
background  in  retailing.  He  was  an 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


8  30  9'7 

Affiliated  Publications  (AMEX)  .  9V2  9''? 

Combined  Communication  Corp.  (NYSE)  . .  16^  16^i» 

Booth  Newspapers  (OTC)  .  26  26^* 

Capital  Cities  Comm.  (NYSE)  .  51V4  50^4 

Cowles  Comm.  (NYSE)  .  IOV4  IOV4 

Dow  Jones  (NYSE)  .  28'/8  28 

Gannett  (NYSE)  .  37^^  39',4 

Gray  Comm.  (OTC)  .  7  7 

Harte  Hanks  (NYSE)  .  24  24 

Jefferson-Pilot  (NYSE)  .  29^'a  3144 

Knight-Ridder  (NYSE)  .  34’/4  34'/« 

Lee  Enterprise  (AMEX)  .  IS'?  16% 

Media  General  (AMEX)  .  16%  16 

Multimedia  (OTC)  .  20  20 

New  York  Times  (AMEX)  .  13%  13 

Panax  (OTC)  .  4V4  3% 

Post  Corp.  (Wise.)  (OTC)  .  ^V/^  12 

Quebecor  (AMEX)  .  SVi  5 

Southam  Press  (CE)  .  23'/4  22% 

Speidel  (OTC)  .  18'/4  18 

Thomson  Newspapers  (CE)  .  13  13% 

Time  Inc.  (NYSE)  .  63%  64% 

Times  Mirror  (NYSE)  .  20%  21 

Toronto  Star  (CE)  .  14V4  14% 

Washington  Post  (AMEX)  .  38  39% 

SUPPLIERS 

Abitibi  (CE)  .  12%  12% 

Addressograph  Multi.  (NYSE)  .  9  9 

Altair  (OTC)  .  2'/2  2% 

Ball  Corp.  (NYSE)  .  20%  21% 

B  C.  Forest  (CE)  .  23  23 

Berkey  Photo  (NYSE)  .  3%  3% 

Boise  Cascade  (NYSE)  .  26  25% 

Compugraphic  (NYSE)  .  27V4  27% 

Compuscan  (OTC)  .  8%  9 

Crown  Zellerbach  (NYSE)  .  41%  42V« 

Cutler-Hammer  (NYSE)  .  35%  36% 

Oayco  (NYSE)  .  16%  17 

Digital  Equipment  (NYSE)  .  I6OV4  169% 

Domtar  (AMEX)  .  23  24% 

Dow  Chemical  (NYSE)  .  45  47% 

Dymo  (NYSE)  .  9%  9V4 

ECRM  (OTC)  .  —  3% 

Eastman  Kodak  (NYSE)  .  94%  97% 

Ehrenreich  Photo  (AMEX)  .  6%  6% 

Eltra  (NYSE)  .  29  28% 

General  Electric  (NYSE)  .  53  53 

(Seorgia  Pacific  (NYSE)  .  32%  33% 

Grace.  W.  R.  (NYSE)  .  25%  26V4 

Great  Lakes  Paper  (CE)  .  30%  29% 

Great  No.  Nekoosa  (NYSE)  .  29%  29 

Hams  Corporation  (NYSE)  .  52V4  53’'j 

Inmont  (NYSE)  .  12V8  12% 

International  Paper  (NYSE)  .  67%  70% 

Itek  Corp.  (NYSE)  .  15%  17 

Kimberly  Clark  (NYSE)  .  37%  37'2 

Log  Etronics  (OTC)  .  4  4 

Logicon  (OTC)  .  4  4 

MacMillan,  Bloedel  (CE)  .  21%  22% 

Milgo  Electronics  (AMEX)  .  18  18 

Minnesota  Min  &  Mfg.  (NYSE)  .  61%  63% 

Optronics  International  Inc.  (BSE)  .  5%  5V4 

Richardson  (NYSE)  .  13%  13V4 

Rockwell  Inti.  (NYSE)  .  28  28% 

Singer  (NYSE)  . .  20%  21% 

SouthlarvJ  Paper  (OTC)  .  2OV4  20% 

Southwest  Forest  Ind.  (NYSE)  .  8%  8V2 

'Sun  Chemical  (NYSE)  .  23  23 

Wheelabrator-Frye  (NYSE)  .  22V4  22% 

White  Consolidated  (NYSE)  .  22V8  23% 

Wood  Industries  (AMEX)  .  3V4  3V4 


executive  of  Allied  Stores  Corporation 
for  over  30  years.  He  was  invited  by 
New  York  City’s  Mayor  Abraham 
Beame  to  join  his  cabinet  in  January 
1974.  He  resigned  this  position  in  June 
1976  and  has  since  been  a  special  consul¬ 
tant  to  the  New  York  Chamber  of  Com¬ 
merce  and  Economic  Development 
Council  where  he  prepared  a  reorganiza¬ 
tion  program. 

At  Allied,  Eisenpreis  began  his  career 
at  Pomeroy’s,  Wilkes-Barre,  Pa.,  in 
1943.  He  bacame  advertising  and  sales 
promotion  manager  in  1948,  and  was 
promoted  to  assistant  group  manager  of 
Allied’s  New  York,  New  Jersey  and 
Pennsylvania  stores  in  1957;  to  vicepres¬ 
ident  for  planning  and  research  in  i%3, 
and  to  vicepresident  for  marketing  in 
1970. 

As  a  retailer,  he  was  a  strong  support¬ 
er  of  newspaper  advertising.  In  1972,  in 
a  speech  he  gave  at  the  National  Retail 
Merchants  Association  annual  meeting, 
he  said  that  newspaper  advertising  was 
“the  consumer’s  primary  source  of  com¬ 
petitive  merchandise  information.’’ 

♦  ♦  ♦ 

Marie  Holland  has  been  named  to  the 
newly  created  position  of  director  of 
telephone  sales  in  the  classified  division 
of  the  Newspaper  Advertising  Bureau. 

The  appointment  is  effective  Sep¬ 
tember  20  and  Holland  will  report  to  Jane 
Gilmer,  vicepresident  of  classified  adver¬ 
tising  sales. 

Holland  joins  the  Bureau  from  The 
New  York  Times  where  for  two  years  she 
was  manager  of  telephone  sales  in  the 
classified  advertising  department.  She 
joined  the  Times  in  1966  and  became  a 
supervisor  in  1972. 

In  her  new  position,  Holland  will  work 
on  the  development  and  implementation 
of  training  programs  for  the  telephone 
sales  staffs  in  the  classified  ad  depart¬ 
ments  of  the  Bureau’s  member  news¬ 
papers. 


Daniels  to  Playboy 
as  operating  head 

Derick  J.  Daniels,  president  of  Knight 
News  Service  Inc.,  will  join  Playboy  En¬ 
terprises  Inc.  as  president  and  chief 
operating  officer. 

Daniels,  47,  will  be  responsible  for  the 
daily  operations  of  the  diversified  pub¬ 
lishing  company,  reporting  directly  to 
Hugh  M.  Hefner,  who  continues  as 
editor-publisher  of  Playboy  magazine. 

Daniels  joined  Knight  Newspapers  in 
1955,  serving  as  city  editor  of  the  Miami 
Herald  before  going  to  the  Detroit  Free 
Press  in  1961  where  he  was  named 
executive  editor  and  then  president  of 
the  wire  service. 

Daniels,  who  has  residence  in  Detroit 
and  Miami,  will  make  his  home  in 
Chicago,  headquarters  of  Playboy  En¬ 
terprises.  Inc. 

Playboy  Enterprises,  Inc.,  is  a  $200 
million  company,  which  began  with  the 
publication  of  Playboy  magazine  in  De¬ 
cember  of  1953.  The  company  also  pub¬ 
lishes  Old  magazine. 

The  company  also  owns  and  operates 
a  chain  of  Playboy  Clubs  and  resort 
hotels,  including  highly  profitable 
casinos  in  England.  Other  businesses 
operated  by  PEI  include  a  book  division, 
a  line  of  Playboy  products,  a  new  retail 
merchandising  store  concept  named 
Playtique,  a  limousine  service,  model 
agencies  in  Los  Angeles  and  Chicago, 
motion  picture  and  tv  production  sub¬ 
sidiaries  and  record  and  music  publishing 
companies. 

Deaths 

Bill  Peeples,  51.  managing  editor, 
Greenville  (S.C.)  News  of  an  apparent 
heart  attack  while  vacationing;  Sep¬ 
tember  6. 

*  9k  * 

Charles  N.  Watson,  50,  publisher. 
Hays  (Kans.)  Daily  News;  August  28. 

9k  9k  9k 

Frank  D.  Reece,  51.  assistant  manag¬ 
ing  editor,  Dallas  Morning  News;  August 
30. 

9k  9k  9k 


Reorganization 

A  corporate  reorganization  approved 
by  shareholders  of  Toronto  Star  Ltd.  at 
the  annual  meeting  in  January  became 
effective  September  1. 

Beland  Honderich,  chairman  and  chief 
executive  officer,  said  that  under  the 
reorganization  Toronto  Star  Ltd.  be¬ 
comes  the  parent  holding  company  with 
the  staff  responsible  for  over-all  direc¬ 
tion  and  financial  management  of  the 
corporation. 

The  Star  newspaper  will  be  operated 
by  a  wholly-owned  subsidiary.  Toronto 
Star  Newspapers  Ltd. 


William  J.  Foote.  71  retired  managing 
editor  and  editorial  page  editor  of  the 
Hartford  (Conn.)  Courant;  September  6. 

9k  9ie  9k 

Charles  McHarry,  62,  “On  the  Town’’ 
columnist  for  the  New  York  Ncmvs, Sep¬ 
tember  6. 

9k  9k  9k 

Theodore  L.  Holden,  retired  state 
editor  and  literary  editor  of  the  Hartford 
(Conn.)  Times;  September  5. 

*  *  * 

Thomas  L.  McNamara,  69,  a  New 
York  and  Baltimore  newspaperman,  who 
covered  Capitol  Hill  for  Drew  Pearson; 
September  7. 
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Syndicates 


Hard-news  business  column 


By  Lenora  Williamson 


Two  former  New  York  Herald  Tribune 
financial  writers,  are  teaming  up  for  a 
hard-news  business  column  aimed  at  the 
general  reader  as  well  as  the  experts. 

Phil  Greer  and  Mike  Kandel  will  write 
a  three-a-week  column  debuting  Sep¬ 
tember  12  under  the  title  “The  Greer/ 
Report.”  The  feature  will  be  distributed 
by  the  Enterprise  Features  division  of 
Newspaper  Enterprise  Association. 


When  the  Tribune  folded  in  the  mid¬ 
sixties,  Kandel  became  editor  of  the  New 
York  Law  Journal  and  three  years  later 
launched  a  series  of  insider  newsletters 
on  financial  subjects.  Greer  wrote  for 
Business  Week  and  the  Christian  Science 
Monitor  and  then  had  a  nine  year  stint 
with  the  Washington  Post  as  New  York 
financial  correspondent. 

The  team  says  that  readers  should 
know  how  important  business  and  fi¬ 
nance  are  to  their  everyday  lives — “that 
everything  we  do  revolves  around  busi¬ 
ness  and  finance  and  that  everything 
‘they'  do  affects  our  daily  lives.” 

Ten  major  newspapers  are  among  the 
early  subscribers  to  the  financial  column, 
including  the  Chicago  Tribune,  News- 
day,  Philadelphia  Inquirer,  Boston 
Globe,  Bergen  {N.S.)  Record,  New  York 
Law  Journal,  Kansas  City  Star,  San 
Francisco  Examiner  and  Seattle  Times. 

*  *  * 

Spotlite  Service  of  United  Feature 
Syndicate  has  a  five-part  series  on  the 
soaring  number  of  football  injuries,  par¬ 
ticularly  among  high  school  students. 

The  series  with  photo  illustration  is  by 
A1  Stark  of  the  Detroit  News  Sunday 
Magazine.  He  says  that  1.2  million  high 
school  youngsters  hit  the  football  fields 
every  year — and  incur  1 .4  million  injuries. 
Some  are  slight — but  too  many  result  in 
lifelong  incapacitation. 

Die  9ie  9|c 

Ronald  Reagan  will  write  a  weekly 
political  opinion  column  for  King  Fea¬ 
tures  Syndicate  beginning  September  17. 

The  column  for  Friday  release  will  run 
about  600  words.  It  will  originate  out  of 
Reagan’s  Santa  Barbara,  California  of¬ 
fice  or  will  bear  a  dateline  from  wherever 
he  travels. 

The  former  California  governor  who 


lost  his  race  for  the  Republican  presiden¬ 
tial  nomination  will  write  on  politicians, 
trends,  foreign  and  domestic  affairs  and 
other  issues.  The  syndicate  has  been  told 
that  his  first  column  will  give  Reagan’s 
personal  views  on  the  close  race  with 
FYesident  Ford. 

Before  his  presidential  nomination 
campaign  Reagan  wrote  a  similar  column 
for  Copley  News  Service.  He  will  do  a 
daily  five-minute  radio  commentary  syn¬ 
dicated  by  Harry  O’Connor  Creative 
Services  of  Hollywood  beginning  Sep¬ 
tember  12. 

♦  ♦  ♦ 

Stan  Lee,  publisher  of  Marvel  Comics 
and  creator  of  the  comic  book  hero 
“Spider-Man’’,  comes  to  the  daily 
newspaper  pages  this  Fall  with  “Says 
Who!”  comic  strip  photos  of  people, 
places  and  things  saying  funny  things. 

“Says  Who!”  begins  September  27, 
and  then  around  the  first  of  the  year  the 
Register  and  Tribune  Syndicate  will  also 
introduce  Lee’s  daily  and  Sunday  comic 
strip  of  “Spider-Man.” 

Lee,  publisher  of  Marvel  Comics  since 
1972,  lectures  on  comics  at  colleges  and 
universities  and  also  has  conducted 
seminars  on  communicating  with  teen¬ 
agers  at  leading  advertising  agencies. 
He’s  been  a  copywriter  and  editor  and 
art  director  in  the  comic  book  world  since 
1939. 

*  *  * 

The  Los  Angeles  Times  Syndicate  has 
taken  a  series  of  seven  excerpts  from  a 
new  book  by  former  social  secretary  to 
Ambassador  Clare  Boothe  Luce  in  Rome 
and  President  and  Mrs.  John  F.  Ken¬ 
nedy.  She  is  Letitia  Baldridge,  who  in 
her  mid-thirties  entered  the  business 
world  and  the  world  of  marriage  and  now 
heads  her  own  public  relations  firm.  Her 
book  is  “Juggling:  The  Art  of  Balancing 
Marriage,  Motherhood  and  a  Career.” 

★  *  ♦ 

Edmund  Midura  of  Swarthmore,  Pa., 
who  syndicates  “Trivia  Test,”  is  offer¬ 
ing  a  series  of  new  quiz  features,  includ¬ 
ing  a  column  on  the  burgeoning  hobby  of 
can  collecting. 

Midura’s  new  quiz  features  aimed  at 
filing  specialized  needs  in  certain  areas 
included  television,  movies,  nostalgia, 
sports  and  stamps — all  on  a  daily  or 
weekly  basis.  A  bicentennial  series  of  42 
weekly  features,  “A  Heartbeat 
Away — Our  Vice  Presidents,”  is  also 
new  from  Midura. 


JOHN  D. 
LOFTON 

A  conservative  who  cuts 
like  a  buzz  saw  through  po- 
litical  claptrap  and 
bureaucratic  tomfoolery. 

Three  times  a  week 
Scannable  (any  font) 
Camera-ready 
Electronic  Feed 

UNITED  FEATURE  SYNDICATE 
220  East  42nd  Street 
New  York,  N.Y.  10017 
(212)  682-3020 


Daniel  E.  Wiese — appointed  manager, 
syndicated  and  agricultural  marketing 
research,  Chilton  Research  Services, 
Chilton  Company,  Radnor,  Pa. 


JACK 

ANDERSON 

The  name  that  means 
NEWS. 

Seven  times  weekly 
Scannable  (any  font) 
Camera-ready 
Electronic  Feed 

UNITED  FEATURE  SYNDICATE 
220  East  42nd  Street 
New  York,  N.Y.  10017 
(212)  682-3020 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ASTROLOGY 


FREDERIC  DAVIES,  international  as¬ 
trologer  (London  Evening  News),  daily, 
evening,  weekly  and  monthly  horoscope 
columns  available  at  competitive  prices. 
343  E.  51st  St.  (Suite  2E),  New  York, 
N.Y.  10022.  Ph;  (212)  755-6110  or 
757-6300. 


COMIC  STRIPS 


WHO  HAS  ZIPPY  COMICS  for  your 
weekly?  SANDCASTLES!  Box  1356, 
Newport  News,  Va.  23601. 


CONSUMER 


DEAR  EDITOR:  1.5  million  readers  can't 
be  wrong.  Let  yours  in  on  this  winner. 
See  my  ad  under  MONEY. 


ENTERTAINMENT 


THE  HOLLYWOOD  REPORTER,  a  Holly¬ 
wood  tradition  for  47  years,  is  now  offer¬ 
ing  a  weekly  entertainment  package: 
movie,  TV.  jet  set  gossip;  celebrity  inter¬ 
views;  movie  reviews  and  show  business 
articles.  Send  today  for  free  introductory 
package.  Hollywood  Reporter  Syndicate, 
6715  Sunset  Blvd.,  Hollywood.  Calif. 
90028. 


EATING  MY  WORDS— Gossipy,  thought- 
provoking  copy  for  your  readers  about 
contest-winning  recipes,  celebrities  who 
cook,  consumer  goings-on.  nutrition 
notes,  FDA  and  USDA  rulings,  new  food 
products,  supermarket  issues.  Box 
1648,  Editor  &  Publisher. 


GENERAL  INTEREST 


BUILD  with  BITS  &  PIECES  by  JOHN  F. 
LUND.  Camera-ready.  6(X)  words.  Fic¬ 
tion.  biography,  travel,  etc.  Write  for 
sample  columns  and  our  reasonable 
rates.  FARNSWORTH  FEATURES  SYN¬ 
DICATE,  Box  86,  Salt  Lake  City,  Utah 
84110. 


HOBBIES  &  GAMES 


“ADVENTURES  IN  FUN"— The  FUN  fill¬ 
ed  weekly  feature  that  appeals  to  the 
young  and  young  in  heart.  Complete 
tabloid-size  page,  camera-ready.  Educa¬ 
tional  and  informative  with  detailed  in¬ 
structions  and  illustrations.  Captures 
young  readers — and  holds  them!  P. 
Flawr  Assocs.,  Box 431,  Ridgefield,  N.J. 


WRY  ME® 

Warm,  witty  and  weekly.  Immediate  re¬ 
lief  from  Erma’s  Bombeck.  Take  regular¬ 
ly  to  improve  circulation  (300-400 
words)  at  $25  per  month.  Free  samples. 
Tom  Stryce 

6510  Green  Valley  Circle,  #203 
(iulver  City,  Calif.  90230 


MEDICAL 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk,  3(X)  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


"MORE  FOR  YOUR  MONEY" 

Send  now  for  free  samples  and  low  rates 
on  this  practical  weekly  feature.  Readers 
respond.  Camera-ready.  Mike  LeFan, 
1802  S.  13.  Temple,  Tx.  76501. 


SMALL  BUSINESS 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Plain  Dealer  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 
172  Mill  River  Rd.,  Chappaqua.  N.Y. 
10514. 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 


TOP  AD  MAN — with  ideas,  seeks  paper  to 
build.  Will  buy.  invest  or  top  job.  This  is  a 
small  ad,  but  there  is  a  lot  behind  it.  Box 
1660.  Editor  &  Publisher. 


OWN  YOUR  OWN  edition  of  leading  Na¬ 
tional  Travel  Magazine.  TRAVELHOST 
Magazine,  presently  in  over  30  markets 
nationwide,  is  now  selecting  additional 
qualified  Associate  Publishers.  Principals 
must  have  extensive  advertising  sales 
backgrounds.  Investment  required.  Call 
now:  James  E.  Buerger.  (214)  691-1163.  or 
write:  TRAVELHOST  Magazine,  6116  N. 
Central  Expy.  Suite  620,  Dallas.  Texas 
75206. 


CARTOON  EDITORS 

Your  CARTOON  MARKET  news  printed 
free.  FUNNY  PAPERS,  2840  W.  59th  St.. 
Chicago,  III.  60629.  ($2.50  sample  copy.) 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship,  loan  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel.  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  NAtional  8-1133 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A,  Snyder,  Broker 
136  E  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  countiy.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights:  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 


ANNOUNCEMENTS 
NEWSPAPER  APPRAISERS 


GROSECLOSE.  WILLIAMS 
&  ASSOCIATES 

Founded  1944.  1010  Vermont  Avenue 
N.W..  Washington.  D.C.  2(X)05.  "Elgin 
Groseclose  has  immense  personal  exper¬ 
tise  in  valuation  matters."  U.S.  Tax  Court, 
re  Worcester  Telegram. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.  P.  0.  Dr. 
12428,  Panama  City,  Fla.  32401. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office." 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans,  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 

SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES.  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road,  Suite  417 
Dallas.  Texas  75240 
(214)  233-4334  (214)324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio.  TV.  CATV  and  Newspapers 


NEWSPAPERS  FOR  SALE 

RURAL  Southern  California  weekly,  exclu¬ 
sive,  Grossing  $75,000,  $47,0Ck)  from  pa¬ 
per,  offset,  $35,000  with  $15,000  down 
includes  plant.  Snyder  Newspaper  Brok¬ 
ers,  P.O.  Box  308,  Lindsay.  Calif.  93247. 


OREGON  county  exclusive  weekly,  gross 
over  $100,000,  excellent  situation,  owner 
wants  quick  sale,  good  terms.  John  N .  Jep- 
son.  Broker.  (406)  266-4223;  Box  B, 
Townsend,  Mont.  59644. 


WESTERN  SUBURBAN  shopper  and 
weekly.  Growth  area,  offset  equipment, 
$275,000  volume.  Easy  terms  to  experi¬ 
enced  and  financially  sound  buyer.  Box 
1579,  Editor  &  Publisher. 


TWO  SOUTHWEST  COUNTY  SEAT  week¬ 
lies.  adjoining  counties,  exclusive,  offset 
plant  including  press.  Growing.  (Crossed 
$70,376  first  six  months  this  year,  profit¬ 
able.  Project  $145,000.  Priced  $135,000 
on  terms. 

FIVE  NEW  ENGLAND  SUBURBANS  will  do 
over  $400,0(X)  1976,  Profitable,  estab¬ 
lished.  Terms  on  $175,(KX),  $40,CXX)  down 
payment. 

MINNESOTA  WEEKLY.  SHOPPER,  com¬ 
mercial  plant  in  resort  area.  Grossed 
$182,179  last  fiscal.  Priced  $175, (X)0  on 
terms. 

For  reports  on  the  above: 
ROBERT  N.  BOLITHO 
Box  7133,  Indian  Creek  Branch 
Shawnee  Mission,  Kans.  66207 


MUST  SELL  BEFORE  WINTER— Publisher 
of  award-winning  weekly  in  lovely  little 
Colorado  Rockies  ski  town  must  sell  for 
health  reasons.  Unlimited  opportunity  for 
energetic,  imaginative  journalist.  Ideal 
situation  for  a  couple.  Price  includes 
newspaper,  building  with  offices  and  liv¬ 
ing  quarters  on  prime  commercial  site. 
Box  1677,  Editor  &  Publisher. 


$190,000  GROSS  voluntary  paid  weekly 
serving  Louisville  (Ky.)  suburbs.  Estab¬ 
lished  more  than  20  years.  22,000  dis¬ 
tribution.  Printed  at  central  offset  plant. 
Will  sell  for  $90.(X)0.  Small  down  payment 
and  attractive  terms.  Write  Larry  R.  Cof¬ 
fey,  P.O.  Box  no,  Shelbyville,  Ky.  40065 
or  call  (502)  633-4334. 


NEWSPAPERS  WANTED 


I  HAVE  up  to  $75,000  available  for  down 
payment  on  an  exclusive  non-daily  news¬ 
paper.  Excellent  financial,  journalistic 
background.  Replies  held  completely  con¬ 
fidential,  but  please  describe  your  situa¬ 
tion  in  full.  Box  1404,  Editor  &  Publisher. 


HIGHER  CAPITAL  GAINS  TAXES  are  on 
the  way  for  inherited  assets.  House-Senate 
conferees  have  agreed.  Maybe  you  should 
sell  now.  Drop  us  a  line.  We're  a  small 

froup  that  wants  to  grow.  Box  1659,  Editor 
Publisher. 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


VARIAN  520-1  COMPUTER  REPAIR  with 
10  day  turnaround  at  affordable  prices. 
520-1  computers  and  spare  parts  also 
available  for  sale.  For  information  call  or 
write  Second  Source  Computers  Inc., 
3075  S.  Harbor,  Santa  Ana,  Calif.  92704. 
(714)  751-SSCI. 


COPY  PAPER 


FIFTY-ONE  (51)  ROLLS  #32-111  11-inch 
Bruning  Electrostatic  paper.  $10  per  roll. 


&  Times,  (502)  582-4568. 


SOLD  OUR  PRESS.  80  BARRELS  OF  WEB 
OFFSET  BLACK  INK.  15«  PER  LB,  (316) 
264-4336. 


MAILROOM 


MODEL  105  COUNT-O-VEYOR.  About  6 
years  old.  Up  to  %  pages.  Va-fold.  30M 
pph.  $2500.  Johnny  Camp,  Athens  (Tex.) 
Review,  (214)  675-5626. 


MIULLER-MIARTINI 


TRADE-INS 

MAILROOM  EQUIPMENT 

Slightly  used  MULLER  Model  260 
Inserting  Machine.  2  into  1. 

Reconditioned  MULLER  Model  EMIO 
Inserting  Machine,  with  2,  3  or 
4  teeders. 

STA-HI  Stacker — recond.  2  years  ago. 

Excellent  condition. 

DIDDE-GLASER  Inserter,  2  insert 
feeders. 

IWULLER-MARTINI  CORR 

w—.,  40  RABRO  DRIVE 

HAUPPAUGE.  N  Y  11787 

(516)  582-4343 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  establisned). 
4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1 .25  per  insertion  tor  box  service 
and  count  as  an  additional  line  in  copy. 


Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 


Address 

City  - 

Phone  — 


-State 


-Zip 


Authorized  by 

Classification 

Copy 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run: - Weeks - Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  850  Third  Ave.  •  New  York,  N.Y.  10022 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 

\LMOST  NEW  Muller-Martini  Inserting 
Machine,  on  casters,  with  2  Insert  Pockets 
and  automatic  reject.  Best  offer  over 
$20,000.  (516)  582-4343. 

IDAB  STACKER,  Counter,  Tyer,  Used: 
Photos  available.  Hot  Metal  Bargains.  Ad¬ 
dressing,  composing  (hot,  cold)  Xerox, 
other  items.  1  buy,  sell,  swap.  Curtis,  816 
National  Press  Building,  Washington,  D.C. 
20045. 

NEWSPAPER  BAGS 

PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen.  Md.  21001.  Call  (301) 
575-6500. 

NEWSPRINT 

ROLLS  ALL  SIZES 

BEHRENS  PULP  &  PAPER  CORP. 

606  W,  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 

PASTEUP  SUPPLIES 

McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54-14th  Street 

Wheeling,  W.  Va.  26003 

Ph:  (304)  233-5211 

PERFORATOR  TAPE 

NOW  STATIC-FREE  pert  tapes  at  our  same 
prices — lowest  in  U.S. A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 

Box  5500,  Akron,  Ohio  44313 

PHOTOTYPESETTING 

COMPUGRAPHIC— JUSTOWRITERS 
2961  HS — 4500.  Compuwriter  1 — 4500. 
Keyboards— 1200.  FHN  Business  Prod¬ 
ucts,  Church  Rd.,  Mt.  Laurel,  N.J.  (609) 
235-7614. 

3  PHOTON  713-10,  8  faces.  6  TPE-214 
Fairchild  keyboards.  Good  condition  and 
parts  inventory.  Best  offer.  Charles 
Stewart,  The  Macomb  Daily,  P.O.  Box  707, 
Mt.  Clemens,  Mich.  48043.  (313)  469- 
4510. 

COMPUGRAPHIC  4961-TL,  3  sets  gears, 
spare  parts,  spare  reader,  tab.  Indent  unit, 

2  dual  image  keyboards,  processor,  hood. 
Series  of  Helvetica,  Souvenir,  Melior,  Pala- 
tino.  Times  Roman,  Optima.  Package 
$8000.  (415)  785-9100,  (408)  736-7315 
after  6PM. 

VARITYPER  820  with  28  Typemasters, 
$850.  Automatic  waxer  Varityper  #7, 
$3^.  Used  by  monthly  magazine.  Both  for 
$1100.  Box  14465,  Albuquerque,  N.M. 
87111  or  phone  C.  K.  Coates,  (505)  294- 
0829  evenings. 

PRESSES  &  MACHINERY 

GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Metro  4  units,  1970 

Goss  Suburban  2  units,  folder 
(kiss  Suburban  add-on  units 

Goss  Urbanite  folder 

Goss  Universal  6  units,  1  folder,  22%  cutoff 
Cottrell  V-15  units  and  presses 

Colorking  unit  for  add-on 

Fairchild  Newsking  4  units  (2  stacked), 
Colorking  folder 

Color  King  2:1  folder,  model  790 

Gregg  flying  imprinter  for  Urbanite,  45y2" 
cutoff 

IPEC,  INC. 

401  N.  Leavitt  Street 

Chicago,  Illinois  60612 

Ph:  (312)  738-1200  Telex  25-4388 

GOSS  COMNUNITY,  3  units,  22%x36,  SC 
folder,  quarter,  half,  double  parallel  with 
cross  perforating,  40HP  motor  and  control¬ 
ler,  new  1970.  Box  1339,  Editor  & 
Publisher. 

PRICE  REDUCED— MUST  MOVE 
Web  offset  newspaper  press.  Model  V-15 
Cottrell,  2  units  and  folder,  serial  No. 
CW186-BA.  Make  us  an  offer.  Box  1572, 
Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


PRESSES  &  MACHINERY 


TURN-KEY  DELIVERED  INSTALLED 
HOE-ALLERS  single  width  WEB-OFFSET 
Newspaper  Perfecting  Press,  10  years  old, 
22%"  page  cutoff,  HOE  "PrintMaster” 
Folder,  Cutler-Hammer  Control,  75hp 
drives.  New  Ink  Rollers,  Blankets,  profes¬ 
sional  mechanical  and  electrical  Installers. 
4-units,  folder,  2  color  cylinders,  16  page 

capacity,  price  .  $69,500. 

6-units,  folder,  3  color  cylinders  24  page 

capacity,  price  .  $92,000. 

“Twinned”  4-unit  lines,  folder  with  2  color 
cylinders  each  line,  one  balloon  former,  32 
page  total  capacity,  price  ...  $114,Ci00. 
Exclusive  of  sales  tax,  concrete  founda¬ 
tion,  building  alteration.  Export  price 
quoted.  Immediate  delivery.  Subject  to 
prior  Sale.  Box  1582,  Editor  &  Publisher. 


WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196— 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


WANTED: 

WOOD  COLORFLEX. 

BOX  264,  EDITOR  &  PUBLISHER. 


WANTED:  GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  249,  EDITOR  &  PUBLISHER 


WANTED:  Goss  Community  oil  bath 
machine  with  SC  folder.  Box  233,  Editor 
&  Publisher. 


WANTED 


2  Used  Hoe 
Colormatic  Units 
223/4"  cutoff. 

Box  1536 
Editor  &  Publisher 


WANTED:  LATE  STYLE 
COTTRELL  V-22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


CHANGING  OVER  from  letterpress  to 
offset.  Want  Goss  Community,  Suburban 
or  Urbanite.  Can  use  Hoe  Colorflex  in  place 
of  Urbanite.  Box  1551,  Editor  &  Publisher. 


WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  to  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER. 


SOMEBODY  OUT  THERE  has  an  old  AP 
Offsetter.  We  need  one  for  parts.  W.  H. 
Graham,  Lovington  Daily  Leader,  (505) 
396-2844,  or  write  Box  1717,  Lovington, 
N.M.  88260. 


NCR  399  cassette  machine  with  forms 
feeder.  Bob  Shaffer,  Alliance  Review, 
Alliance,  Ohio  44601.  (216)  821-1200. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


NEW! 

At  last!  Fresh,  original  art  for  circulation 
promotion.  Complete  campaigns  with  in¬ 
paper  ads,  rack  cards,  etc.  All  cpordinated 
graphically  for  best  impact  and  all  ready- 
to-use.  There's  nothing  like  it!  Ask  for 
details  and  our  no-risk  money-back  guar¬ 
antee.  CIRCULATION  PROMOTION  ART. 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


Circulate 

Your  Jobs,  Services, 

Talents  to  the 

Largest  Newspaper  Audience 

in  the  World 

with  E&P  Classifieds 
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INDUSTRY  SERVICES 
NEWSPAPER  CONSULTANTS 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  FOR  OWNER-PUBLISHERS  of  sub¬ 
stantial  dailies  and  weeklies  serious  atxiut 
reaching  realistic  and  attainable  profit 
goals.  &ope  of  aid  includes  over-all  ad¬ 
ministration,  advertising,  circulation,  ac¬ 
counting  newsroom,  pre-press,  press  and 
distribution  operations;  also  labor  rela¬ 
tions.  Affordable  annual  fee  with  periodic 
personal  evaluation  and  follow-up.  Write 
NEWSPAPER  MANAGEMENT  CONSUL¬ 
TANTS,  824  Lancaster  Ave.,  Bryn  Mawr, 
Pa.  19010. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering. 
Rt.  2,  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 


Help 

Wanted... 


ACADEMIC 


SCHOOL  OF  COMMUNICATION.  Univer¬ 
sity  of  Alabama,  invites  applications  for 
the  position  of  associate  dean.  Applicants 
should  possess  an  earned  PhD  in  some 
area  of  Mass  Communication,  have  pro¬ 
fessional  journalism  experience  and 
demonstrated  teaching  and  research 
skills.  Administrative  experience  desired. 
Successful  applicant  will  teach  in  the 
Journalism  program  and  assist  in  the  over¬ 
all  administration  of  the  School  which  in¬ 
cludes  programs  in  journalism,  advertis¬ 
ing,  public  relations,  broadcasting  and 
film  as  well  as  non-commercial  production 
facilities  for  the  Alabama  Educational 
Television  System.  Salary  and  academic 
rank  deperrdent  upon  qualifications.  Inter¬ 
ested  persons  should  apply  by  November 
1.  Send  applications  to  William  H.  Melson, 
Dean,  School  of  Communication,  Univer¬ 
sity  of  Alabama,  P.O.  Box  1482,  Univer¬ 
sity.  Ala.  35486.  An  Equal  Opportunity/ 
Affirmative  Action  Employer,  M/F. 


JOURNALISM  FACULTY  POSITION  open 
January  1977.  Teach  Reporting,  other 
courses.  Several  years  professional  ex¬ 
perience.  Teaching  experience  desirable. 
Preference  given  PhD.  Masters  required. 
Application  deadline  November  1.  Write: 
chairman.  Department  of  Journalism  and 
Mass  Communication,  South  Dakota  State 
University,  Brookings.  S.D.  57006.  Equal 
Opportunity  Employer. 


DEPARTMENT  CHAIRMAN  to  direct  200 
undergraduate  and  graduate  students,  ten 
faculty;  administer  university  printing 
plant.  Majors  in  News-Editorial  (accre¬ 
dited),  Advertising.  Broadcasting.  Science 
Writing,  Agricultural  and  Home  Economics 
Journalism  and  Printing  Management. 
Emphasis  on  instruction  and  relations  with 
state's  media,  professional  organizations 
and  high  school  press.  f^D  preferred;  sig¬ 
nificant  professional  media  and  teaching 
experience  required;  record  of  administra¬ 
tive  and  leadership  ability.  Deadline  for 
applications  November  1.  Write:  Chair¬ 
man,  Search  Committee,  Department  of 
Journalism  and  Mass  (Communication. 
South  Dakota  State  University.  Brookings. 
S.D.  57006.  Equal  Opportunity  Employer. 


ADMINISTRATIVE 


NATIONAL 

TRADE  ASSOCIATION  EXECUTIVE 
Applications  are  being  accepted  for  a 
major  administrative  position  with  a  na¬ 
tional  organization  representing  newspap¬ 
ers  headquartered  in  Washington  D.C. 
Available  late  1976.  Responsibilities  in¬ 
clude  Association  publications;  assisting  in 
the  internal  management  of  the  Associa¬ 
tion;  working  with  the  executives  of  other 
newspaper  organizations  and  member  ser¬ 
vices.  Applicants  should  have  practical 
newspaper  experience,  preferably  in  adver¬ 
tising,  business,  editing,  and/or  publishing 
areas.  Demonstrated  success  in  participa¬ 
tion  in  civic,  professional  and  communi^ 
activities;  College  education  preferred  in 
Journalism.  English  and/or  Business.  Send 
letter  of  application  and  supporting  infor¬ 
mation,  resume,  references,  salary  re¬ 
quirements  and  writing  samples  to  Box 
1646,  Editor  &  Publisher. 
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MANAGEMENT 
POSITIONS 

All  Fees  Paid 

MARKET  RESEARCH  DIR.  To  $28,0(X) 
Corporate  level  position  with  Midwest 
newspaper  group.  Report  to  vice  presi¬ 
dent;  responsible  for  all  market  research, 
market  analysis,  readership  surveys  and 
political  polling.  Advanced  degree  pre¬ 
ferred.  Should  nave  several  years  experi¬ 
ence  in  this  type  management  position. 
PROMOTIONAL  DIRECTOR  To  $24,000 
150,(XX)  Northeastern  metro  daily,  part 
of  newspaper  group.  Report  to  publisher; 
be  involved  in  overall  promotion  and 
research  for  this  property.  Degree  re¬ 
quired,  advanced  degree  preferred. 
CLASSIFIED  AD  MGR.  To  $25,000 
60,(XX)  daily  in  highly  competitive  Eastern 
market.  Report  directly  to  publisher; 
supervise  staff  of  10  including  phone 
room.  Prefer  East  Coast  resident  already 
in  classified  management  with  prior  ex¬ 
perience  in  a  competitive  market. 
NATIONAL  AD  MGR.  To  $25,000 

Large  Eastern  daily,  part  of  newspaper 
chain.  Incumbent  will  be  retiring  in  near 
future.  Position  reports  to  director  of  ad¬ 
vertising.  Must  have  prior  national  adver¬ 
tising  management  experience,  preferably 
with  large  metro. 

RETAIL  AD  MGR.  To  $18,000 

30,(XX)  daily.  Eastern  U.S.,  part  of  pro¬ 
gressive  newspaper  chain.  Report  to  ad 
director  in  highly  competitive  market¬ 
place.  Prior  retail  management  experi¬ 
ence  required;  degree  preferred. 

SINGLE  COPY  SALES  MGR.  To  $22,000 
Large  Midwestern  metro  daily.  Must  have 
street  sales  and  heavy  union  experience. 
CIRCULATION  MANAGER  To  $19,000 

M,(X)0  Northeastern  daily.  Report  to  pub¬ 
lisher;  must  be  astute  manager  of  people 
in  union  environment. 

CIRCULATION  MANAGER  To  $15,000 

15, OCX)  Midwestern  daily.  Report  to  presi¬ 
dent;  must  have  prior  circulation  experi¬ 
ence  in  comparable  size  property. 
CIRCULATION  DIRECTOR  To  $20,000 

40,C)(X)  daily  located  in  Southeast.  Must 
have  prior  circulation  management  experi¬ 
ence  utilizing  counsellors;  supervise  staff 
of  60  and  report  to  general  manager. 
CONTROLLER  To  $25,000 

50,(XX)  Eastern  daily.  Report  to  executive 
vice  president;  must  have  solid  account¬ 
ing  background;  financial  management 
and  data  processing  systems  exposure 
desirable.  Degree  required,  advanced 
business  degree  desirable. 

COMPOSING  RM.  FOREMAN  To  $18,000 
Large  weekly  group  in  Midwest.  Should 
have  background  and  prior  management 
experience  in  composing  room;  exposure 
to  DEC  Computers  desirable.  Also  utilize 
Photon  and  Compstar  equipment.  Report 
to  vice  president;  supervise  staff  of  ^ 

PRESSROOM  FOREMAN  To  $20,000 

Report  to  operations  manager  of  large 
Midwestern  weekly.  In  addition  to  press¬ 
room.  will  be  in  charge  of  cameras  and 
mailroom.  Supervise  a  staff  of  20  full 
time  and  several  part  time.  Prior  experi¬ 
ence  on  Goss  Metro  desirable. 
CLASSIFIED  AD  MGR.  To  $20,000 

Southern  metro  daily.  Report  to  ad  direc 
tor;  will  also  have  responsibility  for  phone 
room.  Opening  create  by  retirement. 
RETAIL  AD  MGR.  To  $20,000 

Southeastern  metro  daily.  Report  to  ad  di¬ 
rector;  must  have  successful  track  record 
in  retail  sales  management.  Degree. 

SR.  SYSTEMS  PROGRAMMER  To  $25,000 
Large  Eastern  metro  daily.  Must  have  prior 
newspaper  experience,  especially  in 
production-oriented  systems.  Prior  experi¬ 
ence  with  IBM  equipment  desirable. 

For  information  on  these  and  other 
current  openings,  send  resume  to  or  call: 

Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  CO. 

Executive  Search  Consultants 

Post  Office  Box  30 
610  East  Baltimore  Pike 

Media.  Pennsylvania  19063 
(215)  565-0800 


EDITORIAL 
POSITIONS 
All  Fees  Paid 

MANAGING  EDITOR  To  $25,000 

Report  to  publisher.  Modern  plant,  going 
to  VDTs  on-line  this  year.  Should  have  4 
years  experience  as  editor,  BA  in  Journal¬ 
ism.  E&P  Zone  2. 

ASST.  MANAGING  EDITOR  To  $18,000 
Report  to  managing  editor  in  Zone  6  daily. 
Experience  as  ^itor  with  both  hard  and 
soft  news.  Conservative  in  politics  and 
finances. 

MANAGING  EDITOR  To  $20,000 

Report  to  publisher  of  small  Zone  2  daily, 
part  of  nationwide  chain.  Must  be  experi¬ 
enced  in  soft  community  news  and  have 
proven  track  record  as  editor.  MBO  in¬ 
centive. 

SPORTS  EDITOR  To  $25,000 

Zone  1  metro  daily  requires  contemporary 
editor  with  VDT  experience  on  line.  BA  in 
Journalism,  experience  supervising  staff 
of  at  least  15. 

MANAGING  EDITOR  To  $23,000 

Politically  liberal  Southern  daily  of  70,000 
circulation.  Report  to  executive  editor.  Ex¬ 
perience  supervising  younger,  non-guild 
staff. 

FEATURES  EDITOR  To  $20,000 

Experienced,  creative  lifestyles  editor  with 
innovative  approach  to  changing  times. 
Metro  daily.  Zone  2.  VDTs  on  line. 

COPY  EDITOR  To  $17,000 

Zone  1  metro  daily  requires  at  least  3 
years  experience  on  metro  paper.  Guild 
position. 

NEWS  EDITOR  To  $11,000 

Report  to  editor,  assist  in  wire  editing, 
layout  and  head  writing.  Supervise  5-man 
desk  operation.  Journalism  degree,  report¬ 
ing  experience.  Urxfer  20.(X)0  circulation. 
Zone  5. 

ASST.  METRO  EDITOR  To  $20,000 

Report  to  editor  of  Zone  2  metro  daily. 
Prefer  Masters  in  Journalism.  8-10  years 
experience. 

MANAGING  EDITOR  To  $25,000 

Medium  sized  daily  and  Sunday,  Zone  5. 
Report  to  editor;  supervise  staff  of  50. 
Editorial  management  top  priority,  some 
writing  and  copy  reading.  Degree  pre¬ 
ferred. 

ASSCX:iATE  EDITOR  To  $28,000 

Zone  9  daily  and  Sunday.  Community 
newspaper  with  independent  Republican 
stand.  Supervise  50,  BA  in  Journalism. 
Great  growth  potential. 

COPY  EDITOR  To  $13,000 

New  England  daily.  BA  in  Journalism  plus 
3  years  experience,  know  VDTs.  Grow  into 
city  editor  slot. 

FOOD  EDITOR  To  $16,000 

Zone  6  metro  daily.  Journalism  degree. 
5-r  years  experience,  VDTs  on  line. 
FEATURES  EDITOR  To  $20,000 

20,000-*-  Southwestern  daily.  Report  to 
managing  editor.  Must  have  Journalism 
degree  plus  4-*-  years  experience  as  editor. 
BENEFITS  MANAGER  To  $20,000 

Coiporate  offices  newspaper  group.  Zone 
5.  3-1-  years  experience  in  indirect  com¬ 
pensation.  EEO,  training. 

IND.  RELATIONS  MGR.  To  $30,000 
Zone  9  daily.  Personnel  generalist  in  news¬ 
paper  industry  plus  negotiating  experi¬ 
ence.  Part  of  nationwide  chain. 

CORP.  PERSONNEL  ADM.  To  $25,000 
Southwestern  group.  Generalist  with 
Masters  degree.  Heavy  benefits,  compen¬ 
sation,  labor  relations.  25%  travel. 

CORP.  LABOR  ATTY.  To  $25,000 

Law  degree  plus  NLRB  experience  in 
newspaper  industry.  Function  in  legal  and 
advisory  capacity  to  nationwide  group 
based  in  Northeast. 

for  information  on  these  and  other 
current  openings,  send  resume  to  or  call: 

Sibyl  W.  Ruffalo 

GORDON  WAHLS  CO. 

Executive  Search  Consultants 

Post  Office  Box  30 
610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  565-0800 


ADVERTISING  DIRECTOR— Innovative  top 
performer  with  proven  track  record  to  head 
total  advertising  function  for  long  estab¬ 
lished,  highly  respected,  30M  *■  daily  in 
Area  5  industrial  community.  Strong  ability 
to  direct  and  motivate  staff  to  realize  sales 
potential  in  growing  retail  climate.  An  ex¬ 
perienced  self-starter  goal-oriented  Ad  Di¬ 
rector  or  second  person  ready  to  move  up 
will  be  given  top  consideration  and  good 
compensation  for  this  important  manage¬ 
ment  slot.  If  you  are  prepared  for  this  kind 
of  challenge,  send  full  information  about 
yourself  in  confidence  to  Box  1576,  Editor 
&  Publisher. 

ART  SERVICE  REPRESENTATIVE 
Challenging  opportunity  for  someone  with 
a  complete  background  in  newspaper  ad¬ 
vertising  management.  You  would  repre¬ 
sent  both  display  and  classified  services  in 
the  Northeast.  Preference  given  to  applic¬ 
ants  living  in  or  familiar  with  the  territory. 
If  you  qualify  and  like  the  idea  of  extensive 
travel  and  unlimited  earning  potential, 
send  complete  resume  to  Box  1568,  Editor 
&  Publisher. 


VICE  PRESIDENT  AND 
DIRECTOR  OF  ADVERTISING 
Chain  of  suburban  weekly  and  dailies. 
Healthy,  stable  Midwest  metro  market. 
Applicant  must  have  competitive  market 
experience.  Salary  $30,(XJ0  plus  perfor¬ 
mance  bonus.  Box  1615,  Editor  & 
Publisher. 


CARTOONISTS 


CARTOONIST:  Metro  AM  daily  seeking 
editorial  cartoonist  also  capable  of  il¬ 
lustration  and  layout.  Climate  ripe  for 
lively  imagination  and  skill.  Send  resume, 
samples  and  salary  expectations  to 
Frankie  McCarty.  Managing  Editor,  Albu¬ 
querque  Journal.  Drawer  J.  Albuquerque, 
N.M.  87103. 


CIRCULATION 


CIRCULATION  DIRECTOR  for  120M  7-day 
AM  operation.  District  Manager  training 
and  service  oriented,  must  be  good  leader 
and  speak  fluent  Spanish.  Give  all  details, 
salary,  experience,  references,  etc.  in  con¬ 
fidence.  Box  1559,  Editor  &  Publisher. 

CALIFORNIA  AM-PM  combination  is  reor¬ 
ganizing,  changing  from  dealer  to  district 
manager  system  and  has  openings  for  an 
experienced  sales  promotion  manager  and 
experienced  district  manager.  Excellent 
working  conditions  and  employee  benefits 
including  company  paid  pension.  Box 
1605.  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  25M  6-day 
evening  operation.  Located  in  Zone  5. 
Must  have  strong  background  as  District 
Manager.  Mailroom  Administration  and 
Truck  Fleet  management.  Please  send  re¬ 
sume.  Box  1662,  Editor  &  Publisher. 


CIRCULATORS 

Recent  acquisition  has  created  several 
career  opportunities  for  aggressive  indi¬ 
viduals  with  some  daily  circulation  experi¬ 
ence.  If  you  are  used  to  hard  work,  nave 
experience  in  sales  and  promotion,  but 
feel  that  you  are  standing  still,  you  are 
working  for  the  wrong  company.  We  be¬ 
lieve  in  people.  Drop  us  a  line  if  this  might 
be  just  what  you’ve  been  looking  for.  Send 
resume  and  salary  history  to  Box  1657, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer.  M/F 


CIRCULATION  MANAGER  for  13,000  daily 
in  central  Pennsylvania.  Must  be  good 
promoter  and  manager.  We  have  a  good 
product  to  sell  and  we  will  back  you  up  with 
a  secretary,  assistant  and  accounting 
help.  We  have  a  new  offset  plant  and  offer 
a  $15,000  base  plus  bonus,  car  allowance 
and  other  benefits.  Good  fishing  and  hunt¬ 
ing.  New  schools.  Close  to  university. 
Come  help  us  grow  and  we  will  give  you  a 
good  future.  Send  resume  and  availability 
to  Box  1645,  Editor  &  Publisher. 

MANAGER  for  wholesale  newspaper 
agency.  Must  be  willing  to  relocate.  Good 
opportunity  with  growing  company.  Expe¬ 
rience  with  carrier  organization.  Salary, 
hospitalization,  profit  sharing,  income 
guaranteed,  all  company  paid.  Write  to 
P.O.  Box  609,  Niles,  Mich.  49120. 


EDITOR  &  PUBLISHER  for  September  11,  1976 


HELP  WANTED 
CIRCULATION 


CITY  CIRCULATION 
MANAGER 

Mediun  sized  Zone  6  morning  and  after¬ 
noon  daily.  Responsibility  includes  district 
managers  and  dealers.  Must  have  solid  cir¬ 
culation  background  with  a  college  degree. 
Attractive  salary  and  benefits.  Send  com¬ 
plete  resume  to  Box  1554,  Editor  & 
Publisher. 

CIRCULATION  MANAGER  wanted  for 
Pennsylvania  8000  PM  daily.  $13,000  plus 
bonus.  Must  be  strong  promoter.  Send 
resume  to  Box  1600,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 

CLASSIFIED  MANAGER  to  handle  7-day 
AM  growing  operation,  must  be  promotion 
minded  and  able  to  lead  group.  Must  speak 
Spanish  fluently.  Give  all  details,  salary, 
experience,  references,  etc.  in  confi¬ 
dence.  Box  1558,  Editor  &  Publisher. 

CLASSIFIED  SALESMAN  ready  to  move  up 
to  manamr.  Six-day  daily  in  Texas'  fastest 
growing  County,  just  40  miles  from  Hous¬ 
ton.  Great  place  to  live!  Minimum  2  years 
experience  in  all  phases  of  classified  ad¬ 
vertising.  Good  base  salary,  bonuses  and 
company  benefits.  Salary  requirements 
and  complete  resume.  Write  or  call  Phil 
Alderete,  The  Daily  Courier,  P.O.  Drawer 
609,  Conroe,  Tx.  77301.  (713)  756-0077. 

PHONE  ROOM  SUPERVISOR 
for  medium  sized  7-day  paper  in  Zone  5. 
You  must  be  a  leader  and  experienced  in 
dealing  with  a  fairly  large  staff.  Some  past 
work  with  computerized  production  sys¬ 
tems  would  be  helpful.  You  are  probably  an 
assistant  now  or  top  person  on  smaller 
paper  and  looking  for  the  next  step  up.  For 
the  right  person  we  offer  an  excellent 
career  spot,  all  fringes  and  the  salary  is 
open  depending  on  experience.  Please 
give  previous  work  record,  references,  etc. 
in  complete  confidence.  Box  1638,  Editor 
&  Publisher. 


COMPUTER  TECHNOLOGY 

PROGRAMMER 

ANALYST 

MINI-COMPUTERS 

Our  newspapers  need  a  self-motivated 
person  who  likes  challenge,  responsibility 
and  decision  making  opportunities.  You 
will  join  a  newly  formed  software  support 
group  whose  responsibilities  will  include 
systems  and  programming  work  associated 
with  the  text  processing  of  the  newspaper. 
Applicants  should  have  experience  on  DEC 
POP  11-DOS  using  assembler  language. 
Experience  in  data  management  and  type 
setting/text  processing  is  a  real  plus!  We 
offer  excellent  salary  and  benefits.  If  in¬ 
terested.  send  resume  and  salary  require¬ 
ments  to  Personnel  Dept. 

MINNEAPOLIS  STAR 
AND  TRIBUNE  COMPANY 
425  Portland  Avenue 
Minneapolis.  Minn.  55488 
An  Equal  Opportunity  Employer 


DISPLAY  ADVERTISING 

DISPLAY  ADVERTISING  MANAGER  for 
Indianapolis  community  weekly  news¬ 
papers,  22,000  distribution,  established 
1940.  Stock  option  available.  Send 
resume  and  salary  requirements  to  P.O. 
Box  18301,  Indianapolis,  Ind.  46218. 

RETAIL 

ADVERTISING  MANAGER 
35,000  MORNING-EVENING-SUNDAY 
IN  ZONE  3 

An  ideal  candidate  for  this  position  would 
be  energetic,  ambitious  self-starter  to 
motivate  and  direct  an  Advertising  De¬ 
partment  in  a  progressive  company.  To  di¬ 
rect  and  lead  this  department  we  ask  that 
you  have  3-5  years  experience  in  Advertis¬ 
ing  Management. 

Investigate  our  opportunity,  all  inquiries 
will  be  neld  in  strictest  confidence.  Salary 
commensurate  with  experience  and  abili¬ 
ty.  Send  resume  with  salary  histoiy  and 
requirements  to  Box  1613,  Editor  & 
Publisher. 

An  Equal  Opportunity  Employer 


HELP  WANTED _ 

DISPLAY  ADVERTISING 

ADVERTISING  SALESPERSON  wanted  for 
North  Carolina  area  to  work  with  statewide 
Church  publication.  Experience  preferred, 
not  necessary.  Call  collect:  Fr.  Vetter,  THE 
NORTH  CAROLINA  CATHOLIC,  (919) 
833-5295. 

NEWHOUSE  NEWSPAPERS 
SALES  EXPANDING 

Experienced  national  newspaper  advertis¬ 
ing  sale^rsons.  New  York  and  Chicago 
offices,  (iontact:  Dick  Matula,  New  York; 
Bill  Hussey,  Chicago. 

IF  YOU'RE  L(X)KING  for  a  good  spot,  at  a 
small  daily,  to  learn  or  expand  your  experi¬ 
ence  in  all  phases  of  retail  advertising,  this 
may  be  the  place  for  you.  Modern,  offset 
plant.  Eighty-three  year  young  newspaper. 
Job  consists  of  selling  and  servicing  50-i- 
advertising  accounts  in  the  city  of  Belvi- 
dere  and  surrounding  areas.  Duties  in¬ 
clude  layout  and  copy  writing.  Experience 
desirable.  Positive  attitude  a  must.  Market 
is  competitive.  Salary  is  open  based  on 
background  and  qualifications.  Company 
benefits  include  an  insurance  program  and 
profit  sharing.  If  interested,  send  resume 
tO;  Jim  Forsell,  Retail  Ad  Manager,  Belvi- 
dere  Daily  Republican,  401  Whitney  Blvd., 
Belvidere,  III.  61008. 

NEWSPAPER 

ADVERTISING 

SALESPERSON 

An  unexpected  opening  has  developed  in 
the  7-member  staff  of  locally  owned 
medium-sized  daily  in  Connecticut. 

The  person  we  seek  must  be  alert  and  ag¬ 
gressive  in  sales  work  with  the  ability  to 
project  himself  favorably  in  the  Communi¬ 
ty- 

Beginning  wages  commensurate  with  abil¬ 
ity  include  salary  and  bonuses.  Future 
growth  opportunities  are  here — it  is  up  to 
you. 

All  replies  held  in  confidence.  Our  staff 
knows  of  this  advertisement. 

Box  1644,  Editor  &  Publisher. 

PERSON  ON  THE  MOVE,  ready  to  join  a 
winning  ad  team  on  a  small  daily.  We  need 
an  individual  with  a  desire  to  work  toward 
management  within  an  active,  aggressive 
group  of  newspapers  throughout  the  coun¬ 
try.  Opening  at  present  in  Gulf  South.  No. 
3  or  4  person  blocked  in  where  you  are  can 
fit  in  well  with  us  now.  Send  all  details  first 
letter.  Box  1652,  Editor  &  Publisher. 


ADVERTISING  MANAGER 

Are  you  eager  to  put  your  creative  sales 
ideas  to  work?  Are  you  a  person  with 
proven  sales  ability  plus  the  ability  to  moti¬ 
vate  a  sales  staff?  Are  you  enthusiastic 
and  energetic?  If  so.  The  Coral  Gables 
Times/Guide,  a  twice-weekly  suburban 
newspaper  in  the  Miami  area  wants  to  hear 
from  you.  Call  or  write  (including  salary 
history),  Fred  Brillante,  Knight-Ridder 
Newspapers,  1  Herald  Plaza,  Room  625, 
Miami,  Fla.  33101.  (305)  356-2246. 

ADVERTISING 

SALESPERSON 

You've  gotten  all  the  experience  you  need, 
and  now  you're  ready  to  prove  it. 

Here's  an  opportunity  to  show  what  you 
can  do  in  a  competitive  market.  Your  ac¬ 
complishments  will  be  recognized  and  re¬ 
warded. 

Advancement  potential  is  excellent  with 
this  large  newspaper  group. 

A  sales  position  is  now  open  on  this 
medium  sized  daily  in  beautiful  South 
Florida  near  the  coast. 

Beginning  annual  earnings  approximately 
$12,000,  and  the  rest  is  up  to  you. 

All  replies  confidential. 

Box  1570,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  to  motivate 
staff  of  24  to  fullest  potential  on  6-day 
highly  respected  offset  daily  in  Area  9 
expanding  market.  Knowledge  of  shopping 
center  inner-workings  a  valuable  asset. 
Chain  ownership  offers  advancement  po¬ 
tential.  Send  resume  in  complete  confi¬ 
dence  to  Box  1676,  Editor  &  Publisher. 


HELP  WANTED 

_ EDITORIAL _ 

MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


MANAGING 

EDITOR 

If  you  have  10-20  years  solid  daily  news¬ 
paper  experience,  aspiration,  qualifica¬ 
tions  to  understudy  veteran  editor  with 
opportunity  to  take  over  top  job  after 
number  of  years,  know  layout,  makeup  in 
cold  type,  electronic  newsroom  operation 
to  produce  65,000  circulation  6-morning 
daily  in  southern  Region  5  Midwest  city  of 
150, OCX),  possess  responsible  news  judg¬ 
ment,  ability  to  help  direct  staff  of  40  and 
work  smoothly  with  production  depart¬ 
ments,  write  Box  1545,  Editor  &  Publisher. 

ALL-AROUND  PERSON,  must  know  sales, 
news,  photo.  Write  David  Grossman,  Box 
66,  Bellevue,  Iowa  52031. 

RECENT  JOURNALISM  GRAD,  entry  level 
job.  New  York  financial  weekly.  Box  1565, 
Editor  &  Publisher. _ 

EXPERIENCED  COPY  EDITOR  for  rim  job. 
Must  be  capable  of  writing  tight,  bright 
heads  and  sharp  editing  on  deadline. 
Equal  Opportunity  Employer,  M/F.  Send 
resume  to  Personnel  Director,  New  Or¬ 
leans  States-ltem,  3800  Howard  Ave.,  New 
Orleans,  La.  70140. 

BI-LINGUAL  REPORTER  (Spanish)  for 
work  on  Central  American  English- 
language  twice-weekly.  Send  resume, 
clips.  Salary:  $60  weekly.  Apdo.  7-2736, 
San  Jose,  Costa  Rica. 

REPORTERS,  are  you  ready  to  move  now 
or  in  the  near  future?  We're  a  growing 
19,000  Zone  7  daily,  located  in  a  highly 
competitive  area.  We've  added  to  our  staff 
twice  in  the  past  4  months  and  more  addi¬ 
tions  are  likely.  If  you're  talented,  experi¬ 
enced  and  ready  to  work  for  a  paper  em¬ 
phasizing  excellence,  send  a  resume  and 
samples  of  your  work  to  Box  1606,  Editor  & 
Publisher.  All  replies  confidential. 

REGIONAL  EDITOR  for  80,000  twice- 
weekly  on  Jersey  shore.  Must  be  experi¬ 
enced  copyeditor,  self-starter.  $150^200 a 
week  to  start.  Send  resume,  samples  to  K. 
J.  Moore,  P.O.  Box  908,  Toms  River,  N.J. 
08753. 

FAMILY-SECTION  reporter  with  potential 
to  head  3-person  staff.  Strong  on  local 
news  and  women's  angle.  Layout  experi¬ 
ence  helpful.  Excellent  opportunity  with 
growing  offset  PM  daily.  New  plant,  mod¬ 
ern  facilities.  Top  locale,  directly  on  Gulf 
Coast  in  Southwest  Florida.  Apply:  Thomas 
H^er,  Editor,  Naples  Daily  News,  P.O.  Box 


NEW  COUNTY  WEEKLY,  12M  circulation. 
Need  dynamic  male  or  female  editor- 
publisher.  Must  be  energetic  and  able  to 
do  it  all.  Also  need  advertising  salesper¬ 
son.  Reply  Box  1620,  Editor  &  Publisher. 

REPORTER  WANTED  for  growing  news 
weekly.  Strengths  should  be  in  areas  of 
politics,  education  and  business.  Zone  2. 
Submit  resume,  writing  samples  and  re¬ 
ferences  to  Box  1616,  Editor  &  Publisher. 

EDITOR 

I'm  looking  for  an  editor  who  aspires  to 
greatness,  who  is  beyond  the  ordinary — 
and  knows  it.  This  person  would  guide 
the  10-person  news  department  of  a  7-day 
daily  in  the  Deep  South.  The  paper  is 
part  of  a  fast-growing,  progressive  chain 
which  is  held  in  high  esteem  by  our  con¬ 
temporaries.  You  must  be  old  enough  to 
have  wisdom,  young  enough  to  have  vital¬ 
ity,  and  you  must  have  the  hunger  and 
drive  to  put  out  a  complete,  great  product 
with  emphasis  on  local  news  and  photos. 
If  you  don't  desire  to  eventually  become 
a  publisher,  please  don't  respond.  Call 
Bruce  Morrison,  The  Selma  Times- Journal, 
Selma,  Ala.  (205)  875-2110. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad,  c/o  Editor  &  Publisher,  850 
Third  Avenue,  New  York,  N.Y.  l6022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 


HELP  WANTED 
EDITORIAL 


BANK  ADVERTISING  NEWS 

New,  independent  news  fortnightly  cover¬ 
ing  advertising,  promotion,  marketing  ac¬ 
tivities  of  local  banks  and  S&Ls  needs  top 
professional  daily  news  people,  already 
employed,  to  string  Zones  1  (except  Fair- 
field), 7, 9  on  regular  basis.  Good  pay; 
steady  assignments.  Send  brief  resume, 
news  writing  sample  to  R.  K,  Heady,  Bank 
Advertising  News,  470  Main  St., 
Ridgefield,  Conn.  06877. 

MANAGING  EDITOR  for  business  paper. 
Must  have  experience  in  editing,  writing, 
magazine  layout  and  be  willing  to  use  cam¬ 
era  in  story  coverage.  Opportunity  for  ded¬ 
icated  worker.  Clips  and  resume  to  Box 
1618,  Editor  &  Publisher. 

EXPERIENCED  news  editor  for  small  5-day 
morning  tabloid.  Write  Publisher,  Northern 
Wyoming  Daily  News,  Box  508,  Worland, 
Wyo.  82401. 

SMALL  DAILY  needs;  (1)  sports-wire 
editor,  some  general  reporting;  (2)  general 
assignment  reporter.  Ph:  Garner  Allen, 
(501)  673-8555,  Stuttgart,  Ark. 

EDITORIAL 

FOOD  EDITOR 

Worldwide  Washington  based  magazine 
needs  imaginative,  self-starting  food 
editor.  You  will  create  color  food  pages, 
special  food  articles,  columns,  and  two 
seasonal  food  issues  per  year.  You  must 
have  at  least  two  years  food  writing 
background.  Experience  in  editing  free¬ 
lance  submissions,  working  with  designers 
and  photographers  creating  food  photo¬ 
graphs  helpful.  Salary  commensurate  with 
experience.  Strong  benefits  package,  in¬ 
cluding  free  health,  dental  and  life  insur¬ 
ance.  Also  tuition  assistance,  profit  shar¬ 
ing,  etc.  Seixf  resume  and  samples  to  Box 
1655,  Editor  &  Publisher.  An  Equal  Oppor¬ 
tunity  Employer. 


JOURNALISTS 

We're  looking  for  several  bright,  aggressive 
economic  journalists  to  fill  spots  in  our 
London,  New  York,  Chicago  and  Kansas 
City  bureaus.  Salary  commensurate  with 
experience.  Excellent  fully-paid  benefits. 
Please  respond  in  confidence  with  com¬ 
plete  resume  to:  Sally  McKinney,  Person¬ 
nel  Manager,  Commodity  News  Services 
Inc.,  P.O.  Box  6053,  Leawood,  Kansas 
66206. 

An  Equal  Opportunity  Employer  M/F 

EDITORIAL  ASSISTANT 

Non-profit  religious  charitable  organiza¬ 
tion,  headquartered  in  Washington,  D.C.. 
requires  individual  with  3-4  years  experi¬ 
ence  in  advertising  copy  writing,  general 
editing  and  proofreading.  Knowledge  of  re¬ 
ligious  terminology  and  terms  necessary. 
Good  fringe  benefits,  competitive  starting 
salary  and  split-cost  parking. 

High  degree  of  adaptability  and  accuracy  a 
necessity. 

For  consideration,  please  send  resume  to 
Box  1658,  Editor  &  Publisher. 

EDITOR  for  weekly  newspaper  in  Southern 
California  with  over  48  broadsheet  pages 
weekly.  Exceptional  opportunity  for  in¬ 
novative,  experienced  editor  with  intense 
community  interest  and  proven  newsroom 
and  management  ability.  Resume  to  Box 
1650,  Editor  &  Publisher. 

SPORTSWRITER 

A  65,000  daily  AM  in  Zone  5  is  looking  for  a 
sportswriter  with  a  diversified  background 
in  sports  coverage,  particularly  in  hockey. 
Applicant  should  have  layout  experience 
and  an  interest  in  using  a  VDT  system. 
Send  resume,  clips  and  salary  require¬ 
ments  to  Box  1670,  Editor  &  Publisher. 

COMBINATION  sports-general  assignment 
reporter-trainee  needed  by  small  Mid¬ 
western  newspaper.  $70()0  first  year. 
Long  hours,  hard  work.  Please  apply  only 
if  you  are  a  super  speller  with  editor 
potential.  Send  long  letter,  complete 
resume,  clipping  copies,  transcripts  to 
Box  1675,  Editor  &  Publisher. 

EDITOR — Top  small  5-PM  daily,  upper 
Midsouth.  Handle  all  news,  staff  and 
department.  Strong  local,  features, 
pictures,  layout,  staff  and  public  re¬ 
lations.  References.  Excellent  facilities. 
Full  information  to  Times-Gazette, 
Shelbyville,  Tenn.  37160. 
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HELP  WANTED 


EDITORIAL 


NEWS,  ADVERTISING.  PRODUCTION 
PEOPLE  SOUGHT  BY 
EPISCOPAL  ORDER 

The  Company  of  the  Cross,  an  Episcopal 
religious  order,  is  recruiting  new  members 
to  expand  its  weekly  general  news  maga¬ 
zine  in  western  Canada  and  to  establish 
others  like  it  in  other  cities.  The  magazine, 
now  2V2  years  old,  has  a  paid  circulation 
of  17,000  and  a  complete  production 
plant.  It  covers  politics,  education,  sports, 
religion,  the  law,  business  and  the  arts 
from  a  Christian  viewpoint.  We  need  men 
and  women  of  a  strong  and  reasoned  faith 
who  are,  or  are  ready  to  become,  effective 
news,  advertising,  circulation  and  produc¬ 
tion  people,  working  long  hours  at  difficult 
jobs  for  little  more  than  living  essentials 
and  a  small  cash  allowance.  35  people  are 
now  working  in  the  Company's  press  divi¬ 
sion  in  Edmonton.  This  year  we  must  find 
15  more.  If  you  want  to  become  one  of 
them  write:  The  Minister,  Company  of  the 
Cross,  2304  Millbourne  Rd.  W..  Edmon¬ 
ton,  Canada  T6K-1R1,  or  call  (403) 
452-8442. 


FREELANCE 


GAGWRITER  needed  to  supply  captions 
for  specialized  humor  panel.  Write  for  for¬ 
mat  sample.  Box  1666,  Editor  &  Publisher. 


HELP  WANTED 


PHOTOJOURNALISM 


PICTURE-CONSCIOUS  medium  sized 
Midwestern  daily,  known  for  its  photog¬ 
raphy,  seeks  experienced  professional 
photojournalist  looking  for  a  paper  that 
matches  his  talent  or  the  POY  of  tomorrow 
looking  for  an  opportunity  to  have  his  work 
showcased.  Competitive  situation  de¬ 
mands  excellence  in  new  position  antici¬ 
pated  with  addition  of  Sunday  edition. 
Send  resume  and  non-returnable  tear- 
sheets  and/or  prints,  in  confidence,  to  Box 
1610,  Editor  &  Publisher. 


PRESSROOM 


WEB  OFFSET  PRESSMAN.  8  units  Urba¬ 
nite  with  balloon  folder.  Color  King,  com¬ 
mercial  and  newspaper,  $6.50  to  $8.50 
per  hour  plus  profit  sharing,  incentives, 
liberal  fringe  benefits.  New  plant  in  South¬ 
ern  California  area.  Box  1573,  Editor  & 
Publisher. 


JOURNEYMAN  PRESSMAN  WANTED  .  .  . 
in  big  Wyoming.  The  Casper  Star-Tribune 
has  an  immediate  opening  for  an  experi¬ 
enced  pressman  to  work  on  our  8-unit  web 
offset  presses.  Night  shift  of  37V4  hours 
per  week,  earnings  $225  plus  company 
insurance,  retirement  and  vacation  bene¬ 
fits.  Address  inquiries  to:  (kirdon  Maher, 
Press  Superintendent,  P.O.  Box  80, 
Casper,  Wyo.  82601. 


HELP  WANTED 


PROMOTION 


EXCITING  OPPORTUNITY:  Number  2  per¬ 
son  in  a  progressive  promotion  depart¬ 
ment.  West  Texas.  Vast  circulation  area. 
Assignments  include  copywriting,  in-paper 
advertising,  outside  media  campaigns, 
audio-visual  presentations,  in-house  pub¬ 
lications.  Photography  and  good  graphic 
sense  recommended.  Send  resume,  copy 
samples,  salary  requirements  to: 

Community  Relations  Dept. 

Standard-Times 
Box  5111 

San  Angelo,  Texas  76901 


PUBLIC  INFORMATION 


ASSOCIATE  DIRECTOR  OF 
UNIVERSITY  RELATIONS 
New  position  opportunity  at  West  Virginia 
University  locate  in  beautiful  mountain¬ 
ous  area  70  miles  south  of  Pittsburgh, 
Pennsylvania.  Primary  responsibility  tor 
managing  Medical  Center  news  service 
and  for  coordinating  information  office  in 
Extension  Center.  Will  conceive  and  im¬ 
plement  informational  campaigns  includ¬ 
ing  writing  articles  for  publication.  Masters 
degree  in  Journalism  or  Communications. 
Writing  experience  with  mass  media  re¬ 
quired.  Ability  to  direct  support  staff. 
Competitive  salary  and  benefits.  Apply  by 
resume  indicating  sala^  requirements  to: 
Mr.  E.  J.  Podeszwa,  Personnel  Officer, 


HELP  WANTED 


PUBLIC  RELATIONS 


SKILLED  PROFESSIONAL  with  strong  wire 
service  or  daily  newspaper  experience  to 
fill  vacancy  created  by  promotion  on  PR 
staff  of  Top  50  corporation  in  Midwest. 
Write  in  complete  confidence  to  Box  1656, 
Editor  &  Publisher.  An  Equal  Opportunity 
Employer. 


RESEARCH 


NEWSPAPER  RESEARCH— Creative, 
growth-minded  individual  needed  to  com¬ 
plement  the  expanding  professional  staff 
of  Frank  N.  Magid  Associates,  the  indus¬ 
try's  leading  supplier  of  qualitative  re¬ 
search  and  consulting  services.  Respon¬ 
sibilities  of  position  include  questionnaire 
design,  data  analysis,  and  interpretation. 
Candidates  must  be  willing  to  relocate: 
free  to  travel.  Masters  degree,  research 
experience,  and  knowledge  of  newspapers 
and  publications  mandatory.  Salary  com¬ 
mensurate  with  experience.  For  additional 
information,  submit  resume  in  confidence 
to  Dallas  Miller,  Frank  N.  Magid  As¬ 
sociates,  1  Research  Center,  Marion,  Iowa 
52302. 


SALES 


TRADE  PUBLICATION  seeks  two  freelance 
correspondents:  one  for  Chicago,  one  for 
Detroit.  Business  reporting  experience 
preferred.  Cover  meetings,  develop  news 
stories,  case  histories.  Light  photography. 
Pays  54  a  word,  $5.00  per  photo.  Box 
1640,  Editor  &  Publisher. 


WANTED:  Crossword  puzzles.  Please  send 
samples  of  already  published  puzzles  in 
two-  or  three<olumn  format  that  you  will 
sell  on  a  second-rights  basis.  Send  to  Box 
1653,  Editor  &  Publisher.  Puzzles  can  be 
in  book  form  but  must  be  on  easily  repro¬ 
duced  white  paper.  Need  supply  of  more 
than  300  puzzles. 


FREELANCER'S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments.  markets,  news.  3  issues  $2. 
P.O.  Box  128,  Rhinebeck,  N.Y.  12572. 
(914)  876-2713. 


PRESSMAN  WEB  OFFSET 

Offset  pressman,  experience,  6-unit  Cot¬ 
trell  V-22  with  upper  former,  quarter  folder 
and  108  Count-O-Veyor.  Contact  Dan 
Hamrick,  The  Coffeyville  (Kans.)  Journal, 
(316)  251-3300. 


PRESS  FOREMAN 

Goss  letterpress  operation  in  Puerto  Rico. 
12  units,  4-color  half  decks.  Spanish 
language  required.  Box  1630,  Editor  & 
Publisher. 


EXPERIENCED  web  offset  pressman  cap¬ 
able  of  doing  top  notch  job  operating  5 
unit  V-15  Cottrell  press  for  award  winning 
weekly  that  prints  other  outside  publica¬ 
tions  in  beautiful  coastal  Florida.  Send 
resume — experience,  current  and  desired 
salary.  Box  1665,  Editor  &  Publisher. 


West  Virginia  University,  Morgantown,  WV 
265(^.  An  Equal  (toportunity/Affirmative 
Action  Employer  M/F.  Apply  by  October  15, 
1976. 


GENERAL  MANAGER— 16  years  strong 
experience  in  sales,  production,  business 
office,  and  administration.  1976  MBA 


CHILDREN'S  WEEKLY  FEATURE 
WANTS  REPS.  COMMISSION. 
BOX  1654,  EDITOR  &  PUBLISHER. 


MANAGER  desires  No.  2  position  in  top 
management  to  learn  and  prove  all  phases 
of  newspaper  management.  Box  1593, 


Positions  Wanted  . . . 

ADMINISTRATIVE 

ADMINISTRATIVE 

MARKETING 


NEWSPAPER 
DIRECTOR  OF 
MARKETING 

We  are  planning^to  establish  a  new  position 
(noted  above).  To  be  effective,  the  person 
who  will  fill  this  position  is  required  to  have 
knowledge  of  and  experience  in  the  news¬ 
paper  product  and  its  attendant  marketing 
needs:  research,  advertising,  circulation, 
promotion  and  distribution. 

Creativity  and  leadership  abilities  are  pre¬ 
requisites  to  handling  this  important, 
executive  position.  The  salary  is  open  and 
will  be  commensurate  with  the  experience 
and  talent  engaged. 

Our  newspapers,  AM,  PM  and  Sunday,  are 
in  central  New  England. 

Let's  have  a  look  at  your  resume  and  any 
other  information  that  you  believe  is  ap¬ 
propriate.  We  pledge  confidentiality. 

Write  and  send  materials  to  Lee  Adams, 
V.P.,  WORCESTER  TELEGRAM  & 
GAZETTE,  Worcester,  Massachusetts, 
01613. 


PRODUCTION 


PRODUCTION  MANAGER— 25,000  ABC 
daily  in  Zone  2  seeks  problem  solver  with 
experience  in  systems  analysis  and  all 
phases  of  offset  production.  Send  resume 
in  confidence  to  Box  1588,  Editor  & 
Publisher. 


ASSISTANT  PRODUCTION  MANAGER 
The  Dallas  Morning  News  is  seeking  an  as¬ 
sistant  production  manager  capable  of 
supervising  all  production  operations. 
Applicants  must  have  working  knowledge 
of  all  systems  utilized  in  large  cold  type 
operation  plus  7  to  10  years  experience  in 
production  management  of  a  daily  news¬ 
paper.  Position  requires  experience  in  de¬ 
veloping  criteria,  organizing,  controlling 
work  flow  and  coordinating  with  other  de¬ 
partments.  Candidates  should  have  BS 
Degree  in  Engineering  or  related  field. 
Compensation  commensurate  with  qualifi¬ 
cations.  Excellent  benefits  and  working 
conditions.  Submit  resume  and  salary  re¬ 
quirements  to  Manager  Enployee  Rela¬ 
tions,  The  Dallas  Morning  News,  Com¬ 
munications  Center,  Dallas,  Texas  75222. 


PROMOTION 


grad.  Profit  oriented,  problem  solving  Car¬ 
negie  Printing  grad  who  knows  offset,  let¬ 
terpress,  Spanish.  German,  and  unions. 
Prefer  ownership  opportunity  or  stock  op¬ 
tion  with  small  or  medium  operation.  Box 
1596,  Editor  &  Publisher. 


DUE  TO  SALE  of  our  newspapers,  the  fol¬ 
lowing  first<lass  people  will  be  available 
November  1,  all  with  best  personal,  finan¬ 
cial  and  professional  references. 

PUBLISHER— Tops  for  small  daily, 
non-daily  chain  or  large  weekly,  $25,0(J0 
minimum.  Zones  3,4. 

PUBLISHER-EDITOR— Old  pro  (55), 
conservative,  super  writer  and  news  nose, 
top  talent-trainer,  negotiator,  dollar- 
squeezer.  Large  weekly,  small  daily,  total 
take-charee  guy.  Southeast,  $20,000. 

EDITOR— Moderate-conservative  Re¬ 
publican.  powerful  writer  well-liked  by 
young,  liberal  staffers,  gets  most  from 
them.  Worth  more  than  asked  $18,(XX)  to 
large  weekly,  small  daily  in  Southeast. 
Does  it  all. 

EDITORIAL  WRITER — Conservative.  Lit¬ 
erate  but  informal  style  delights  readers. 
Small  to  medium  daily,  $15,000,  Zones 
3  4 

COLUMNIST — Writes  funny,  writes  fiery. 
Hard-hitting  yet  light  touch.  Makes  friends 
out  of  enemies.  Civic  leader.  $15,000  any 
size  Zone  3  paper.  $16,(X)0  elsewhere  in 
Southeast. 


Editor  &  Publisher. 


BUSINESS/GENERAL  MANAGER— Ag¬ 
gressive.  sales-minded,  well  rounded 
background  in  all  areas,  including  labor. 
Box  1566,  Editor  &  Publisher. 


RESPECTED  PUBLISHER, EDITOR  seeks 
new  position  due  to  uncertain  future  of 
property.  Impressive  record  of  20  years 
experience  all  phases  General  Manage¬ 
ment,  News.  Editorial  Direction.  Box  1571, 
Editor  &  Publisher. 


MAN-WIFE  TEAM — He  excellent  display 
ad  salesman,  $12,(XX).  she  bookkeeping 
whiz,  $10.(XX),  small-medium  daily,  Zones 
3,4,  prefer  college  town.  Box  1632,  Editor 
&  Publisher. 


CONTROLLER.  40,  degreed  in  both  ac¬ 
counting  and  journalism,  seeks  respon¬ 
sible  financial  post  in  Zone  5.  Thoroughly 
familiar  with  financial  reporting,  controls 
and  projections.  Box  1629,  Editor  & 
Publisher. 


SHARP,  AGGRESSIVE  editor.  31,  seeks  to 
join  top-flight  management  team.  Produc¬ 
tive  idea  man  and  a  shirtsleeve  pro.  Can 
shape  staff,  revitalize  paper.  Financial 
participation  possible.  Box  136,  Ballard- 
vale.  Mass.  01810. 


MISCELLANEOUS 


ELECTRICIAN.  Prior  newspaper  experi¬ 
ence.  Familiar  with  all  types  wiring  con¬ 
duits,  AC/DC  motors,  alternators, 
enerators,  etc.  An  Equal  Opportunity 
mployer,  M/F.  Send  resume  to  Personnel 
Director,  New  Orleans  Times-Picayune/ 
States-ltem,  3800  Howard  Ave.,  New  Or¬ 
leans,  La.  70140. 


PHOTOJOURNAUSM 


PHOTOGRAPHER  for  hard  news  suburban 
roup  of  Michigan  weeklies  needed  to 
elp  move  this  award-winning  news  opera¬ 
tion  ahead  pictorially.  Must  be  able  to 
shoot,  process  and  print.  Send  resume  and 
clippings  of  published  work.  Box  14,  Union 
Lake,  Mich.  48085.  (313)  363-7141,  Ext.  3. 


PROMOTION 

MANAGER 

Opportunity  and  challenge  for  a  creative 
pro  who  is  experienced  in  developing 
multi-media  marketing  and  promotion 
programs.  Promote  news  content  and  con¬ 
sumer  services  of  one  of  America's  top  10 
newspapers.  We  require  a  creative  self¬ 
starter  who  can  operate  within  a  budget. 
We  offer  attractive  compensation  and  be¬ 
nefits  as  well  as  the  personal  growth  op¬ 
portunities  of  a  NYSE  company.  Send  a 
detailed  resume,  including  salary  history 
and  requirements,  to  Box  1636,  Editor  & 
Publisher.  Equal  Opportunity  Employer. 


E&P  Classifieds 
communicate  with 
the  communicators 


SPORTS  EDITOR— Little  League,  high 
school,  college,  pros.  A  complete  sports 
staff  except  for  camera.  Bright  columnist, 
imaginative  layout.  Would  prefer  daily  in 
college  town.  Southeast,  seeks  trial  at 
$15,(300. 

DISPLAY  AD  MANAGER— Personally 
brought  in  $200,0<X)  in  new  accounts  first 
6  months  of  1976,  directed  sales  staff  to 
record  year.  Ideas  and  follow-through, 
great  at  PR.  Large  weekly  or  small  daily. 
Southeast.  $20,000  plus  incentives,  ex¬ 
penses. 

MAN-WIFE  TEAM— He  excellent  display 
ad  salesman,  $12,000,  she  bookkeeping 
whiz,  $10, (XX).  small-medium  daily.  Zones 
3,4,  prefer  college  town. 

CIRCULATION  DIRECTOR— Indefati¬ 
gable,  brilliant,  tough.  24-hour  attention 
to  detail  as  well  as  policy,  unerring  in 
choice  of  personnel.  Any  size  paper  in 
Zones  3,4:  $20,000  plus  incentives. 

Box  1577,  Editor  &  Publisher. 


FINANCIAL  EXECUTIVE,  39,  seeks  re¬ 
sponsible  position  with  agressive  organiza¬ 
tion.  18  years  experience  in  newspaper 
and  broadcast  industry.  Background  in¬ 
cludes  group  organization  to  present  posi¬ 
tion  with  metro  daily.  Box  1639,  Editor  & 
Publisher. 


NEWSPAPER  COUPLE  seeks  job  with 
Western  (no  dessert)  daily  or  progressive 
weekly.  Husband — editorial,  advertising, 
production  and  management  experience. 
Wife — all  news,  features,  photo.  College 
graduates.  (505)  425-7910  evenings  or 
write:  1804  7th,  Las  Vegas,  N.M.  87701. 


ARTIST 


SUCCESSFUL  DISPLAY  ARTIST  seeks 
change,  Zones  4  or  5.  Have  boosted  adver¬ 
tising  sales  for  present  employer  news¬ 
paper.  Box  1667,  Editor  &  Publisher. 
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PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


EDITORIAL 


EDITORIAL 


FREELANCE 


CIRCULATION  DIRECTOR— Imaginative, 
strong  motivator,  20  solid  years  experience 
in  all  facets,  including  labor.  Salary  mid- 
20s.  Box  1564,  Editor  &  Publisher. 


YOUNG  MANAGER  seeks  circulation  man¬ 
ager  of  small  to  medium  daily,  experienced 
in  all  phases  of  circulation  and  manage¬ 
ment.  Box  1589,  Editor  &  Publisher. 


30  YEARS  EXPERIENCE  as  district  man¬ 
ager  or  dealer  looking  for  new  home.  In¬ 
come  required,  about  $300  weekly,  plus 
business  expenses.  Details  on  request. 
Prefer  California  or  Michigan  location.  Box 
1574,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  heavy  sales  ex¬ 
perience,  solid,  result-oriented,  seeks  pos¬ 
ition  in  Southeast.  Box  1623,  Editor  & 
Publisher. 


EXPERIENCED  YOUNG  circulation  man¬ 
ager  on  9300-1-  ABC  daily  seeks  assistant 
position  on  larger  paper.  Can  do  all  phases 
of  circulation  marketing.  Box  1673,  Editor 
&  Publisher. 


CLASSIFIED  ADVERTISING 


YOUNG,  TALENTED,  hard-working  clas¬ 
sified  manager,  proven  record,  desires 
permanent  move  to  Southern  California. 
10  years  Zone  2,  18M  daily  newspaper  ex¬ 
perience.  Resume  on  request.  Box  1531, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 


NO.  2  MAN  seeks  Ad  Manager  position  with 
Southern  California  daily.  Solid  back¬ 
ground,  Zone  2— 18M  daily  paper.  Resume 
on  request.  Box  1537,  Editor  &  Publisher. 


VETERAN  display  salesman,  44,  manage¬ 
rial  experience,  freelance  writer,  depend¬ 
able,  hard  worker,  versatile.  Could  invest. 
Prefer  Idaho.  Box  1594,  Editor  & 
Publisher. 


EXPERIENCED  ADVERTISING  MANAGER. 
Daily,  can  plan,  project  and  reach  goals. 
Box  1624,  Editor  &  Publisher. 


EXPERIENCED  AD  SALESMAN  with  initia¬ 
tive,  integrity  and  ingenuity.  Ready  for  a 
change  in  Area  9.  Box  1643,  Editor  & 
Publisher. 


AD  MANAGER  seeks  position  with  large 
weekly  or  smaller  daily.  Experienced  in  all 
phases  of  sales,  training,  budgeting,  and 
motivating.  Interested  in  ownership  oppor¬ 
tunity  in  Areas  1,2,9.  Top  producer.  Box 
1664,  Editor  &  Publisher. 


LDDKING  FDR  CHALLENGING  retail  man¬ 
ager  or  advertising  director  position.  Assis¬ 
tant  for  2  years  with  11-paper  weekly 
chain.  7  years  experience,  proven  track 
record.  Promotion  minded.  I  will  produce! 
Prefer  Zones  2  or  5.  Box  1668,  Editor  & 
Publisher. 


AD  MANAGER-SALESMAN,  proven  rec¬ 
ord  as  salesman  and  manager  who  can 
motivate  others  in  increasing  sales.  Good 
in  selling,  service,  layout,  copy,  promo¬ 
tions.  Small  daily,  metro  experience.  Col¬ 
lege  graduate.  Desire  Zone  3,4,5.  Box 
1674,  Editor  &  Publisher. 


EDITORIAL 


EXPERIENCED  REPDRTER  seeks  report¬ 
ing  position.  Government  experience, 
weekly  and  daily  experience,  general  as¬ 
signment,  government,  county  court¬ 
house,  features.  Hardworking  and  percep¬ 
tive.  Mark  Weinberg,  1235  Delaware  Ave. 
S.W.,  Washington,  D.C.  2CX)24.  Ph.:  (202) 
554-1293. 


REPDRTER— Hardworking,  capable,  ag¬ 
gressive;  seek  general  assignment  report¬ 
ing  job;  30,  BA;  3  years  wide  experience  on 
60,000  circulation  daily.  Any  Zone,  Box 
1562,  Editor  &  Publisher. 


PRESS  AIDE — married  with  family — 15 
years  experience  as  newspaper  refwrter- 
editor,  public  relations,  seeks  editorial 
position  on  daily  or  in-house  PR  post. 


CDPY  EDITOR,  26,  loves  layout,  can  write; 
strong  daily,  weekly  experience;  wants  to 
return  from  West  to  Zone  1  or  2.  Box  1547, 
Editor  &  Publisher. 


ARTS  WRITER,  no  snob,  wants  to  write  for 
readers.  Experienced  in  news,  features, 
desk  work,  photos.  Any  Zone.  Box  1597, 
Editor  &  Publisher. 


FEATURE  WRITER/EDITOR.  Soon  to  be  af¬ 
fected  by  company  move.  Self  starter  with 
5  years  experience  books  and  maga¬ 
zines — writing,  editing,  research,  photog¬ 
raphy,  layout.  Seek  challenging  position; 
will  give  100%.  New  York  based,  consider 
change.  Box  1518,  Editor  &  Publisher. 


FEMALE  COLUMNIST  at  #1  daily  in  Zone 
2  seeks  change  to  magazine/features  posi¬ 
tion  in  Zones  1,2.  Clips  and  top  references 
available.  Elana  Lore,  8715  1st  Ave.,  Silver 
Spring,  Md.  20910. 


SPDRTSWRITER — 3  years  experience.  2 
as  sports  editor  of  12,000  daily  in  Zone  5. 
Seeking  writing  position  on  larger  daily  in 
any  Zone.  Experienced  with  camera.  Box 
1563,  Editor  &  Publisher. 

EXPERIENCED  SPORTS  EDITOR  seeks 
sports  editorship  or  columnist  spot  on 
25,0(X)  or  better  daily.  Zones  3,4,6  prefer¬ 
red.  Top  columnist  who  can  add  vitality  to 
local  coverage.  Box  1592,  Editor  & 
Publisher. 


YOUNG  REPORTER  looking  to  relocate 
seeks  full  time  reporter  or  copy  editor  posi¬ 
tion  with  weekly  or  other  community- 
oriented  newspaper.  Prefer  Zone  5.  For  re¬ 
sume,  clips,  etc.,  write  Charles  E.  Porcaro 
Jr.,  45  Enfield  Dr.,  W.  Warwick,  R.l. 
02893. 


18  YEARS  DAILY  reporting,  writing.  Pho¬ 
tography.  Seek  challenging  hard  news,  fea¬ 
ture,  special  assignment,  editorial  writing, 
city  editor  post.  References.  Box  1599, 
Editor  &  Publisher. 


HEAR  YE,  HEAR  YE— Hard-working  self¬ 
starter  with  2  years  experience  as  weekly 
editor,  reporter  seeks  challenging  news  or 
feature  position.  Any  territory.  Box  1614, 
Editor  &  Publisher. 


DESKMAN,  experienced,  strong  on  layout, 
headlines,  seeks  job  in  San  Francisco  Bay 
area.  Masters  Degree,  good  references. 
Box  1581,  Editor  &  Publisher. 

LDDKING  FDR  JDB  as  either  sportswriter 
or  sports  editor.  5  years  experience  with 
major  trade  magazine  publisher  plus  MA 
Journalism.  Want  to  write  daily  column  and 
cover  college/pro  sports.  Strong  Big  10 
background.  Box  1627,  Editor  &  Publisher. 


PAY  TDP  $$$,  get  top  sports  editor-writer, 
PR  man;  17-year  veteran.  Box  1608,  Editor 
&  Publisher. 


YOUNG  FEATURE  WRITER  with  2  years 
weekly  experience  wants  to  move  to  daily. 
Profiles  and  people  pieces  a  specialty. 
Have  also  done  rock  and  roll  reviews  for  3 
major  dailies.  Excellent  clips  to  prove  a 
point.  Box  1611,  Editor  &  Publisher. 


YOUNG  DYNAMIC  reporter  seeks  reporter/ 
editor  position.  7  years  wire  service  ex¬ 
perience.  VDT  trained.  MS  Urban  Affairs. 
Solid  sports,  features  and  community 
affairs  experience.  Prefer  Zone  9.  Box 
1612,  Editor  &  Publisher. 


RECENT  GRADUATE  wants  to  write  for 
small  daily.  Can  cover  politics,  science, 
health,  business,  consumer  affairs,  etc.  I 
am  flexible,  intelligent,  hard  working,  and 
loyal.  Single,  25,  any  Zone.  MIT  BS,  Yale 
MA.  Freelance  experience.  For  resume  and 
clips  write  to  Doug  Levene,  469  Brookline 
St.,  Newton,  Mass,  02159. 


SPDRTSWRITER,  age  26,  wants  to  move 
into  spot  at  metro  daily.  Award-winner  past 
2  years.  Features,  columns,  game  cover¬ 
age  done  with  flash.  Can  write  as  well  as 
anyone  on  your  staff.  Excellent  references. 
Box  1609,  Editor  &  Publisher. 


EDITOR— Moderate-conservative  Re¬ 
publican,  powerful  writer  well-liked  by 
young,  liberal  staffers,  gets  most  from 
them.  Worth  more  than  asked  $18,000  to 


VETERAN  NEWS  HAND,  55,  wants  to  re¬ 
turn  to  small  or  medium  daily  after  long 
absence  in  industry.  Ex-managing  editor 
small  daily,  wire  service  editor,  metro  copy 
editor.  Can  handle  all  chores,  including 
wire,  layout,  copy  editing,  local  govern¬ 
ment,  editorials.  AB,  family,  excellent 
health.  Box  1625,  Editor  &  Publisher. 


REPORTER,  experience  in  weekly  news¬ 
papers,  J-School  grad.  Seeking  better 
position  with  dailies  or  weeklies.  Zones 
1,2.  Box  1631,  Editor  &  Publisher. 


EDITORIAL  WRITER,  34,  seeks  staff  posi¬ 
tion  or  opening  on  one-man  page.  10 
years  solid  experience;  former  Stanford 
Professional  Journalism  Fellow.  Box  1671, 
Editor  &  Publisher. 


REPORTER-EDITOR 

After  2V^  years  with  a  small  daily  in  a  well- 
known  ci^.  I’m  ready  to  take  on  a  bigger 
challenge.  The  town  has  been  good  to  me 
and  professionally  I've  done  it  all.  Now,  at 
27,  I’m  ready  to  work  on  a  metropolitan 
daily.  Call  or  write  Bertram  de  Souza, 
Editor,  The  Selma  Times- Journal,  P.O.  Box 
611,  Selma,  Ala.  36701.  Ph:  (205)  875- 
2110  or  872-9783. 


WRITER-PHOTOGRAPHER  seeks  position 
where  loyalty,  hard  work  counts.  Self¬ 
starter.  flexible.  8  years  experience  county 
government,  features.  Wisn  to  relocate  on 
large  Indiana,  Kentucky  daily.  Box  1661, 
Editor  &  Publisher. 


STEAM,  PLUS  EXPERIENCE— Managing 
editor,  city  editor,  wire  editor,  46.  Give  me 
your  bored  readers,  your  ho-hum  heads, 
your  lifeless  layouts,  your  fumbled  stories. 
Seeking  job  with  responsibility  on  medium 
or  large  daily.  Now  No.  2  man  on  medium 
daily.  Box  1647,  Editor  &  Publisher. 


CHRISTIAN  MAN,  29,  BA  English,  minor 
Journalism,  desires  work  on  small  daily  or 
weekly  Zone  9.  For  sample  and  references, 
Nick  Harrison,  64  Younger,  San  Jose, 
Calif.  95112. 


SPDRTS  DESK  on  sharp  daily  in  Zone  2,3 
or  5.  Gary  Dlinger,  314  Allegheny  Ave.,  Kit¬ 
tanning,  Pa.  16201.  (412)  545-2965. 


ART  MUSEUM  DIRECTDR  experienced  as 
art  critic  and  feature  writer  seeks  Zone  9 
position  in  like  areas.  Box  1649,  Editor  & 
Publisher. 


HDNDRS  J-GRAD  with  2  years  campus 
writing  and  editing  seeks  Zone  5,6,7  fu¬ 
ture.  Box  1642,  Editor  &  Publisher. 


SPDRTSWRITER,  J-grad,  experienced, 
seeks  position  on  quality  daily  in 
Pittsburgh  area.  Resume  on  request.  Box 
1651,  Editor  &  Publisher. 


MANAGING  EDITDR,  25,  of  Maryland 
weekly  seeks  reporting  job  with  manage¬ 
ment  potential  at  metro  or  mid-sized  daily. 
Both  daily  and  weekly  reporting  experi¬ 
ence,  consistent  award-winner,  married, 
mature.  Any  Zone.  Box  1641,  Editor  & 
Publisher. 


EDITDR/WRITER  Freelance.  11-year  pro 
seeks  challenging  and  varied  assignments. 
Box  1561,  Editor  &  Publisher. 


MAILROOM 


MANAGER  wants  No.  1  position  of  Mail- 
room  in  large  daily.  Strong  on  budgets, 
maintenance  and  employee  relations.  Box 
1591,  Editor  &  Publisher. 


PHOTO JOURNAUSM 


NEWS  PHDTDGRAPHER,  BA,  with  3  years 
experience  seeks  staff  position.  Portfolio, 
resume  available  on  request.  Chris  Martin, 
P.D.  Box  lOOA,  Rt.  1,  Rapidan,  Va.  22733. 
(703)  672-5222. 


PHDTDGRAPHY  EDITDR,  24,  with  BFA  in 
photography  and  solid  experience  heading 
staff  of  suburban  weekly  chain.  Looking 
for  position  on  quality  staff.  Zone  5.  Jim 
Bicknell,  1515  W.  Morse  Ave.,  Apt.  510, 
Chicago,  III.  60626. 


PHOTOJOURNALIST,  36,  seeks  challeng¬ 
ing  opportunity.  MS  (Journalism),  UCLA. 
Weekly  and  freelance  magazine  experi¬ 
ence.  Fully  equipped.  Please  write:  Jim 
Biltchik,  1910  Ocean  Front,  Santa  Monica, 
Calif.  90405. 


PRESSROOM 


PRESSROOM  superintendent/foreman, 
excellent  record  press  preproduction,  cost 
savings  and  labor  management.  10  years 
strong  Metro  offset  background.  Would 
like  to  relocate  with  either  a  medium  or 
large  daily.  Box  1607,  Editor  &  Publisher. 


RECENT  HIGH  SCHOOL  GRADUATE 
wants  to  learn  to  become  web  offset  press¬ 
man.  Excellent  health  and  mechanical 
ability.  Willing  worker.  Write  Box  1669, 
Editor  &  Publisher. 


PRODUCTION 


DO  YOU  NEED  a  production  man  with  ex¬ 
perience  in  computer  typesetting,  tube 
and  scanner  input,  regenerated  classifieds 
and  data  processing  programming?  Box 
1637,  Editor  &  Publisher. 


PUBUC  RELATIONS 


ADVERTISING/PR  award-winning  writer/ 
coordinator  seeks  new  opportunitjr.  6  years 
corporate  and  agency  advertising,  PR, 
marketing,  promotion,  external/internal 
magazines  as  editor/writer/productio. 
Experienced  pro  in  budget,  strong  concept 
copy,  photo,  reprinting.  $$  important  but 
locale  and  role  first.  Resume/samples. 
GORDON  (214)  350-3219.  Write  1514 
Bogarte,  Grand  Prairie,  Texas  75051. 


E&P  Employment  Zone  Chart 

Use  zona  number  to  indicate  location  without  specific  identification 


$15,000  minimum.  Ph:  (312)  255-2455  or  large  weekly,  small  daily  in  Southeast. 


write  Box  1672,  Editor  &  Publisher. 


Qx  1628,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Light  from  Tass 

Many  things  have  been  written  in  this 
country  about  Tass.  official  news  agency 
of  the  USSR,  but  rarely  does  a  Tass  offi¬ 
cial  open  the  door  to  explain  its  opera¬ 
tions  and  philosophy. 

Gennady  Shishkin,  director-manager 
of  Tass  in  New  York,  has  just  done  that 
in  a  talk  to  the  Vll  Public  Relations 
World  Congress.  Aug.  11-14.  in  Boston, 
which  was  developed  and  administered 
for  the  International  I\iblic  Relations 
Association  by  the  Public  Relations  So¬ 
ciety  of  America.  The  seminar  was  about 
“Getting  through  to  people — worldwide 
competition  for  media  space  and  time.” 
He  was  the  only  representative  of  a  news 
agency  to  participate. 

As  for  philosophy.  Shishkin  said: 
“Like  other  so-called  world  agencies, 
we  collect  and  distribute  news  not  only 
within  the  USSR  but  throughout  the 
world,  using  for  this  purpose  up-to-date 
technical  facilities  and  trained  journalis¬ 
tic  personnel.  We  write  about  anything 
which  we  deem  of  significance  and  of 
interest  to  our  readers,  whether  the  sub¬ 
ject  be  political,  economic,  cultural,  sci¬ 
entific.  technological  or  what  have  you. 
We  may  be  less  eager  than  others  to 
relay  gossip  of  a  personal  nature,  such  as 
news  about  marriages  and  divorces,  but  1 
think  1  can  claim  that  no  event  of  possi¬ 
ble  international  significance  escapes  our 
notice. 

“Our  principles  for  handling  news  may 
be  summed  up  in  the  following  words: 
truthfulness  to  a  situation;  strict  accu¬ 
racy  of  detail;  pithy  expression;  speedy 
transmission. 

“As  for  the  over-all  content  of  our 
service.  We  know  that  in  our  time, 
people  want  and  need  a  lot  of  news,  di¬ 
verse  in  nature.  Our  service  does,  of 
course,  report  births  of  quintuplets  and 
stories  about  the  Loch-ness  monster  and 
the  abominable  snowman.  But  it  is  our 
conviction  that  the  paramount  need  is  for 
news  of  a  more  serious  nature,  news  that 
transcends  mere  entertainment  and  that 
contributes  to  man's  understanding  of 
the  world  in  which  he  lives. 

“We  are  convinced  that  on  the  inter¬ 
national  scene,  information  should  help 
strengthen  peace  and  friendship  among 
the  peoples,  contribute  to  the  security  of 
all  and  peaceful  coexistence  among 
countries  with  different  social  systems, 
view  sympathetically  popular  struggles 
for  political  national  independence,  pro¬ 
mote  mutual  understanding  among  the 
peoples  of  the  world  and  further 
economic,  scientific,  technical  and  cul¬ 
tural  ties  among  them. 

“In  saying  this,  I  do  not  mean  to  imply 
that  our  news  stories  are  twisted  or  dis¬ 
torted  to  fit  our  preconceptions.  What  1 
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wish  to  point  out  is  that  this  is  the  general 
philosophy  that  governs  our  approach  to 
news  and  to  some  extent  our  selection  of 
news.  No  matter  how'  objective  a  news 
agency  or  publication  may  claim  to  be. 
some  view  point  governs  its  choice  of  the 
news  that  it  considers  “fit  to  print.”  to 
invoke  the  motto  of  the  New  York 
Times.  .  .  . 

“In  extensive  travels  through  the 
United  States  over  a  number  of  years  I 
have  been  constantly  surprised  by  how 
little  information  your  press  gives  its 
readers  about  life  in  the  Soviet  Union,  or 
for  that  matter  about  your  neighbors 
Canada  and  Mexico." 

As  for  Tass  operations.  Shishkin  re¬ 
ported; 

“Tass  maintains  a  vast  network  of 
facilities  and  personnel  within  the  Soviet 
Union  and  abroad  for  the  collection  ot 
news.  Within  the  borders  of  the  USSR. 
Tass  maintains  correspondents  in  all  reg¬ 
ional  centers  and  in  the  autonomous  Re¬ 
publics  of  the  Russian  Federation.  In  the 
other  fourteen  Republics  of  the  Union, 
including  the  Ukraine.  Uzbekistan. 
ByeloRussia.  Georgia.  Lithuania  etcet¬ 
era,  Tass  gets  information  from  the  vari¬ 
ous  Republic  agencies  which  have  their 
own  networks  of  correspondents.  The 
number  of  Tass  correspondents  within 
the  USSR  exceeds  one  thousand. 

“Abroad  Tass  maintains  bureaus  and 
offices  in  approximately  one  hundred 
countries  all  over  the  globe.  In  recent 
years  it  has  considerably  strengthened  its 
coverage  in  the  middle  east.  Latin 
America  and  Africa,  where  it  had  previ¬ 
ously  been  relatively  weak.  Within  the 
United  States  Tass  maintains  offices  in 
New  York,  Washington  and  at  United 
Nations  headquarters.  The  agency  main¬ 
tains  two-way  teleprinter  communica¬ 
tions  with  its  main  offices  abroad  includ¬ 


ing  those  in  New  York,  Washington, 
London,  Paris,  Berlin  and  Tokyo. 

“On  a  reciprocal  basis.  Tass  ex¬ 
changes  news  with  a  large  number  of 
foreign  news  agencies,  including  the  As¬ 
sociated  Press.  United  Press  Interna¬ 
tional.  Reuter,  and  Agence  France 
Presse. 

“Tass  news  is  sold  on  a  commercial 
basis.  Within  the  Soviet  Union  its  clients 
include  3,744  newspapers  and  other  pub¬ 
lications  and  thirty-eight  television  and 
radio  networks.  The  agency  supplements 
its  vast  output  of  wordage  with  its  photo 
service,  photokhronika.  which  distrib¬ 
utes  to  its  clients  millions  of  photos  and 
slides  annually. 

“Abroad.  Tass  has  well  over  three 
hundred  subscribers.  Those  receiving 
the  Tass  service  in  the  United  States  in¬ 
clude  besides  the  Associated  Press  and 
United  Press  International,  the  New 
York  Times,  the  Washington  Post,  the 
Baltimore  Sun,  the  Christian  Science 
Monitor,  Time  magazine,  CBS.  NBC. 
ABC  and  United  Nations  headquarters. 
The  agency  also  supplies  a  special 
economic  service  to  the  Chase  Manhat¬ 
tan  Bank  for  its  publication  on  east-west 
trade  and  to  Porter  International,  a 
Washington-based  organization  which 
also  issues  a  trade  bulletin. 

“Tass  subscribers  in  other  countries 
include  the  Manchester  Guardian  and 
the  Daily  Mirror  in  Great  Britain,  Le 
Monde  in  France,  Asahi  in  Tokyo. 
Twenty-five  foreign  radio  and  television 
networks  take  the  Tass  service.  We  dis¬ 
tribute  our  information  not  only  in  Rus¬ 
sian,  but  also  in  English.  French.  Ger¬ 
man,  Spanish  and  Arabic. 

“1  cannot  say  that  Tass  subscribers 
abroad,  especially  those  in  the  United 
States,  make  as  full  use  of  the  rich  and 
varied  information  in  our  service  as  they 
could.  Sometimes  the  grime  of  political 
prejudice  keeps  the  light  from  coming 
through  windows.  But  1  am  optimist 
enough  to  believe  that  the  situation  will 
improve  with  the  growth  of  understand¬ 
ing  and  cooperation  between  our  two 
countries. 


KISSES  IS  THE  ANSWER  !  ! 

Vivian  Greene's  daily  and  Sunday  strip  appearing  in  papers  world-wide. 

Call  Collect  (305)  558  1812 

Canadian  inquiries  —  Call  the  Toronto  Star  Syndicate,  (416)  367-2463 


ROTUMDS,  I  HAVE  A  SCOUT  \ 
MEETIN&  IN  THE  MORNlNGj  ] 
.WILL  HOJ  WAKE  ME  UP  ’  J 


tXDESN'T  SOUR  A1>\RM  (UIXK  1 
WORK*?  DOESN'T  MOUR  CUOCK  | 
RADIO  WORK 


ONLY  \ 
OFF'. J 


Vivian  Greene 


15240  N  W  60th  Ave 


Miami  Lakes,  Florida  33014 
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No  one’s  moved  Bethlehem 
to  Pittsbursh  in  over  a  month 


As  Manager  of  News  Media  for 
America’s  second-largest  steelmaker, 
Marshall  bristles  a  bit  whenever  we’re 
mentioned  in  print  or  on  the  air  as 
“Bethlehem  Steel  of  Pittsburgh,  Pa!’ 

It  doesn’t  happen  often,  but  when  it 
does,  it  smarts;  Pittsburgh’s  the  home 
of  No.  1. 

Right  state,  wrong  city.  Yes,  our 
corporate  headquarters  is  in 
Pennsylvania— but  in  Bethlehem,  a 
city  of  some  72,000  that’s  286  miles 


due  east  of  Pittsburgh.  Bethlehem  is 
also  “home”  for  our  fourth-largest 
steel  plant  (we  operate  eleven,  in  all). 

Good-paying  jobs  for  113,000.  Most 
people  know  Bethlehem’s  No.  2  in 
American  steelmaking.  But  did  you 
know  we’re  also  big  in  shipbuilding? 
And  in  mining?  It  all  adds  up  to  good 
jobs  for  about  113,000  men  and 
women.  Last  year,  it  cost  us  $2.1  billion 
to  pay  wages  and  salaries  and  to 
provide  benefits  for  employees.  We 
paid  $2.2  billion  in  materials  and 
services  and  $120  million  in  dividends 
to  stockholders.  And  we  provided 


$216  million  for  taxes.  (Not  bad, 
considering  that  1975  was  far  from 
a  vintage  year  for  steel.) 

How  can  we  help  you?  We  have 
a  competent  staff  of  news  people.  And 
lots  of  data  and  statistics  to  help 
you  make  your  stories  (steel,  coal, 
or  ship)  factual  and  interesting.  For 
more  information,  call  215-694-3711 
—or  write:  News  Media  Division, 
Bethlehem  Steel  Corporation, 
Bethlehem,  PA  18016. 


Bethlehem 

\Ne  want  to  know  you  better 


what  do  these  men  have 
in  common  with  Ernie  Pyle? 


The  man  on  the  right,  Robert  Hullihan,  of  the  Des 
Moines  Register,  won  top  prize,  $1000  and  a  medal¬ 
lion  plaque,  in  last  year's  Ernie  Pyle  Memorial  Awards. 
The  man  on  the  left,  Carl  Hiaasen,  Cocoa  Today,  Fla., 
won  second  prize. 

Who  will  win  honors  for  human  interest  reporting 
in  1976  that  best  exemplifies  the  style  and  craftsman¬ 
ship  of  Ernie  Pyle?  Will  you? 

Sponsored  annually  by  The  Scripps-Howard  Foun¬ 
dation,  there  will  again  be  a  first  prize  of  $1000  and 
plaque,  and  a  second  prize  of  $500  and  certificate. 
Deadline  for  entries  is  January  15. 

Pyle  wrote  with  an  eye  toward  the  feelings,  hopes, 
and  aspirations— of  people.  When  you  prepare  mate¬ 


rial  for  judging,  select  your  best  writing  about  every¬ 
day  people  with  everyday  dreams.  The  warmth  of 
your  writing,  plus  talent  for  telling  a  story,  will  be 
other  yardsticks  used  to  judge  your  entry. 

judging  will  be  by  a  panel  selected  and  supervised 
by  Dr.  Richard  G.  Gray,  chairman.  Department  of 
Journalism,  Indiana  University.  No  entry  blank  is 
required.  However,  material  submitted  should  be 
mounted,  and  accompanied  by  a  nominating  letter, 
and  a  brief  biographical  sketch  of  the  author.  Work 
published  in  magazines  or  periodicals  is  not  eligible, 
and  entries  become  property  of  The  Scripps-Howard 
Foundation.  Mail  entries  to  Ernie  Pyle  Memorial 
Awards  at  the  address  below: 


Scripps-Howard 

Foundation 

200  Park  Avenue,  New  York,  N  Y.  10017 
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